cy 

TRICKS. 

JUST  A  GREAT  ONLINE 
RECRUITMENT  SOLUTION. 

Developed  for  newspapers  by  a  newspaper  company 
keeping  in  mind  the  needs  of  your  clients,  the 
jobseekers  and  you 
Quick  revenue  gain 
Scalable  for  all  market  sizes 

Flexible  business  models  include  the  power  of  both 
media:  online  &  print 

Expert  training  for  implementation  &  roll-out 
24/7  customer  service 


employment 

wizard.com 


TM 


PLEASE  VISIT  US  AT  THE 
ONLINE  CLASSIFIEDS  INDUSTRY  SYMPOSIUM 
BOOTHS  ^106  &  #107. 

For  more  information  call  1.877.427.5755. 
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IID-M0NIIIHTIIETH0U6HT 

Like  an  urban  myth,  the  belief 
that  readers  must  pay  for  news¬ 
papers  and  magazines  for  adver¬ 
tising  to  be  effective,  is  absurd  [“Big 
question:  Does  it  pay  to  give  it  away?” 
££5fP,  July  31,  p.  32]. 

If  this  notion  were  true,  there  would  be 
no  catalogs  published,  no  direct-market¬ 
ing  pieces  mailed,  no  Internet  advertising, 
no  TV  and  radio  commercials,  no  bill¬ 
boards.  It  is  thinking  mired  in  the  last 
century,  a  fiction  long  perpetrated  by 
media  salespeople,  bought  into  and 
perpetuated  by  media  buyers. 

Circulation  managers  know  that  sub¬ 
scription  rates,  many  of  which  are  deeply 
discounted,  scarcely  cover  the  true  costs  of 
marketing  and  distribution.  All  too  often, 
circulation  promotions  detract  from  the 
bottom  line,  rather  than  increase  profits. 

David  Danforth’s  free  papers  demon¬ 
strate  that  when  the  content  of  a  publica¬ 
tion  properly  serves  its  readers,  its 
advertisers  also  benefit.  Media  planners 
need  to  concentrate  on  tracking  the 
results  of  their  marketing  strategies,  and 
free  themselves  from  the  dogma  that 
claims  advertising  space  has  less  value 
when  readers  don’t  have  to  pay  for  it. 

JOSEPH  COWLES 
ASSOCIATE  PUBLISHER 
Event  Horizon  Press 
Palm  Springs,  Calif. 

IN  PDAISE  OF  SIMPLICITY 


editors  and  publishers  around  North 
America  are  worried  about  the  quality 
of  current  journalism  instruction. 

As  a  former  editor  and  editorial  con¬ 
sultant  now  toiling  as  a  group  publisher,  I 
have  spent  nearly  30  years  bemoaning  the 
fact  that  j-schools  graduate  students  with 
little  grasp  of  ground-level,  day-to-day 
newspapering.  They  leave  school  expect¬ 
ing  to  work  in  the  Cadillac-style  news¬ 
rooms  rarely  found  outside  the  fantasy 
realm  of  TV  and  movies  (and  some 
instructors’  heads),  yet  have  minimal 
research  and  writing  skills. 

And  photo  ability  is  a  myth  for  most. 

As  employers,  we  expect  to  have  to  retrain 
j-school  grads,  to  dispiel  their  fanciful 
notions  and  replace  them  with  the  basics 
essential  to  their  employability.  Now  we 
have  Mr.  Spears  suggesting  that  journalists 
should  challenge  readers’  linguistic  skills. 
Use  words  such  as  “retromingent,”  even 
“eleemosynary,”  he  suggests.  Rubbish. 

While  most  of  us  who  work  with  words 
alternately  love  and  hate  the  English  lan¬ 
guage,  but  ultimately  respect  its  powder, 
we  understand  that  journalism  is  about 
disseminating  information,  not  spewing 
esoteric  words  few  will  understand. 

We  have  witnessed  a  decline  in  circula¬ 
tion  of  late  that  will  not  be  stemmed  by 
reporters  and  editors  who  force  readers  to 
hunt  for  dictionaries  to  be  able  to  deci¬ 
pher  a  crime  brief.  I  suggest  Mr.  Spears 
should  think  about  his  glaring  admission 
that  he,  a  teacher,  has  “no  idea  what  jour¬ 
nalists  ...  think  about  vocabulary”  and 
remedy  that  defect. 


I  TAKE  EXCEPTION  TO  MiCHAEL 

Spears’  column  “Lingually  chal¬ 
lenged”  lE&P,  July  10,  p.  17]-  If  this 
is  what  he  is  teaching,  it  is  no  wonder 


BRUCE  LANTZ 

PUBLISHER 
Alaska  Highway  News 
British  Columbia,  Canada 
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NEWSPAPERDOM®  FROM  EDITOR 


AUG.  12,  1950: 

I  A  wave  of  advertising  rate  in- 
!  creases,  both  national  and  local, 
I  is  sweeping  across  the  country 
j  —  with  more  than  one  out  of 
I  four  major  daily  and  Sunday 

i 


newspapers  surveyed  by  E&P 
hiking  national  ad  rates  so  far 
this  year. 

The  Waukesha  Newsboys’  Associ¬ 
ation.  claiming  a  membership  of 


&  PUBLISHER 

60  carrier  boys  of  the  Waukesha 
(Wis.)  Daily  Freeman,  has  filed  a 
petition  with  the  Wisconsin 
Employment  Relations  Board 
for  an  election  to  designate  its 
collective-bargaining  agent. 


www.editorandpublisher.com 
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Will  Sutloii 


Congratulations  Will 


Deputy  Izditor 

The  S'ews  &  Ohserrer,  Raleli^h,  \’C 

President,  Xatioiial  Association  of  Black  Journalists 


‘One  of  Will’s  NA13J  campaign  buttons 
proclaimed, ‘Will  do!’  He  is  delivering  on 
that  promise  and  everyone  at  McCdatchy 
is  extremely  proud  of  what  he  has 
accomplished  as  president  of  NABJ  and 
on  behalf  of  our  industry.  Will  has  long 
been  a  champion  of  and  a  fighter  for 
diversity’  and  for  quality  journalism.  His 
untiring  etTorts  and  his  unselfish  actions 
serve  as  an  example  we  all  should  follow. 

"The  goal  of  newsrooms  reflecting  the 
face  of  the  population  of  this  country 
is  still  a  long  way  oft'.  At  McCdatchy,  we 
are  well  ahead  of  the  national  average  ot 
journalists  of  color  in  the  newsrooms, 
but  we  still  have  a  lot  of  work  left  to  do. 
And,  as  Will  said,  we  will  do  it.” 

(iary  Pruitt 
President  and  C!EC) 

The  McCdatchy  C'ompany 
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In  the  wake  of 
concerns  by 
potential  buyers,  a 
federal  judge  has 
extended  the  dead¬ 
line  for  bids  for  the 
Honolulu  Star- 
Bulletin  to  Sept.  1. 
The  previous  dead¬ 
line  was  today. 

Potential  buyer 
Cecil  Heftel,  a  former 
U.S.  congressman, 
and  other  suitors 
were  concerned  that 
the  original  deadline 
did  not  allow  enough 
time  to  learn  about 
the  afternoon  paper’s 
operations. 

Liberty  Newspa¬ 
pers  put  the  after¬ 
noon  Star-Bulletin 
on  the  market  in 
April.  The  company 
did  so  in  the  wake  of 
a  federal  antitrust 
lawsuit  filed  in  U.S. 
District  Court  in 
October  by  Hawaii’s 
attorney  general  and 
a  citizens'  group.  The 
suit  alleges  Gannett 
Co.  Inc.,  which  owns 
The  Honolulu  Adver¬ 
tiser,  and  Liberty 
conspired  to  create  a 
monopoly  in  Septem¬ 
ber  by  ending  their 
joint  operating  agree- 


They  and  Walter  Mahoney,  the  vice  president  in¬ 
volved  with  domestic  syndication  and  TMS-market- 
ed  Knight  Ridder /Tribune  Information  Services, 
will  report  to  TMS  President/CEO  David  Williams. 

“This  new  organization  accomplishes  two  impor¬ 
tant  things  for  TMS,”  Williams  said  in  a  statement. 

-  “First,  it  enables  us  to  com- 

bine  the  considerable  and 
complementary  strengths 
of  TMS  and  LATS  into  an 
efficient  and  effective  or- 
ganization  whose  compo¬ 
nents  can  focus  on  our  key 
market  segments  —  do¬ 
mestic  and  international 
syndication  and  new  me¬ 
dia.  Second,  it  will  enable 
us  to  build  a  group  whose 
sole  focus  is  in  creating 
new-media  products  and 
services.” 

TMS  is  in  Chicago, 
where  the  combined  firm 

employees  were  told  Aug.  8  TTIA/ will  be  headquartered.  The 

that  there  will  probably  be  ^  ^  J  international  syndication 

staff  reductions  at  the  com-  tVlSt  tVlPY  liPPTl  unit,alongwiththeNews- 

bined  syndicate,  but  no  spe-  *  Com  online  image  data- 

cific  numbers  were  given.  wll3.t  thCV  ll3,V0.  I  llOPG  base  group,  will  be  in  Los 
The  restructured  TMS  nr  o  T  99  Angeles.  LATS  staffers  re¬ 
will  include  two  new  units  I  IlftVP  cl  id.ri  T]Vj.SJ«  tained  in  the  domestic  syn- 

incorporating  parts  of  dication  area  will  be  asked 

IjVTS.  One,  headed  by  — PETER  KOHLSAAT  to  move  to  Chicago. 

Tribune  Co.  veteran  John  LATS  cartoonist  Staffers  requesting  an- 

Twohey,  will  focus  on  multimedia.  The  other,  head-  !  onymity  said  morale  at  LATS  is  “pretty  much  what 
ed  by  LATS  President/CEO  Jesse  Levine,  will  you  might  expect.”  They  did  say  there  was  some  relief 
concentrate  on  international  syndication.  in  learning  LATS’  fate  after  months  of  uncertainty. 

Levine  and  Twohey  will  be  TMS  vice  presidents.  Some  overlapping  print  and  online  features  at  the 


David  Williams 
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merit  and  closing  the 
61,976-circulation 
Star-Bulletin,  with 
Liberty  getting  $26.5 
million  from  Gannett. 
-  JOEL  DAVIS 

COKE'S  RACK 
PLAN  FIZZLES 

Coca-Cola  tried  to 
teach  the  world 
to  sing,  but  could  it 
teach  it  to  read?  The 
world  —  or  at  least 
Atlanta  —  won’t  get 
to  find  out.  A  federal 
judge  earlier  this 
month  nixed  a  city 
plan  to  force  news 
outlets  to  remove 
their  news  racks  at 
Hartsfield  Interna¬ 
tional  Airport  and 
rent  racks  covered 
with  Coke  ads  from 
the  city.  The  city 
can’t  make  money  at 
the  expense  of  a  free 
press,  the  judge 
ruled. 

In  Los  Angeles, 
meanwhile,  news 
outlets  are  complying 
with  a  city  order  to 
remove  paper  boxes 
around  the  site  of 
this  week’s  Demo¬ 
cratic  National  Con¬ 
vention  for  security 
reasons.  They  were 
more  agreeable  than 
their  Philadelphia 
brethren,  who  fought 
a  similar  order  before 
the  Republican 
National  Convention 
there  and  won. 

-  LUCIA  MOSES 

FREEDOM  UHIT 
INWE-UP 

A  year  ago,  Irvine, 
Calif.-based 
Freedom  Communi¬ 
cations  created  an 
independent  new- 


tw'o  syndicates  may  be  dropped.  The  1949-founded 
LATS  has  about  190  features  (including  foreign-only) 
and  the  1918-founded  TMS  more  than  150. 

“We  will  be  looking  at  both  sets  of  features,”  said 
Steve  Tippie,  TMS  marketing  director.  “It’s  reason¬ 
able  to  assume  that  there  will  be  some  consolidation.” 

One  LATS  writer  reached,  Edith  Lank,  said  it’s  “too 
soon  to  tell”  if  her  “House  Calls”  column  will  be  kept  by 
TMS  —  whose  real-estate  offerings  include  Robert 
Bruss’  column,  r - - 

Cartoonist  | 

Peter  ^  Kohl-  ! 

havp  a  fan  fat  ! 'I  c«*00|f?  ‘’looM’TReCALX.  AWy- 

nave  a  ran  lui  |  nw-coHOrxootwiecifoN.* 

Los  Angeles  Times  Syndicate’s  Paul  Co 

For  crea¬ 
tors  who  remain,  a  bigger  syndicate  can  offer  more 
sales  clout  and  more  opportunities  to  diversify  into 
new  media  and  other  areas. 

Among  LATS’  best-known  features  are  Cal 
Thomas’  column  and  Paul  Conrad’s  editorial  car¬ 
toons.  TMS’  most  popular  offerings  include  Dave 
Barry’s  column  and  TV  listings. 

Foreign  sales  of  TMS  and  LATS  features  will  not 
be  completely  consolidated  at  this  time.  TMS  recent¬ 
ly  joined  with  Universal  Press  Syndicate  and  Editors 
Press  Service  to  form  an  international  sales  company 
called  Atlantic  Syndication  Partners  {E^P,  May  8,  p. 
40).  “We  remain  committed  to  Atlantic,”  said  Tippie. 

LATS  features  will  be  sold  internationally  by  the 
new  unit  headed  by  Levane  —  who,  before  becoming 
LATS  president  in  1989,  ran  that  syndicate’s  highly 


i »i»MNor#,c«*ooif?  ‘’ioouVrecalx. Awv'  ’ivaiSMoriKi  •i.voYxrr^tAie^xir- 

1  P^-CeH8?X0[»*iecIfON.*  THfcUJOR*  Wim 'nwrviXlMAM.' 

Los  Angeles  Times  Syndicate’s  Paul  Conrad  on  presidential  pronouncements 


regarded  international  division.  The  other  new  unit 
head,  Twohey,  was  recently  responsible  for  the 
creation  and  spinoff  of  Tribune’s  the  pavement.com 
Internet  career  service.  Speaking  of  services,  TMS 
said  there  will  be  no  changes  at  this  time  at  the  Los 
Angeles  Times-Washington  Post  News  Service. 

TMS  is  considered  the  fourth-largest  syndicate  and 
LATS  the  fifth.  Together,  “Theyll  be  a  stronger  syndi¬ 
cate,”  said  Universal  President  Robert  Duffy.  “There 

- are  good  peo- 

pie  on  both 

WOSMoriKl  txo  NornAwesOt  Svnrlipatp  anB 

THfcUJOR*  wim -mMrvxiMAN.'  synaicate,  ana 

- .T  T-  ^ -  ^  United  Media 

id  on  presidential  pronouncements  . 

(not  necessarily 

in  that  order).  One  observer  requesting  anonymity 
said  the  new  TMS  needs  a  stronger  comic  lineup  and 
more  comic  licensing  revenues  to  rise  from  fourth. 

Syndicates  shuttered  in  the  last  15  years  include 
News  America  Syndicate  and  Cowles  Syndicate  (both 
bought  by  King  in  the  mid-1980s),  McNaught  Syndi¬ 
cate  (some  of  whose  features  went  to  TMS),  and 
Chronicle  Features  (bought  by  Universal  in  1997)- 
The  demise  of  some  dailies,  fewer  competitive  mar¬ 
kets,  and  the  low  feature  rates  many  papers  pay  are 
among  the  reasons  why  syndicates  are  consolidating 
—  and  may  continue  to  do  so.  Duffy  said  a  bigger  syn¬ 
dicate  has  an  economic  edge.  “You  can  double  your 
features  without  doubling  your  overhead,”  he  noted. 

So,  Duffy  added,  the  TMS  decision  to  absorb  LATS 
and  probably  reduce  staff  “should  surprise  no  one.”  11 


Enron  kills  funding  for  Kafu$ 


Kenaf  newsprint  teeters  on  brink 
of  death  for  the  umpteenth  time 


BY  JIM  ROSENBERG 

The  owner  of 

90%  of  Kenaf  In¬ 
dustries,  which 
planned  kenaf  mills  in 
Texas,  Arizona,  and, 
possibly,  Spain,  reported 
the  resignations  of  four 
of  its  directors  and  “a 
critical  shortage  of 
working  capital.” 


Kafus  Industries  Ltd., 
w  hich  has  sought  to 
manufacture  products 
from  sustainable  re¬ 
sources,  reported  the 
recent  resignations  of 
directors  Randal  T. 
Maffett,  Enron  North 
America  Corp.’s  repre¬ 
sentative;  Christopher 
Carl,  president  of  the 


CanFibre  Group  Ltd.,  for 
conflict-of-interest  rea¬ 
sons;  and  two  others  for 
personal  reasons. 

The  Vancouver, 

British  Columbia,  com¬ 
pany  attributed  its  capi¬ 
tal  shortfall  to  corporate 
overhead  and  losses  at 
three  different  opera¬ 
tions,  including  process¬ 
ing  of  kenaf. 

A  fast-growing  wood- 
fiber  substitute  that  can 
be  cultivated  in  the 


South,  the  hibiscus  fami¬ 
ly’s  cousin  to  cotton  has 
been  proven  to  make 
strong,  printable 
newsprint  that’s  resist¬ 
ant  to  yellowing  (E&P, 
Jan.  20, 1996;  March 
12, 1988). 

A  Kafus  subsidiary 
has  been  the  latest  busi¬ 
ness  to  see  opportunity 
in  processing  locally 
grown  kenaf  into 
newsprint  at  a  mill  in 
Texas.  Several  times 
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since  the  1980s,  a  Texas 
kenaf  newsprint  mill 
seemed  soon  to  become 
a  reality,  only  to  bog 
down  due  to  siting,  per¬ 
mitting,  and  swings  in 
newsprint  pricing  (EaP, 
Nov.  11, 1989). 

Kafiis  also  said  Enron 
plans  to  provide  it  with 
no  further  funding. 

In  spring  of  last  year, 
Houston-based  Enron 
Capital  &  Trade  Re¬ 
sources  Corp.  increased 
available  credit  for  Kafiis 
Environmental  Indus¬ 
tries  to  $20  million,  with 
provision  for  conversion 
to  Kafiis  common  stock. 
This  past  June  began 
with  Enron  agreeing  in 
principle  to  boost  credit 
available  to  Kafiis  by 
$3.5  million  and  ended 
with  Maffett  being  voted 
onto  the  Kafiis  board. 

Enron  recently  an¬ 
nounced  that  a  sub- 


sidiaiy  will  buy  Garden 
State  Paper  Co.’s  Gar¬ 
field,  NJ.,  recycled 


that  was  not  explained. 

Kafiis  announced  that 
its  board  of  directors  will 


mum,  closing  all  but 
its  Vancouver  offices, 
accepting  the  resigna¬ 
tions  of  President  Mike 
McCabe  and  Chief  Fi¬ 
nancial  Officer 
Tony  Valentine, 

M  and  looking  for  a 
^  new  CEO. 

^  Maffett’s  office 
H  at  Enron  referred 
H  all  questions  to  Ka- 
fils’  new  chief  fi- 
M  nancial  officer, 

■■  Lynda  Murdock, 
H  who  said  through 
Q  an  assistant  that 
^  she  could  provide 
no  information. 

If  unable  to  obtain 
financing,  Kafiis  said  it 
“may  be  forced  to  take 
action  to  protect  its 
business.”  In  the  mean¬ 
time,  the  American 
Stock  E-xchange  told  Ka¬ 
fiis  that  it  no  longer  met 
listing  guidelines  and 
halted  trading  Aug.  3.  11 


media  unit,  complete 
with  its  own  presi¬ 
dent.  Now  the 
company  is  breaking 
up  the  group,  and 
reassigning  Web  site 
oversight  to  its 
newspaper,  broad¬ 
cast,  and  magazine 
groups. 

“The  downside  of 
having  a  separate 
interactive  division 
was  that  many  of  our 
publishers  and  TV 
general  managers  felt 
that  a  significant  part 
of  their  future  busi¬ 
ness  had  been  taken 
away  and  was  being 
developed  else¬ 
where,”  said  Presi¬ 
dent  and  CEO  Sam 
Wolgemuth. 

Interactive  Media 
Division  President 
Greg  Hurst  will  be 
leaving  the  company. 

-  CARL  SULLIVAN 


NWU  party  to  landmark  agreements 

Free-lance  writers’  union  makes  its  case 


SRDS,  the  Chi¬ 
cago-based 
publisher  of  media 
directories  (and  VNU 
corporate  sibling  of 
£&P),  has  launched 
an  online  version  of 
Newspaper  Advertis¬ 
ing  Source  (NAS), 
available  to  sub¬ 
scribers  only.  An 
annual  subscription 
to  NAS  ($617)  now 
includes  an  access 
code  for  the  Web 
version. 

Advertisers  use 
the  directory  to  plan 
advertising  cam¬ 
paigns  for  news¬ 
papers.  With  more 
than  3,200  newspa¬ 
pers  listed,  NAS 
provides  details  on 
display,  group,  and 
classified  adver- 


Contentville  and  Knight  Ridder  sign 
on  dotted  line  in  separate  cases 


BY  LUCIA  MOSES 
AND  CARL  SULLIVAN 


wo  RECENT  AGREEMENTS  WILL 
enable  free-lancers  to  be 


Sion  or  compensation.  The  databases 
included  articles  from  Knight  Ridder  news¬ 
papers  as  well  as  The  New  York  Times,  The 
Washington  Post,  USA  Today,  The  Wall 
Street  Journal,  and  others. 

As  part  of  the  settlement,  UnCover  Co. 
agreed  to  stop  providing  free-lancers’ 
work  without  permission.  Authors  can  vis¬ 
it  http://www.uncoversettlement.com  or 
call  (800)  348-5832  to  learn  how  to 
submit  a  claim. 

Plaintiffs’  attorney  Daniel  A.  Reidy  said 
he’s  “closely  examining”  the  licensing  practices  of  oth¬ 
er  electronic  services,  and  more  lawsuits  may  follow. 

Knight  Bidder’s  free-lancer  troubles  may  not  be 
over.  The  5,400-member  NWU  is  preparing  a  letter 
demanding  payment  for  free-lancers  whose  work  is 
sold  through  the  company’s  NewsLibraiy  database  of 
newspaper  archives  without  compensation.  Knight 
Ridder  denies  any  wrongdoing.  11 


compen- 

JL  sated  for  work  sold  electronically. 

In  the  most  recent,  Steven  Brill  agreed 
to  pay  free-lancers  30%  of  the  fees  paid  for 
their  work  sold  on  his  Contentville.com 
site,  which  charges  $2.95  for  articles  from 
2,000  publications.  The  agreement  is  the 
first  of  its  kind  between  a  major  Web- 
based  content  provider  and  the  National 
Writers  Union  (NWU). 

“We  hope  and  expect  that  the  deal  will 
be  a  model  for  other  publishers  to  address  the  signifi¬ 
cant  liabilities  they  have  incurred  as  the  result  of  the 
unauthorized  sale  of  copyrighted  material,”  NWU 
President  Jonathan  Tasini  said. 

In  a  similar  matter,  $6.5  million  will  be  paid  by 
Knight  Ridder  and  its  insurance  provider  to  compen¬ 
sate  free-lancers  in  a  settlement  of  a  class-action  suit 
alleging  copyright  infiingement. 


Jonathan  Tasini 

PRESIDENT 

NWU 
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tising  rates;  circula¬ 
tion  numbers;  con¬ 
tacts;  color  rates;  and 
special  feature  sec¬ 
tions. 

-  CARL  SULLIVAN 


P  site 

!  Mideast  peace  summit  collapses 


said  Flint  Craig,  vice  president  of 
new  business  for  the  Herald. 

By  year’s  end,  the  Herald  plans  to 
remake  its  overseas  edition  with  an 
emphasis  on  nationwide  U.S.  news, 
targeting  U.S.  tourists  as  well  as 
Latin  American  businesspeople, 
with  an  eye  toward  attracting  na- 
;  tional  advertising. 

I  “I  don’t  know  what  the  ultimate 
■  revenue  potential  is,  but  if  we  can 
amass  a  Caribbean  full  of  Ameri¬ 
can  tourists,  that  is  a  much  easier 
national  sale  than  trying  to  con¬ 
vince  advertisers  that  readers  of 
the  international  edition  are  like¬ 
ly  to  come  to  America  to  shop,” 
Herald  Publisher  Alherto  Ihar- 
giien  said. 

The  Caribbean  expansion  will  be  slow  at  first.  But 
with  9.4  million  Americans  traveling  to  the  Caribbean 
last  year,  Craig  believes  the  Herald  has  the  potential 
to  sell  as  many  as  40,000  daily  copies  there. 

‘We’re  expecting  this  to  sl^ocket,”  Craig  said.  “If  it 
works  in  the  Caribbean,  we  can  identity  some  high- 
tourist  markets,  and  well  expand  there.”  11 


BY  LUCIA  MOSES 

For  more  than  50  years, 

Americans  traveling  to  Latin 
America  and  the  Caribbean 
who  wanted  news  from  back  home 
could  pick  up  The  Miami  Herald  in 
major  cities  and  tourist  spots.  The 
Herald  called  its  overseas  edition  the 
Clipper,  for  the  Pan  Am  airplanes  that 
delivered  it  to  foreign  cities. 

But  with  the  high  delivery  cost,  the 
Clipper  was  hemorrhaging  money.  In  ijp 

1998,  the  Herald  began  printing  its  over-  ■  "5 IH 

seas  edition  at  Latin  American  partner  -"^-51* 
papers  via  satellite,  which  helped  reduce 
losses,  but  kept  the  program  m  the  red. 

Now,  thanks  to  improved  technology,  ^  Herald  o1 
the  Herald  can  dispatch  paginated  pages  over  the 
Internet  at  a  traction  of  the  cost  of  the  old  methods. 

That  change  has  led  the  paper  to  launch  an  expand¬ 
ed  overseas  edition.  Starting  Sept.  1,  the  Herald  will 
produce  its  state  edition  via  the  Internet  in  six  new 
Caribbean  markets,  for  a  total  of  nine. 

“I  think  itll  be  profitable  by  the  end  of  the  year,” 


It's  official:  The 
Newseum  is  relo¬ 
cating  to  the  nation’s 
capital.  The  museum 
dedicated  to  the  news 
media  will  move  to  a 
site  on  Pennsylvania 
Avenue  halfway  be¬ 
tween  the  White 
House  and  the  Capi¬ 
tol.  The  Freedom  For¬ 
um,  which  operates 
the  museum,  paid 
$100  million  for  the 
site,  which  includes 
$25  million  to  build 
low-  to  moderate-in- 
come  housing  in  the 
District  of  Columbia. 
The  new  museum 
could  open  by  June 
2003  and  provide 
four  times  the  exhibit 
space  of  the  current 
location  in  Arlington, 
Va.  It  also  will  house 
the  Freedom  Forum 
offices. 

-  LUCIA  MOSES 
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Ted  Fang  hires  two  veteran  skippers 

Steffens,  McCray  to  helm  new  ‘Examiner 

Steering  a  unique  course  in  S.F. 


caxy  journalism  and  po¬ 
litical  deal-making  does 
not  worry  her. 

‘Ted  will 
have  direct 
responsibility 
for  the  edito- 
rial  pages,  and 
I  will  be  re¬ 
sponsible  for 
news,”  she 
said,  adding 
that  the  new 
Examiner  will 
be  redesigned 
while  also  having  a 
prominent  Web  site.  “I 
tbink  [Fang]  knows 
strong  credibility  is  what 
sells  newspapers.” 

McCray  has  been  vice 
president  and  general 


manager  of  The  Blade  in 
Toledo,  Ohio,  and  has 
held  key  advertising 
spots  at  the 
Los  Angeles 
Daily  News, 
Pittsburgh 
Post-Gazette, 
Miami 
Herald  xad 
Philadelphia 
Inquirer. 

“Our  new 
Examiner 
will  be  a 
tough  and  respected 
competitor  in  San  Fran¬ 
cisco,”  he  said.  “The  key 
will  be  to  attract  ex¬ 
tremely  talented  and 
aggressive  employees 
to  our  organization.”  11 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

TWO  VETERAN 

news  executives 
have  been  hired 
to  run  the  new  Fang- 
owned  San  Francisco 
Examiner,  and  they  vow 
it  will  be  unlike  any  daily 
paper  in  the  country. 

Publisher  Ted  Fang, 
set  to  begin  publishing 
the  converted-to-mom- 
ing  Examiner  in  Novem¬ 
ber,  has  named  Martha 
Steffens,  47,  executive 
editor/vice  president  of 
content,  and  Robert  Me- 
Cray,  42,  vice  president 


and  general  manager. 

“This  is  an  excellent 
chance  to  invent  some¬ 
thing  new,  a  new  type  of 
journalism,”  said  Stef¬ 
fens,  a  former  editor  at 
the  Los  Angeles  Times 
and,  more  recently, 
Gannett  Co.  Inc.’s  Press 
^  Sun-Bulletin  in  Bing¬ 
hamton,  N.Y.  “We’re 
going  to  try  things  in 
journalism  nobody  has 
ever  done.” 

Steffens,  who  said  she 
was  recruited  for  the  job 
by  a  “head-hunting 
firm,”  said  the  Fang  fam¬ 
ily’s  reputation  for  advo- 


Southeast  newspa¬ 
per  chain  Com¬ 
munity  Newspapers 
Inc.  has  agreed  to 
buy  three  of  the  New 
York  Times  Co.'s 
castoffs,  two  dailies 
and  a  weekly  in  Flori¬ 
da.  The  Palatka  Daily 
News  and  Lake  City 
Reporter  as  well  as 
the  weekly  News- 
Leader  in  Fernandina 
Beach  were  among 
several  papers  the 


Martha  Steffens 

Bound  for 
San  Francesco 


8  EDITOR  &  PUBLISHER  AUGUST  14,  2000 


www.eclltorandpublisher.com 


For  faster  service  call  toll-free  -■ 

1-888-313-5530. 

Visit  our  website  at  www.mediainfo.com 


For  faster  service  call  toll-free 

.  1-888-313-5530. 

Visit  our  website  at  www.mediainfo.com 


EDITORe^ 

PUBLISHER 


-J  YES!  Please  send  me  1  year  of  E&P  (51  weekly 
issues)  for  only  $75. 1  save  63%  off  the  cover  price! 


Name 


Company 


Address 


E-Mail 

J  Save  me  more  money!  Send  me  2  years  for  only  $135! 

_l  Bill  me.  _l  Payment  enclosed.  Charge  my:  J  Visa  _l  MC  JAMEIX 


Account  # 


To  speed  your  order,  please  check  one  box  in  each  category. 


10.  J  Library/Federal/ 

State  and  Local  Govt. 

11.  J  Education: 

Students/Teachers 
Other(Please  specify) 


I.  J  Sales  Mgr. 

J.  J  Class  Mgr. 

K.  J  Research  Mgr. 

L.  J  Promo  Mgr. 

M.  J  PR  Mgr. 

O.  J  Prod  Mgr. 

P.  J  Composing  Mgr. 

Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept. 

5.  J  Advertising  Dept. 

T.  J  Circulation  Dept. 

V.  J  Production  Dept 

W.  J  Promotion  Dept. 

X.  J  Freelance  Artist-AVriter 

Y.  J  Newspaper 

Dealer/Distributor 

Z.  J  Retired 
AA.  J  .MIS  Mgr. 

BB.  J  Prepass  Mgr. 

CC.  J  Mailroom  Mgr. 
Other(/Yease  specify) 


Your  Business 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 
2a.  J  Radio  Station 
2b.  J  TV  Station 
2c.  J  Cable  TV  Network 
2d.  J  On-line  City  Guide 

6.  J  Magazine/  Your  Occupation 

Other  Publication  A.  □  Publisher 

2e.  J  Soltware  Provider  B.  J  President 

3.  J  Corp./Ind./Assn.  Buying  C.  J  Vice  President 

Advertising  Space  D.  J  Editor 

4.  J  Advertising  .^^ncy  Dl.J  Producer 

5.  J  Newspaper  Rep.  D2.  J  Station  Mgr. 

7.  J  Graphic  Arts/Printing  D3.  J  News  Dir. 

Service/Newspaper  D4.  J  Dir.  New  Media 

Supplier  D5.  □  Content  Dir. 

8.  J  News  Service/  D6.  J  Webmaster 

Feature  Syndicate  E.  J  General  Mgr. 

9.  J  Publicity  and  F.  J  Business  Mgr. 

Public  Relations  G.  J  Controller 

H.  J  Advertising  Mgr. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  GST.  Your 
subscription  is  tax  deductible.  International  (outside  U.S.  and  Canada):  $135  surface.  $313  air 


"C  EDITORe^ 
PUBLISHER 


Get  the  heads-up  on  what’s Jhappening 
from  one  end  of  the  industry  other 
every  week  in  Editor  A  Pnbiiahmr, 
Whether  iF^oday’s  newspaper  and 
online  news  or  tomorrow’s  emer^ng  ^ 
trends  and  issues  —  only  EAP  gives 
you  all  the  editorial,  financial,  legal, 
marketing  and  technology  coverage 
yon  need  to  keep  up  with  every 
aspect  of  this 

^.«^t-changing  \ 

faidnstry.  Don’t  IJ^ 
let  last  week’s  / 

newspilenp  V  it) 


JYES!  Please  send  me  1  year  of  E&P  (51  weekly 
issues)  for  only  $75. 1  save  63%  off  the  cover  price! 


Name 


Company 


Address 


E-Mail 

_l  Save  me  more  money!  Send  me  2  years  for  only  SI 35! 

J  Bill  me.  J  Payment  enclosed.  Charge  my:  _l  Visa  J  .MC  JA.MEX 


Account  # 


Signature 


30H2 


To  speed  your  order,  please  check  one  box  in  each  category. 

I.  J  Sales  Mgr 

J.  J  Class  Mgr 

K.  -I  Research  Mgr 

L.  J  Promo  Mgr. 

M  J  PR  Mgr. 

O  J  Prod  Mgr. 

P  J  Composing  Mgr 

Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept. 

S.  -J  Advertising  Dept. 

T.  J  Circulation  Dept. 

V.  J  Production  Dept. 

W.  J  Promotion  Dept. 

X.  J  Freelance  Artist/Writer 

Y.  J  Newspaper 
Dealer/Distributor 

Z.  J  Retired 
AA.  J  MIS  Mgr. 

BB.  J  Prepass  Mgr 
CC.  J  Mailroom  Mgr. 
()ther(P/e<ise  specify) 


10  J  Library/Federal, 

State  and  Local  Govt. 
11.  J  Education: 

Students, Teachers 
Other(P/ease  specify) 


Your  Business 

1.  J  Daily  Newspaper 

2.  -I  Weekly  Newspaper 
2a.  J  Radio  Station 
2b.  J  TV  Station 
2c.  J  Cable  TV  Network 
2d.  J  On-line  City  Guide 

6.  J  Magazine/  Your  Occupation 

Other  Publication  A.  J  Publisher 

2e.  J  Software  Provider  B.  J  President 

3.  -I  Corp./lnd./.Assn.  Buying  C.  J  Vice  President 

Advertising  Space  D.  J  Editor 

4.  J  Advertising  Agency  Dl.  J  Producer 

5.  J  Newspaper  Rep.  D2.  J  Station  Mgr. 

7.  -J  Graphic  .Arts/Printing  D3.  J  News  Dir. 

Service  Newspaf)er  D4.  J  Dir.  New  Media 

Supplier  D5.  J  Content  Dir. 

8.  J  News  Service/  D6.  J  Webmaster 

Feature  Syndicate  E.  J  General  Mgr 

9.  J  Publicity  and  F.  J  Business  Mgr. 

Public  Relations  G.  Controller 

H.  J  .Advertising  Mgr. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  GST.  Your 
subscription  is  tax  deductible.  International  (outside  U.S.  and  Canada):  $135  surface.  $315  air 


today! 


PO  BOX  3000  PO  BOX  3000 

DENVILLE  NJ  07834-9736  DENVILLE  NJ  07834-9736 


From  the 
newsroom 
to  the 

:  pressroom 
to  the 

boardroom  — 
no  one  covers 
the 

neM^l^per  . 

^business 


Satisfaction  Guaranteed 


If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 


E  &  P  NEWS 


Bumpj  Start  for  Philiys ‘Metro’ 


Lack  of  major  advertising  accounts 
a  roadblock  for  free  commuter  paper 

BY  LUCIA  MOSES 

WHEN  THE  FIRST  TRANSIT  PAPER  IN  THE 

United  States  hit  the  tracks  in  Phila¬ 
delphia,  many,  believing  advertisers 
wouldn’t  touch  a  free  paper  aimed  at  commuters, 
sat  back  and  waited  for  it  to  flop.  Their  thinking 
was  right  —  in  part. 

In  six  months,  Metro  has 
brought  plenty  of  local  advertis¬ 
ers  aboard  and  become  as  much  a 
part  of  the  daily  commute  as  the 
cup  of  coffee  to  go. 

But  its  executives,  for  all  their 
enthusiasm  about  being  part  of  a 
first  in  U.S.  newspapering,  admit 
it’s  tough  being  different.  On  the  e\'e 
of  its  Jan.  24  launch,  the  paper  was 
hit  with  a  lawsuit.  It’s  turned  over  all 
its  top  managers.  And  with  the  ex¬ 
ception  of  a  few  large  companies, 
such  as  Bell  Atlantic  (now  Verizon), 

Cellular  One,  and  T.J.  Maxx,  Metro 
has  failed  to  win  over  big  advertisers. 

“I  think  we’ve  been  disappointed 
in  the  extreme  caution  shown  by 
major  retailers,”  ceded  Linda  Fusco 
Holland,  one  of  Metro's  two  advertis¬ 
ing  directors.  “It’s  like,  free  equals  junk.” 

Swedish  media  giant  Modern  Times  Group, 
which  publishes  Metro,  has  had  success  with  its 
model  in  cities  across  Europe:  a  tabloid-size  paper 
with  bite-size  stories  designed  for  the  length  of  a 
commute.  Metro  cuts  a  deal  with  a  transit  system 
for  exclusive  distribution  rights  in  exchange  for  a 
piece  of  the  ad  revenue  and  a  daily  page  that  the 
transit  system  can  use  to  promote  itself. 

Modem  Times,  which  had  sales  of  $561.7  million 
last  year  and  will  begin  trading  on  the  Nasdaq  stock 
market  in  New  York  Friday,  launched  a  Toronto 
edition  last  month  and  is  pursuing  deals  in  other 
U.S.  cities  with  major  transit  systems,  including 
Boston,  Chicago,  and  San  Francisco. 

But  in  the  United  States,  “free”  often  carries  neg¬ 
ative  connotations  —  and  advertisers,  generally  a 
conservative  bunch,  are  scared  off  by  Metro's  free 
distribution  model.  And  unlike  Europe,  where  a 
large  percentage  of  the  population  uses  the  transit 
system,  Philadelphia  mass-transit  users  tend  to  be 
lower-  and  middle-class. 

It  may  be  too  early  to  write  Metro's  obituary, 
however.  Executives  of  the  tabloid  said  they’re 


making  changes  to  address  advertisers’  concerns. 

Metro  is  adding  experienced  ad  reps  to  go  after 
major  accounts  as  part  of  a  doubling  of  its  sales  staff 
to  22.  They  will  have  the  ability  shortly  to  zone  pre¬ 
printed  inserts,  which  could  open  the  door  to  more 
high-end  advertisers.  And  the  sales  staff  will  soon 
be  able  to  show  prospective  clients  its  first  audit  re¬ 
port,  by  PricewaterhouseCoopers. 

“Advertisers  have  a  lot  of  choices,  and  they  want  to 
see  the  numbers,”  Metro  Pub¬ 
lisher  Dave  Munch  said. 
“People  who  read  us  like  us, 
they’re  picking  us  up  more 
every  week.  Now  we  can 
show  that  to  the  advertisers.” 

Metro  believes  its  selling 
point  is  its  young  reader- 
ship,  which  has  strong  rep¬ 
resentation  in  the  25-  to 
35-year-old  category. 

“That’s  an  audience  that 
doesn’t  necessarily  make 
up  a  large  part  of  tradi¬ 
tional  newspaper  reader- 
ship,”  Munch  said.  “That’s 
a  group  [advertisers] 
really  covet.” 

While  the  sales  staff 
WOOS  advertisers,  others 
are  making  sure  Metro  is 
ubiquitous.  Metro  claims 


Metro:  Popular  with  young  readers 


a  net  distribution  of  about  125,000,  mostly  through 
1,700  drop-off  points  in  the  Southeastern  Pennsyl¬ 
vania  Transportation  Authority  (SEPTA)  system. 
But  boxes  have  started  sprouting  in  office  buildings 
and  on  college  campuses,  major  destinations  for 
riders.  On  the  marketing  side,  Metro  stmck  a  pro¬ 
motional  alliance  with  local  CBS-TV  affiliate  KYW. 
Some  of  the  publicity  has  been  unexpected,  though 
no  less  unwelcome.  During  the  Republican  conven¬ 
tion,  protesters  were  shown  on  TV  news  dragging 
one  of  Metro's  paper  boxes  across  the  street. 

Metro  also  maintains  it  has  kept  its  pledge  to  stay 
independent  of  SEPTA.  Editor  in  Chief  Mary  Ellen 
Bornak  pointed  out  that  when  a  report  was  issued 
criticizing  the  agency’s  handling  of  a  trial  involving 
a  boy  who  lost  his  foot  in  an  escalator,  it  was  Metro’s 
lead  story. 

Molly  Watson,  senior  vice  president  at  media 
firm  Tierney  Communications  in  Philadelphia,  said 
she  was  skeptical  at  first,  but  has  been  impressed  by 
the  paper,  with  its  short  takes  on  local,  national, 
and  international  news.  “We  expected  it  to  be  a  rag, 
honestly,”  she  said. 

And  Metro  expects  distribution  to  hit  150,000  in 


group  put  up  for  sale 
earlier  this  year. 

Separately,  the 
E.W.  Scripps  Co. 
agreed  to  buy  the 
Times  Co.’s  weekly 
Marco  Island  (Fla.) 
Eagle  to  complement 
its  southwestern 
Florida  holdings. 

-  LUCIA  MOSES 

SEC«ULE6IVE$ 

PREHABREAK 

A  federal  rule 
aimed  at  stop¬ 
ping  companies  from 
whispering  choice  tid¬ 
bits  to  a  few  stock 
analysts  will  not  un¬ 
dermine  business 
journalism. 

That  word  comes 
from  senior  officials 
at  the  U.S.  Securities 
and  Exchange  Com¬ 
mission,  which  re¬ 
drafted  Regulation 
FD,  for  Fair  Disclo¬ 
sure,  before  adopting 
it  by  a  3-1  vote  on 
Thursday. 

Some  business  edi¬ 
tors  had  said  the  rule 
could  leave  execu¬ 
tives  loath  to  talk  to 
reporters,  since  inter¬ 
views  might  be  seen 
as  improper  sharing 
of  nonpublic  informa¬ 
tion.  SEC  officials 
said  they  had  nar¬ 
rowed  the  rule  to 
make  clear  it  affects 
communications  with 
security  industry  ana¬ 
lysts  —  not  the  press. 

Officials  also  said 
companies  could  not 
simply  post  an¬ 
nouncements  on  a 
Web  site  and  consid¬ 
er  that  to  be  ade¬ 
quate  public  notice. 
The  old-fashioned 
press  release  is  still 
required. 

-  TODD  SHIELDS 
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distribution  rights  are  unconstitutional  proceeds  at 
a  snail’s  pace  in  federal  court.  Both  sides  attended  a 
court-ordered  mediation  session  in  the  spring,  but 
it  went  nowhere. 

Its  legal  standing  safe  for  now,  Metro  plans  to 

_ _ _ _ _  further  extend  its  brand  by 

1  launching  a  Web  site  and  starting 

_ j  an  affinity  club.  Looking  ahead  to 

next  year,  executives  are  looking 
at  expanding  distribution  beyond 
Philadelphia  to  southern  New 
Jersey  to  reach  commuters  com¬ 
ing  into  Philadelphia  from  there. 

Steering  Metro’s  transforma¬ 
tion  is  Munch,  a  23-year  veteran 
of  Knight  Bidder  whose  last  post 
was  vice  president  for  advertis¬ 
ing  at  PNI.  He  was  running  his 
own  marketing  company  for  a 
few  years  when  Metro  hired  him 
in  May  to  do  some  consulting. 
He  took  over  as  publisher  in 
1  July  after  Jack  Roberts,  a  for¬ 
mer  Philadelphia  Daily  News 
editor,  quit. 

Munch  said  after  a  few  weeks,  he  “fell  in  love” 
with  the  model,  which  he  believes  can  reach  young 
readers  in  a  way  that  PNI  couldn’t. 

With  two  established  dailies  as  competitors, 
media  buyer  Watson  noted,  Metro  has  a  tough  road 
ahead.  She  said  some  of  her  clients  turned  down 
Metro  because  they  considered  the  ad  rates  too 
steep;  Metro  said  it  has  lowered  its  rates  after  some 
advertisers  complained.  “Our  salespeople  are  not 
facing  the  price  objections  we  used  to,”  Co- 
Advertising  Director  Karen  Bumpus  said.  Watson 
remains  cautious:  “Our  big  question  is,  can  they 
maintain  the  momentum  they  did  when  they 
launched,  and  will  they  maintain  the  editorial 
integrity?”  II 


the  fall  when  students  return  to  class.  “My  goal  in 
September  is  to  be  the  second-largest  paper  in 
Philadelphia,”  proclaimed  Joseph  Lauletta,  Metro’s 
circulation  director. 

Metro  has  already  taken  a  bite  out  of  The  Phila¬ 
delphia  Daily  News,  a  tabloid 
that  relies  heavily  on  street  | 
sales.  Single-copy  sales  are  I 
down  between  2,000  and 
2,500,  said  a  spokeswoman  for  ! 

Philadelphia  Newspapers  Inc. 

(PNI),  parent  of  the  Daily 
News  and  the  broadsheet 
Philadelphia  Inquirer,  adding 
that  the  drop  was  smaller  than 
expected.  PNI  said  it’s  seen  no 
impact  on  its  advertising, 
though,  where  linage  for  both 
papers  combined  was  up  3.5% 
in  the  first  half  of  this  year. 

Knight  Bidder,  parent  of  PNI, 
gave  the  Daily  News  an  extra  $1 
million  last  fall  to  spend  on  earli¬ 
er  distribution  and  heavier  pro¬ 
motion  in  anticipation  of  Metro, 
and  the  tabloid  was  hawking  copies  at  half  its  60- 
cent  cover  price.  On  the  editorial  side,  the  paper 
consolidated  its  briefs  into  one  page  and  added  a 
daily  report  on  SEPTA  route  changes,  “with  Metro 
in  mind,”  Editor  Zack  Stalberg  said.  Otherwise,  the 
Daily  News  is  sticking  by  its  formula  of  hard-hitting 
news  and  investigative  pieces,  and  Stalberg  doesn’t 
see  the  transit  paper  lasting.  “They  don’t  seem  to  be 
cracking  the  advertising  market  at  all,”  he  said.  “I 
don’t  think  they  can  win  with  the  kind  of  content 
they  have.  It’s  quick,  it’s  easy,  but  it’s  also  informa¬ 
tion  that  you  can  get  anywhere.” 

PNI  lost  its  first  round  against  Metro  when  it 
failed  to  get  a  court  order  stopping  its  launch.  Its 
lawsuit  against  SEPTA  claiming  Metro’s  exclu;  ive 


The  Kansas  City 
Star  has  expand¬ 
ed  its  suburban  reach 
with  the  purchase  of 
three  small  papers 
from  family  owners: 
the  thrice-weekly 
Lee’s  Summit 
Journal,  paid  circula¬ 
tion  7,100,  and 
weekly  Belton  Star- 
Herald  and  Cass 
County  Democrat- 
Missourian,  combined 
paid  circulation  of 
10,900.  Terms  were 
not  disclosed. 

The  Knight  Bidder- 
owned  Star  began  ex¬ 
panding  earlier  this 
year  when  a  judge 
lifted  a  1957  an¬ 
titrust  consent  decree 
barring  the  Star  from 
buying  smaller  pa¬ 
pers.  With  this  pur¬ 
chase,  the  Star  has 
bought  a  total  of  five 
area  papers  this  year. 
-  LUCIA  MOSES 
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Sidney  Zion,  Op- 
Ed  columnist  for 
the  New  York  Daily 
News,  resigned  Tues¬ 
day  after  finishing 
his  column,  and  by 
Friday  had  started 
writing  for  the  rival 
New  York  Post. 

Zion,  who  often 
writes  about  Israel, 
claimed  he  felt  the 
“heat  coming  in” 
from  News  Chairman 
and  Co-Publisher 
Mortimer  B.  Zucker- 
man,  who  was  said  to 
be  “very  disturbed” 
about  his  recent 
columns  regarding 
the  fractious  Camp 


Tribune  Co.  vet  tapped  for  Hartford 


l|H|H  publisher. 

Jack  knows 
how  to  run  an 
efficient  oper- 
ation  that  will 
create  value 
lUH  for  Tribune 
shareholders. 

'is  Jr  "■  interac¬ 
tive  experience 
will  provide  leadership 
as  The  Hartford  Courant 
continues  to  grow  its 
cross-media  efibrts.”  SI 


News,  Va.  RH 
Previously, 
he  worked  as 
an  editor  at 
the  Chicago 
Tribune  and 
The  Times- 
Picayune  of 
New  Orleans.  " 
In  making 
the  announcement. 
Tribune  Publishing 
President  J^lck  Fuller 
stated,  “As  a  veteran 


BY  CARL  SULLIVAN 

Tribune  Publish- 
ing  named  its  vice 
president  for 
planning.  Jack  W.  Davis 
Jr.,  as  president,  pub¬ 
lisher,  and  CEO  of  The 
Hartford  (Conn.) 
Courant.  Davis  succeeds 
Marty  Petty,  who  is  re¬ 
signing  to  become  exec¬ 
utive  vice  president  of 


the  St.  Petersburg  (Fla.) 
Times. 

Davis,  53,  has  been 
with  Tribune  Publishing 
since  August  1999,  after 
serving  as  Tribune  Inter¬ 
active  president  for  a 
year.  From  1994  to  1998, 
Davis  was  president, 
publisher,  and  CEO  of 
the  Tribune  Co.-owned 
Daily  Press  in  Newport 
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Eagle  eyes  in  Salt  Lake  City 

Make  no  misteak:  Readers  rule 


In  search  of  the  perfect  proofreader, 
the  Tribune'  picks  four  nitpickers 

BY  ALLAN  WOLPER 

They  could  spot  a  split  infinitive  in  the 
blink  of  an  eye,  tackle  a  run-on  sentence 
without  breaking  a  sweat,  uncover  a  typo 
buried  in  a  six-inch  block  of  computer  bytes.  They 
were  living,  breathing,  spelling  bees  —  curators  of 
language  and  institutions.  They 
could  salvage  a  career  or  ruin 
one:  They  were  the  proofreaders. 

And  this  summer.  Salt  Lake 
Tribune  Editor  James  “Jay”  E. 

Shelledy  —  nostalgic  for  the  days 
when  proofreaders  prowled 
newsrooms  for  recalcitrant  com¬ 
mas  and  misplaced  syntax  —  will 
employ  four  nonpaid  reader  vol¬ 
unteers  to  scan  his  newspaper  for  mistakes,  large 
and  small. 

“Selling  it  to  my  desks  was  interesting,”  Shelledy  ^ 
recalled  from  his  Salt  Lake  City  office  newsroom  ' 
with  a  laugh.  “But  our  readers  already  do  this  kind 
of  thing  on  an  ad  hoc  basis  anyway.  This  will  just 
formalize  the  procedure.  And,  hey,  on  some  days 
they  might  not  find  anything.” 


But  he  acknowledged  that  seems  unlikely. 

“The  magazines  are  doing  a  better  job  than  we 
are,”  Shelledy  said.  “They  still  use  some  proofread¬ 
ers,  and  they  tend  to  be  the  cleanest  publications 
around.  We  have  to  improve  our  quality.  In  the  old 
days,  we  even  had  Linotypers.  And  a  lot  of  those 
guys  would  save  us.” 

The  Salt  Lake  Tribune's  desks  are  putting  up  a 
good  front  as  they  wait  for  the  proofreading  volun¬ 
teers  to  prospect  for  errors  over  an  eight-hour  pe¬ 
riod,  without  any  time  pressure,  while  sitting  at 
kitchen  tables,  enjoying  coffee  and  sandwiches. 

“It  will  be  fun  for  them,”  acknowledged  Angela 
Curtis,  with  a  “C,”  an  assistant  news  editor.  “Eveiy- 
body  wants  to  find  someone  else’s  mistakes.  It’s 
boring  when  everything  just  comes  across  our  desk 


I  clean.  We  all  love  doing  it.  Hey,  bad  copy  is  good 
job  security.  And  maybe  we’ll  learn  something 
from  them.” 

Curtis  said  the  “ad  hoc”  complainers  Shelledy  re- 
I  ferred  to  are  often  incensed  by  mistakes  that  are 
published  because  of  a  lack  of  institutional  memory. 

“We  have  a  very  young  copy  desk,”  she  e.xplained. 
“The  readers  who  catch  those  kinds  of  things  tend  to 
be  retired  people  who  have  lived  here  a  long  time.” 

But  she  shuddered  at  the  kind  of  internal  “hu¬ 
man  error”  that  occurred  earlier  this  year,  which 

“Gwen  and  the  rest ...  get 
a  certain  pleasure  pointing 
out  our  mistakes.  But  I  don’t 
mind  because  ...  they  love 
the  paper.”  —  shinika  sykes 

ombudsman 

humiliated  the  newspaper  and  crushed  copy  desk 
pride  and  sensibilities  —  a  headline  in  which 
“BLAME”  somehow  was  published  as  “BLAIME.” 
“There  really  wasn’t  any  excuse  for  that,”  she  said. 

Shinika  Sykes,  the  paper’s  ombudsman,  already 
deals  with  a  band  of  reader  critics  sbe  fondly  calls 
her  “word  police.”  The  group  includes  Gwen  the 
Grammar  Grouch  (she  has  never  given  her  last 
name),  a  retired  schoolteacher 
who  leaves  voice-mail  messages 
with  corrections. 

“Gwen  and  the  rest  —  Adele 
Smith,  who  hates  contractions 
and  wants  us  to  fix  what  people 
say,  and  Dan  Cassidy,  a  retired 
engineer  —  get  a  certain  pleasure 
pointing  out  our  mistakes,”  Sykes 
chuckled.  “But  I  don’t  mind 
because  they  do  it  because  they  love  the  paper. 

“They  feel  like  they  own  the  paper,”  she  said  seri¬ 
ously.  “They  take  owmership  as  soon  as  the  Tribune 
is  delivered  to  their  doorstep.  I  respect  that.  I  un¬ 
derstand  why  they  act  that  way.  They  want  to  know 
why  their  newspaper  is  making  all  those  mistakes. 
They  want  us  to  be  perfect  because  they  think  that 
it  reflects  on  them.” 

Shelledy  announced  his  grand  proofreader  e.x- 
periment  in  his  Sunday  column  May  14,  which  fea¬ 
tured  a  photo  of  Kathy  Kostal,  a  proofreader  whose 
work  at  the  Lewiston  (Idaho)  Morning  Tribune  is 
still  referred  to  in  reverential  tones. 

“Great  proofreaders  are  born,”  Shelledy  wrote. 
“They  possess  language  skills  and  a  sixth  sense.  For 
them,  goofs  flash  like  neon  lights  on  galley  proofs. 


“Our  readers  already  do 
this  kind  of  thing  on  an 
ad  hoc  basis  anyway.  This 
will  just  formalize  the 
procedure.”  —  james  “jay”  e.  shelledy 

editor 


David  peace  talks. 
Zion  first  worked  for 
the  Post  in  1963, 
and  current  Post  Pub¬ 
lisher  and  Editor  in 
Chief  Ken  Chandler 
noted,  “We’re  de¬ 
lighted  to  have  Sid¬ 
ney  Zion  back.” 

-  JAMIE  SANTO 

STICKY  WICKET 
OVER  OLYMPICS 

Two  Utah  entre¬ 
preneurs  may  be 
stuck  with  a  lawsuit  if 
they  don’t  stop  selling 
a  Winter  Olympics 
lapel  pin  with  a 
phrase  claimed  in  a 
trademark  by  The 
Salt  Lake  Tribune. 

The  Tribune  report¬ 
edly  registered  the 
phrase  “The  Best 
Games  Money  Can 
Buy”  —  a  poke  at 
Utah’s  Winter 
Olympics  bid  scandal 
—  as  a  trademark  in 
March  1999  and 
planned  to  sell  some 
500  pins  for  $5  each. 
Proceeds  were  to  go 
to  a  battered  women’s 
shelter. 

The  newspaper  re¬ 
portedly  demanded 
that  pin  retailer  Mell 
Bailey  and  pin  maker 
Jim  Friedman  cease 
selling  their  “The 
Best  Games  Money 
Can  Buy”  pins,  trash 
the  remaining  pins, 
and  give  the  profits  to 
the  women’s  shelter. 

Bailey,  owner  of 
two  mall  stores  that 
sell  Olympic-licensed 
memorabilia,  said 
there  was  a  run  on 
the  $14.95  pins  after 
news  accounts  of  the 
story.  The  stores  still 
sold  the  pins  while 
Bailey  met  with 
lawyers  about 
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whether  to  cease  sell¬ 
ing  them. 

-  JOEL  DAVIS 

SCHOOFSGOES 

TOMNAl’ 

Mark  Schoofs, 

The  Village 
Voice  reporter  whose 
series  on  AIDS  in 
Africa  won  a  Pulitzer 
Prize  earlier  this  year, 
has  joined  The  Wall 
Street  Journal,  accord¬ 
ing  to  Dow  Jones  & 

Co.  Inc.  spokesman 
Richard  Tofel. 

Schoofs,  37,  drew 
industrywide  acclaim 
last  year  for  his  Voice 
series,  which  won  the 
first  reporting  Pulitzer 
for  an  alternative  pa¬ 
per  ever.  The  writer, 
who  could  not  be 
reached  for  comment 
because  he  is  in 
Africa  until  Septem¬ 
ber,  joined  the  Jour¬ 
nal  Aug.  1,  Tofel  said. 

Voice  Editor  in 
Chief  Don  Forst  said 
Schoofs  received  a 
hefty  pay  raise  from 
the  Journal,  which 
the  Voice  offered  to 
match.  But,  he 
added,  "I  couldn’t 
have  matched  the 
millions  of  daily  sub¬ 
scribers.”  Forst  said 
Schoofs  left  the  paper 
on  good  terms  and 
wished  him  well. 

-  JOE  STRUPP 


INFO  SOUGHT 
IN  SLAYING 

Friends  of  David 
L.  Butler  have 
established  a  reward 
for  information  lead¬ 
ing  to  the  arrest  and 
indictment  of  his 
killer.  Butler,  an  as¬ 
sistant  managing  edi- 


For  the  rest  of  us,  typos  cam¬ 
ouflage  themselves  in  a  jungle 
of  black  letters  —  until  they 
end  up  in  print  where  they 
stand  out  like  a  Kmart  floor 
jacket.” 

Shelledy  has  selected  his 
four  proofreader  volunteers 
from  a  pool  of  20  people  who 
sent  in  evidence  of  their  proofreading  ability  via 
marked-up  copies  of  the  Tribune.  This  week,  they  | 
are  scheduled  to  attend  informal  orientation  ses¬ 
sions  at  the  newspaper’s  offices. 

He  is  not  sure,  however,  what  to  give  his  proof¬ 
reading  recruits  as  a  reward.  “Maybe  a  certificate 
and  a  dinner,”  he  said.  “Something  they  can  have  to 
remember.” 

Shelledy’s  experiment  was  driven  by  a  daily  dose 
of  spelling  errors  and  typos  that  have  slid  through  ' 
copy  desks  because  pages  are  shipped  out  without 
any  proofs  being  made.  And  he  groans  at  the 
computer  programs  that  are  so  much  less  than 
word-perfect. 

“Computers  have  done  nothing  to  enhance  clean  ' 
copy,”  Shelledy  said.  “The 
spell-checkers  are  driving  us 
nuts.  There  are  just  too  many  1 
‘theirs’  in  ‘there.’  Just  take  a 
look  at  a  dictionary.  Things 
wall  be  synonyms  in  one  place 
and  mean  something  else 
somewhere  else.” 

Shelledy  can  still  see  Kostal 
emerging  from  her  desk  to 
quietly  confront  a  self-satis¬ 
fied  wordsmith  with  a  mis¬ 
take,  hopefully  to  save  one  from  one’s  self. 

“If  you  didn’t  get  the  hint, 
she  would  just  stand  there  un¬ 
til  you  did,”  the  editor  re¬ 
called.  “And  things  would  get 
intense.  She  saved  a  lot  of  peo¬ 
ple,  including  me.” 

That  job  is  now'  handled  at 
The  Salt  Lake  Tribune  by  the 
features  department,  accord¬ 
ing  to  Randy  Peterson,  a  long¬ 
time  copy  editor  whose  name 
ends  in  an  “on.”  “You  should 
see  Jay’s  column  sometimes  before  he  hands  it  in,” 
Peterson  joked.  “What  we  really  need  are  volun¬ 
teers  who  can  paginate.” 

He  pointed  out  that  copy  mistakes  are  part  and 
parcel  of  the  new,  leaner  newsrooms  that  have 
become  chic  with  the  end  of  IBM  and  Royal  type¬ 
writers  and  the  influx  of  bottom-line  news  con¬ 
siderations. 

“I  really  think  that  Jay’s  idea  is  a  good  one,”  he 
said.  “It’s  going  to  keep  us  on  our  toes.  In  the  old 
days,  this  little  office  used  to  be  a  sea  of  mankind. 
Now  we  are  a  little  puddle.  But  we  try  harder.” 


“I  really  think  that  Jay’s  idea 
is  a  good  one. ...  [T]his  little 
office  used  to  be  a  sea  of 
mankind.  Now  we  are  a 
little  puddle.”  —  randy  peterson 

COPY  EDITOR 

So  did  Shelledy,  who  agonized  over  every  word  in  [ 
his  column  calling  for  proofreading  volunteers.  “All 
I  needed  was  for  one  of  those  guys  to  have  caught 
me  in  a  mistake,”  he  said.  “I  would  never  have  lived  i 
it  down.  This  column  did  not  have  a  single  tj-po  or  |  i 
misspelled  word  in  it.”  dl  | 

Darl^  time  for ‘Light’ 
in  San  Antonio 

Hears!  Corp.  makes  a  federal  case  out 
of  alleged  trademark  infringement 


suit  filed  July  27,  Hearst  \  j 

responded  by  charging  1 1 

Griffing  with  trademark  ! 

infringement,  unfair  j 

competition,  and  cyber-  ! 

squatting,  among  other  | 

things.  I 

Express-News  Gener-  ! ' 

al  Manager  Tom  j 

Stephenson  said,  “We  [ 

believe  that  we  do  have  | 

the  name  protected  and  |  ] 

that  we  own  it,  and  1 

we’re  going  to  protect 
our  right  to  that  name.”  I 

Griffing  —  R.G.  j  | 

stands  for  Richard  Gary,  1 1 

who  goes  by  his  initials  j  j 

out  of  respect  for  P.T.  | 

Bamum,  a  “great  influ-  j 

ence”  —  said  Hearst  lost  j ! 

its  claim  to  the  name  j 

when  it  failed  to  file  an  j  | 

affidavit  of  continued  | ' 

use  last  year  with  the  i 

U.S.  Patent  and  Trade-  ' 

mark  Office.  He  ques-  ] 

tions  whether  Hearst’s  | 

trademark  is  valid  if  it’s  | 

for  a  newspaper  that  no  i 

longer  publishes.  “They 
do  maintain  an  archive 
of  old  papers  in  digital  | 

form,”  he  said,  “but  that’s  i  i 

not  a  newspaper.”  (3  : 


Angela  Curtis 


ASSISTANT 
NEWS  EDITOR 


BY  ELLEN  LIBURT 

WILL  San  An- 
tonio  daily 
newspaper 
readers  see  a  modern- 
day  charge  of  the  Light 
brigade?  Not  if  Hearst 
Newspapers  Partner¬ 
ship  L.P.  has  anything 
to  say  about  it.  The 
company  that  pub¬ 
lished  the  defunct  San 
Antonio  Light  for 
decades  is  suing  a  mav¬ 
erick  local  businessman 
to  stop  him  from  using 
the  name  for  his  news 
Web  site,  SanAntonio- 
Light.com,  and  planned 
print  newspaper. 

“San  Antonio,  Texas, 
is  too  big  and  diverse  a 
market  to  have  only  one 
major  daily  newspaper. 
That  is  a  sin,”  said  R.G. 
Griffing,  who  July  10 
announced  his  inten¬ 
tion  to  start  a  paper  in 
November  called  The 
San  Antonio  Light. 
Hearst  bought  the  rival 
Express-News  in  1992 
before  shuttering  its 
own  San  Antonio  Light 
in  ’93.  In  a  federal  law- 


Kathy  Kostal 


PROOFREADER 

FJtTRAORDINAIRE 
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-  CALENDAR 


AUGUST 

Newspaper 
Special  Sec- 
I  tions  Conference, 
Inland  Press  Associa¬ 
tion,  Hotel  Inter¬ 
Continental,  Chicago 

j  nn  OSND Annual 
uU  LWorkshop 
I  and  Exhibition, 
Society  for  News 
Design,  Minneapolis 
Hilton  and  Towers, 
Minneapolis 

I  SEPTEMBER 

NLGJAlOth 
Anniversary 
Convention,  National 
Lesbian  and  Gay  Jour¬ 
nalists  Association, 
Argent  Hotel,  San 
Francisco 

“Coldset  Is 
Hot,”  22nd 
Annual  WPA  Coldset/ 


Nonheatset  Confer¬ 
ence,  Web  Printing 
Association,  Desert 
Inn,  Las  Vegas 

ACES  Fourth 
Annual  Con¬ 
ference,  American 
Copy  Editors  Society, 
Omni  Inner  Harbor 
Hotel,  Baltimore 

Msabew 

Fourth  ^\nnual 
Technology  Report¬ 
ing  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Irvine  Hyatt, 
Irvine,  Calif. 

“E&P”  Third 
Annual  Online 
Classifieds  Sympo¬ 
sium,  Editor  &  Pub¬ 
lisher,  Hyatt  Regency, 
Monterey,  Calif. 


NFC  Annual  Meet¬ 
ing,  Newspaper 
Features  Council,  Plaza 
Hotel,  New  York 

AASFE  Annual 
Convention, 
American  Association  of 
Sunday  and  Feature 
Editors,  Plaza  Hotel, 
New  York 

OCTOBER 

NNA  115th  An¬ 
nual  Convention 
and  Trade  Show, 
National  Newspaper 
i  Association,  Galt 
!  House,  Louisville,  Ky. 

“Beyond  the 
Printed  Word”: 
IFRA/WAN  World 
Electronic  Publishing 
Conference,  I  FRA, 
World  Association  of 
Newspapers,  RAI, 
Amsterdam 


Institute  of 
Newspaper 
Technology,  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 

SABEW  Per¬ 
sonal  Finance 
Conference,  Society  of 
American  Business 
Editors  and  Writers, 
Wyndham  Harbour 
Hotel,  Tampa,  Fla. 

NOVEMBER 

AAIND  Fall 
Conference, 
American  Association 
of  Independent  News 
Distributors,  Grand 
Summit  Resort,  Park 
City,  Utah 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646)  654- 

5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


Orders  provide  Goss  debt  relief 


Press  maker’s  bankruptcy  proceedings 
concluded  by  Delaware  court’s  decree 


BY  JIM  ROSENBERG 

U.S.  Bankruptc’y 
Court  for  the 
District  of 

Delaware  issued  a  final 
decree  July  25  closing 
out  Goss  Graphic  Sys¬ 
tems’  Chapter  11  bank¬ 
ruptcy,  which  dates  from 
last  summer.  Goss  said  it 
will  make  final  planned 
payments  to  trade  ven¬ 
dors  later  this  month. 

Goss  reported  new- 
order  intake  rose  to 
$147.5  million  in  the 
second  quarter  from 


$75.7  million  in  the 
same  period  last  year. 
New  orders  for  the  first 
half  of 2000  totaled 
$342.4  million,  almost 
double  the  figure  for  the 
same  1999  period. 

Total  backlog  over  the 
first  half  increased  from 
$409.3  million  to 
$458.8  million.  Net  sales 
for  the  quarter  were 
$163  million,  compared 
with  $160.6  million  for 
the  1999  quarter.  For 
this  year’s  first  half,  Goss 
recorded  net  sales  of 


$272.3  million,  down 
from  $309.9  million  for 
the  comparable  1999 
period.  Profit  for  the 
second  quarter  was  up 
$32.3  million  to  $30.4 
million.  For  this  year’s 
first  half,  gross  profit 
increased  by  $30.5 
million. 

Quarterly  earnings 
before  interest,  taxes, 
depreciation  and  amor¬ 
tization  (EBITDA)  were 
$14.3  million,  $37-2  mil¬ 
lion  above  the  1999  peri¬ 
od  (after  exclusion  of  $4 
million  of  legal  settle¬ 
ment  income  in  1999). 
For  the  first  half  of 
2000,  EBITDA  were 


$15.5  million,  an  in¬ 
crease  of  $36.7  million 
from  the  comparable 
1999  period  (after  exclu¬ 
sion  of  $20  million  and 
$5  million  of  legal  settle¬ 
ment  income  in  2000 
and  1999,  respectively). 

Improved  margins 
reflect  operating-cost 
reductions,  said  James 
P.  Sheehan,  Goss  chair¬ 
man,  president,  and 
CEO.  In  a  statement,  he 
said,  “The  strong  earn¬ 
ings  performance  and 
focused  working  capital 
management  have 
helped  our  cash  flow 
from  operations  to 
exceed  our  plan.”  (si 


tor  at  Stars  and 
Stripes,  was  slain 
July  1 5  near  his 
home  in  Arlington, 

Va.  Police  have  not 
determined  a  motive. 
If  the  reward  is  not 
claimed  by  Sept.  1, 
2001,  the  fund  will 
be  used  to  establish  a 
scholarship  in  But¬ 
ler’s  name  at  Rice 
University  in  Hous¬ 
ton,  his  alma  mater. 
Contributions  can  be 
sent  to  “The  David 
Butler  Reward  Fund,” 
Suite  2063,  National 
Press  Building, 
Washington,  DC 
20045. 

-  JAMIE  SANTO 

CAPTORS fREE 
MEXICO  iOVl 

Kidnappers  in 
Mexico  freed 
lldefonso  Salido,  a 
Mexican  media 
magnate  and  owner 
of  El  Debate  newspa¬ 
per,  Aug.  5  after  ne¬ 
gotiations  with  his 
family,  his  newspaper 
reported. 

An  El  Debate 
spokesman  said  Sali¬ 
do,  62,  was  freed  un¬ 
harmed  by  captors  in 
Sinaloa  state,  a  drug- 
infested  region  known 
for  kidnappings  and 
drug-related  execu¬ 
tions.  One  of  the 
wealthiest  men  in  the 
northern  Mexico 
state,  Salido  was  kid¬ 
napped  Aug.  2  while 
exercising  at  a  sports 
facility  in  the  Pacific 
coast  city  of  Los 
Mochis.  Whether 
Salido’s  family  paid 
the  $  10-million  ran¬ 
som  sought  by  the 
captors  was  not 
revealed. 

-  JOEL  DAVIS 
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Dirks,  Van  Essen  &  Murray 


ALASKA 

Marilyn  Romano  to  publisher  of  the 
Fairbanks  Daily  News-Miner  from 
general  manager  and  advertising 
director.  She  succeeds  Paul  Massey, 
who  has  retired,  but  will  serve  as  a 
Massachusetts-based  consultant  to  the 
News-Miner’s  parent  MediaNews 
Group  Inc. 

Louise  Martin  to  advertising  director  from 
retail  advertising  manager. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

MARYLAND 

John  Patinella 

John  Patinella  has  been  named  general 
manager  and  senior  vice  president  of 
The  Sun  in  Baltimore,  Patinella,  who 
joined  the  paper  in  1969,  served  most 
recently  as  president  and  CEO  of  The 
Sun’s  Community  Newspapers  group. 
Prior  to  that,  he  held  various  posts  in 
The  Suns  circulation  department,  in¬ 
cluding  circulation  director,  vice  president,  and  senior  vice 
president  of  circulation. 


BY  JAMIE  SANTO 


COLORADO 

Al  Lewis  to  business  editor  of  The  Denver 
Post  from  assistant  business  editor.  Lewis 
succeeds  Don  Knox,  who  resigned. 


GEORGIA 

Jennifer  Allen  to  publisher  of  the  Griffin 
Daily  News  from  president  and  publisher 
of  The  Ironton  (Ohio)  Tribune.  Allen  suc¬ 
ceeds  Alan  Turner. 


ILLINOIS 

Susan  Skiles  Luke  to  correspondent  for  The 
Associated  Press  in  Carbondale  from  AP 
newswoman  in  Indianapolis. 


MAINE 

Christopher  J.  Ambrosini  to  production  di¬ 
rector  at  the  Portland  Press  Herald  and 
Maine  Sunday  Telegram  from  director  of 
operations  at  The  Washington  Times. 


MARYLAND 

Sandy  Banisky  to  deputy  managing  editor 
for  metro  at  The  Sun  in  Baltimore  from 
national  editor. 


MINNESOTA 

Garry  Calhoun  to  director  of  operations  for 
interactive  media  at  the  Minneapolis  Star 
Tribune  from  director  of  operations  for 
marketing  and  sales. 


.lltrcK"''  “ 


MISSISSIPPI 

Shawn 

McIntosh 

to  executive  edi- 
tor  of  The  Cla- 
rion-Ledger  in 
Jackson  from  managing  editor. 
McIntosh  succeeds  David 
B.  Petty,  now  president  and 
publisher  of  The  Hattiesburg 
American. 


The  Thomson  Corporation 

has  agreed  to  sell  the 

Key  West  (FL)  Citizen 

(10,500  daily  circulation) 
to 

Cooke  Communications,  LLC 

We  are  proud  to  have  co-represented 
The  Thomson  Corporation  in  this  transaction, 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  info@>dirksvanessen.com  httpiZ/www. dirksvanessen.com 
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MONTANA  I 

John  MacDonald  to  news  editor  for  The 
Associated  Press  in  Helena  from  AP 
correspondent  in  Fargo,  N.D.  * 

NEW  JERSEY  1 

Mark  Miller  to  Sunday  news  editor  at  The  ' 
Star-Ledger  from  news  editor  for  the 
“New  Jersey”  section. 

NEW  MEXICO 
Chris  Baker  to  publisher  of  The  Taos  News,  \ 
a  weekly,  from  publisher  of  the  Valencia  \ 

County  News-Bulletin,  a  semiweekly  in  j 

Helen.  Baker  succeeds  George  Fellows. 

PENNSYLVANIA 
David  Wilkison  to  assistant  chief  of  bureau  i 

in  Philadelphia  for  The  Associated  Press  i 

from  news  editor.  Wilkison  succeeds  Sally  ' 

Carpenter  Hale,  chief  of  bureau  in  Trenton  j 

for  New  Jersey.  ! 

TEXAS  i 

Kathy  Warbelow  to  executive  business 
editor  for  the  Austin  American- 
Statesman  from  managing  editor.  i 

Warbelow  succeeds  Rebecca  Bisbee,  now  j 

business  editor  of  The  Seattle  Times.  \ 

Chris  Boarman  to  circulation  director  at  the  I 
Abilene  Reporter-News  from  circulation  ! 

manager  of  the  Journal-World  in  I 

Lawrence,  Kan.  I 

VIRGINIA 

J.  Wesley  Rowe  Jr.  to  publisher  of  The 
Progress-Index  in  Petersburg  from  pub¬ 
lisher  of  The  Courier-Times  in  New  Castle, 
Ind.  Rowe  succeeds  George  Fain. 

WASHINGTON 
Mike  Kment  to  vice  president  for  business 
development  at  Lee  Enterprises  Inc.’s 
Pacific  Northwest  Publishing  Group  in 
Spokane  from  vice  president  for  sales  for 
Lee  in  Davenport,  Iowa. 

WISCONSIN 

Michael  Ruby  to  editorial  page  editor  of  the 
Milwaukee  Journal  Sentinel  from  deputy 
editor.  Ruby  succeeds  Kenneth  Roesslein, 
who  retired.  ! 


OBITUARIES 


John 

Hohenberg 

94,  Died  Aug.  6 
FORMER  EDITOR,  JOURNALISM  PROFES¬ 
SOR,  AND  PULITZER  PRIZE  OFFICIAL 

A  HUMBLE  NEWSPAPERMAN 
whose  career  as  a  re¬ 
porter,  teacher,  author,  and 
speaker  took  him  around  the 
world,  Hohenberg  died  Aug.  6. 

A  New  York  native,  Hohenberg  landed  his  first 
newspaper  job  in  Seattle.  He  later  had  a  long  and 
successful  career  at  New  York  papers  as  a  re¬ 
porter,  editor,  and  correspondent.  But  it  was 
teaching  journalism  that  gave  Hohenberg  a  wider 
audience.  In  1948,  he  joined  the  faculty  of  his 
alma  mater,  Columbia  University,  where  he 
taught  in  the  graduate  journalism  program  for  26 
years.  He  was  secretary  of  the  advisory  board  and 
administrator  of  the  Pulitzer  Prizes  from  1954  to 
1976-  Hohenberg,  author  of  22  books,  received  a 
Pulitzer  Prize  special  award  for  his  service  to  jour¬ 
nalism  in  1976.  “From  you,”  the  citation  under¬ 
scored,  “they  learned  to  respect  the  language.” 


Frank  Bartel 

66,  Died  Aug.  2 
FORMER  BUSINESS  EDITOR 
OF  THE  SPOKESMAN-REVIEW 
IN  SPOKANE,  WASH. 

Bartel  joined  the 
now-defunct 
Spokane  Chronicle  in 
1962,  and  worked  there 
until  1968.  After  a  brief 
stint  at  The  Oregonian  in 
Portland,  he  returned  to 
the  Chronicle  in  1970  to 
cover  business  news  in 
1970.  Bartel  was  named 
business  editor  in  1976. 
When  the  newsrooms  of 
the  Chronicle  and  The 
Spokesman-Review  were 
merged  in  1983,  he  be¬ 
came  associate  editor  and 
wrote  a  business  column. 
Bartel  retired  in  April. 


Charles  Byron 
Kreher 

I  85,  Died  July  30 
;  FORMER  EDITOR  OF  THE  LAS 
I  CRUCES  {H.M.)  SUN-NEWS 

A  LONGTIME  New 
Mexico  newsman, 

;  Kreher  was  editor  of  the 
I  Las  Cruces  Sun-News 
I  from  1961  to  1967. 

Kreher  later  served  as 
!  editor  of  The  Herald,  a 
I  weekly  in  Truth  or 
I  Consequences  from 
j  1973  to  1978,  and  was 
j  a  reporter  at  the  Las 
j  Cruces  bureau  of  the 
1  Albuquerque  Jou  rnal 
j  between  1978  and 
1986.  Kreher  wrote  a 
i  Sunday  column  called 
j  “Looking  Back”  for  the 
I  Sun-News. 


;  Mike  Sullivan 

i  55,  Died  July  25 
{  SPORTS  WRITER  FOR  THE 
COLUMBUS  (OHIO)  DISPATCH 

SULLIVAN,  WHO 

joined  the  Dispatch 
j  in  1987,  died  of  compli- 
!  cations  from  sextuple- 
!  bypass  heart  surgery 
i  performed  in  May.  He 
I  had  been  covering  the 
j  Cleveland  Indians,  but 
j  left  the  beat  because  of 
i  poor  health.  Prior  to 
I  joining  the  Dispatch, 

'  Sullivem  had  spent  more 
!  than  a  decade  as  a 
I  sportswriter  at  The 
j  Courier-Journal  in 
j  Louisville,  Ky. 

S.  Thomas 
Wellman  III 

57,  Died  Aug.  4 

ASSOCIATE  EDITOR  AT  THE  BLADE 
IN  TOLEDO.  OHIO 

WELLMAN,  A  21-YEAR 

veteran  of  The 
Blade,  suffered  from  mul¬ 
tiple  myeloma,  a  rare  can¬ 
cer.  Wellman  worked  at 
several  papers  in  Illinois, 

I  for  both  Paddock  Publi- 
i  cations  and  the  now- 
I  defunct  Lindsay-Schaub 
;  Newspapers.  At  The 
I  B/ocfe,  Wellman  worked 
i  as  a  writer,  commentator, 
news  analyst,  opinion 
page  editor,  and  “Behind 
the  News”  section  editor. 
In  1988,  one  of  his  edito¬ 
rials  was  named  as  the 
j  best  in  the  state  by  the 
i  Ohio  Associated  Press, 

!  and  in  1996,  he  received  a 
i  first-place  award  for  the 
;  Best  Op-Ed  Page  of  the 
year  from  the  Association 
of  Opinion  Page  Editors. 


The  National  Press  Pho¬ 
tographers  Association 
honored  23  people  with 
awards,  including  the 
Joseph  A.  Sprague 


Memorial  Award  to 
Mike  Morse,  Western 
Kentucky  University  re¬ 
tired  instructor,  and  free¬ 
lancer  John  Goheen;  and 
the  Joseph  Costa 
Award  to  Bill  Luster, 


The  Courier- Journal, 
Louisville,  Ky. 

The  Missouri  Press  Asso¬ 
ciation  will  induct  nine 
into  the  New  spaper  Hall 
of  Fame  Sept.  8:  Mildred 


Wallhausen,  The  Enter¬ 
prise-Courier,  Charleston; 
Dalton  C.  Wright,  The 
Lebanon  Daily  Record;  J. 
Porter  ahd  Sally  Fisher, 
Ralls  County  Record,  New 
London;  A.B.  Macdonald, 


,  The  Kansas  City  Star; 
George  and  Fred  Naeter, 
Southeast  Missourian, 
Cape  Girardeau;  Charles 
I  G.  Ross,  Sf.  Louis  Post- 
i  Dispatch;  and  Jacob  ^ 

I  Sosey^  Palmyra  Spectator. 
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EDITORIALS 


Black  journalists  group  has  worked  for  newsroom  diversity 
since  1975.  When  will  newspapers  return  the  favor? 


IT’S  TEMPTING  TO  THINK  THAT  WHEN 
44  men  and  women  met  in  Wash¬ 
ington  Dec.  12, 1975,  to  create  the 
National  Association  of  Black  Jour¬ 
nalists  (NABJ)  they  never  imagined  that  in 
the  year  2000  NABJ  would  be  the  biggest 
minority  journalists’  association  by  far,  with 
3,000  members  in  74  professional  and  51 
student  chapters. 

A  tempting  thought  —  but  the  unifying 
vision  of  those  journalists  was  so  clear  and 
their  spirit  so  strong  that  the  success  of 
NABJ  today  undoubtedly  would  have  sur¬ 
prised  no  one  in  that  small 
hotel  conference  room  a  Ill  3.  CVl 
quarter-century  ago.  XT  A  O  T  * 

This  Wednesday,  NABJ  ^  AJ5  J  1 

begins  the  celebration  of  its  si  MCCFC 

25th  anniversary  as  it  opens  _ 

its  annual  convention  in  tOO  Ofti 
Phoenix.  So  many  of  the  rPSlKlTl 

fhiits  of  NABJ’s  decades  of  i.  " 

hard  work  will  be  in  evi-  lip  SCr\ 
dence:  The  job  fair  crowded 
with  almost  as  many  recruiters  as 
prospects,  the  big-name  speakers,  and  the 
corporate-sponsored  receptions. 

Perhaps  the  best  measure  of  the  differ¬ 
ence  NABJ  has  made  will  be  the  many 
young  black  men  and  women,  college-age 
and  even  younger,  who  come  to  these  con¬ 
ventions  to  learn  new  skills,  meet  new  men¬ 
tors,  and  bring  new  voices  to  journalism. 

Yet,  for  all  the  pride  and  energy  NABJ 
meetings  instill  in  both  members  and  in¬ 
dustry  observers,  there  is  a  persistent 
melancholy  side  to  these  gatherings  as  well. 
In  Phoenix,  for  instance,  members  will  ar¬ 
rive  cheered  by  the  news  that  Deem  Baquet, 
who  had  been  national  editor  of  The  New 
York  Times,  is  the  new  managing  editor  at 
the  Los  Angeles  Times  —  and  the  highest- 


THATWHEN  j  remking  African  American  ever  at  the 
in  Wash-  newspaper. 

xeate  the  But,  as  NABJ  President  Will  Sutton  ob- 

Black  Jour-  served  the  other  day,  Baquet  will  be  joining 

ined  that  in  a  paper  where  just  4.1%  of  the  newsroom 

:he  biggest  employees  are  African  Americans, 

i  by  far,  with  j  Judging  by  surveys  of  their  representa- 

nal  and  51  |  tion  in  both  newspaper  and  broadcast 

j  newsrooms,  black  journalists  in  the  last 
e  unifying  i  year  actually  went  backwards.  According  to 
0  clear  and  I  figures  from  the  American  Society  of  News- 
ccess  of  !  paper  Editors,  newspapers  added  1,100 
i  have  sur-  '  journalists  to  their  newsrooms  over  the  last 
year.  Just  31  were  African 

In  a  cynical  age,  Americans.  In  a  nation 
,  where  black  people  coon- 
NAB«J  IS  acningly  stitutel2.8%ofthepopu- 


sincere ...  and 
too  often  the 
response  is 
lip  service. 


and  lation,  African  Americans 

hold  just  5.3%  of  newspa- 
n  me  per  newsroom  jobs, 

g  ig  This  is  a  shameful  way 

for  the  news  media  to  re- 
1  Ce .  pay  NABJ  for  its  contribu¬ 

tions  to  journalism.  If 
NABJ’s  only  work  had  been  in  finding, 
j  cultivating,  and  encouraging  an  entire  gen- 
I  eration  of  journalists  of  color,  news  organi- 
1  zations  would  owe  an  enormous  debt.  But 
!  NABJ  has  done  all  that  and  more.  It  has 
I  kept  faith  with  the  ideals  of  fair,  unbiased, 
and  balanced  journalism.  It  has  persi.sted 
with  dignity  and  tolerance  in  the  face  of 
I  apathy  and  even  antipathy  from  its  own 
I  industry.  In  a  cynical  age,  NABJ  is  achingly 
I  sincere.  Its  leaders  speak  with  open  minds 
■  and  open  hearts  —  and  too  often  the  re- 
i  sponse  is  lip  service. 

NABJ  is  celebrating  its  anniversary  in 
I  Phoenbi  this  week.  It’s  an  appropriate  time 
j  and  place  for  all  newspaper  executives  to 
!  pledge  that  blackjoumalists  won’t  be  left 
wandering  in  the  desert  any  longer. 
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Add  substance 
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To  national  and  international  coverage 
To  weekend  or  midweek  editions 
To  NIE  classroom  programs  ‘ 


To  local  Web  editions 


MonitorWeek.  A  national  news  weekly  for  local  newspapers. 


Hi 


Thoughtful  readers  want  substance. 

Not  just  the  facts,  but  genuine  understanding.  Not  just 
state  and  local  news,  but  the  big  picture  -  events  and 
issues  across  the  country  and  around  the  world. 

Now  there’s  a  new  solution:  MonitorWeek 

This  colorful  12-page  weekly  tab  is  designed  to  add 
scope,  depth  and  lively,  accessible  writing  to  local  newspa¬ 
pers.  It  features  the  best  work  from  the  23  worldwide 
bureaus  of  The  Christian  Science  Monitor,  renowned  for 
bringing  context,  understanding  and  constructive  insights 
to  the  news. 


Flexible  package  adds  opportunities 

MonitorWeek  also  builds  traffic  to  the  local  paper's  Web 
site  with  a  robust  online  edition  and  special  access  to  the 
Monitor's  rich  archive.  This  strong  print/online  combination 
can  build  NIE  sales  in  the  upper  grades. 

Yet  MonitorWeek  is  surprisingly  inexpensive,  and  its  local 
advertising  sales  opportunities  can  actually  add  new  dollars 
to  the  bottom  line.  MonitorWeek  helps  newsp^rs  build 
reader  retention  and  satisfaction  by  connecting  readers  with 
their  world. 


For  more  information  call  Dan  Lawrence,  Business  Manager  at  617-450-2662 


Christian 
,  .Science 
Monitor 


Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 

Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 


Make  Your  Listing  in  SRDS  Current  and  Interactive! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS 
subscribers  even  faster.  SRDS  updates  the  online  version  continually 
so  your  latest  listing  information  is  always  available.  Include  your 
e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers 
can  immediately  contact  you  or  access  additional  information.  Fax 
changes/additional  information  anytime  to  847-375-5383  or  call 
June  Levy  at  800-851 -SRDS  ext.  5183. 


Sell  More  Ads  with  Increased  Exposure! 

Since  subscribers  use  both  versions,  advertising  and  listing 
enhancement  packages  include  exposure  in  both  the  print  and 
online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 
your  paper,  highlight  your  readership,  communicate  your  competitive 
advantages,  address  competitive  situations  and  attract  qualified, 
interested  buyers. 


How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 

Call  now  to  give  your  paper  the  competitive  edge! 


IHSIDE:  Restoring  sito  to  those  blind  to  the  many  splendors  of  religion 
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When  teen  weightlifter 
Cheryl  Haworth  of 
Savannah,  Ga.,  goes  for 
the  gold  in  Sydney, 
Australia,  her  hometown 
paper’s  Web  site  will 
provide  uplifting  coverage. 
(AP/Wide  World  Photos} 


I 


It's  a  turnkey  onLine 
business  solution  for 


news 


i  I 


content  any¬ 
where  on  the  Internet. 


An  agreement  between  street- 

mail,  an  e-mail  news  outlet,  and 
OneMain.com,  an  Internet  service  provider 
(ISP),  will  quickly  swell  the  ranks  of  peo¬ 
ple  who  use  their  computers  to  interact 
with  writers  who  cover  local  events,  the 
companies  promise. 

“People  in  small  markets  crave  locally 
produced  news,  information,  or  discussion 
that  address  what’s  really  going  on  where 
they  live,”  said  Barbara  Johnson,  CEO  for 
Streetmail,  which  was  launched  a  little 
more  than  a  year  ago.  OneMain.com  has 
more  than  750,000  mostly  nonurban 
customers. 

Drawing  on  Streetmail's  “proven  ability 
to  deliver  engaging  neighborhood  news,” 
OneMain,  according  to  Cris  Dolan,  its 
president  for  content,  is  now  better  posi¬ 
tioned  “to  provide  expanded  local  news 
and  information  to  our  customers  who  are 
often  underserved  by  other  ISPs.” 

Under  the  agreement,  Streetmail  will 
initially  be  offered  to  OneMain  customers 
in  California  and  Tennessee,  with  the  rest 
of  its  market  to  follow  shortly.  OneMain 
already  customizes  its  home  page  to  the 
local  area.  Streetmail,  which  says  it  is 
now  busy  hiring  local  writers,  currently 
reaches  a  potential  audience  of  almost  two 
million,  up  from  just  half  a  million  less  than 
a  year  ago.  -  GREG  STANMAR 


simple  questions.  The  simpler  the  question, 
the  better.” 

One  of  the  Republic’s  recent  surveys 
asked  readers  if  they  preferred  a  summer 
monsoon  storm  or  a  brutally  hot  day.  The 
monsoon  won,  80%  to  20%.  Nearly  1,000 
people  voted,  about  10  times  as  many 
responded  to  a  question  about  whether 
Madonna’s  new  video,  “Music,”  was  too 
racy.  Unlike  some  papers,  the  Republic 
includes  both  the  results  of  the  poll  and 
the  number  of  people  who  took  it.  “We 
consider  it  a  good  poll  if  we  get  1,500 
people  in  24  hours,”  Ames  says. 

Some  newspapers,  such  as  The  Dallas 
Morning  News,  include  disclaimers  admit¬ 
ting  that  their  polls  are  unscientific.  The 

Morning  News  says  its 
results  “do  not  repre- 
^  sent  tiie  opinions  of 
the  entire  public,  only 
rn—  — those  who  wished  to 
I  participate.”  The 

newspaper  wants  to 
'•  make  it  clear  that 

-I  I  the  surveys  are  just 

1  for  fun,  says  Gerry 

y  Barker,  its  site 

i  manager, 

n  1  But  that  may 

r  1  I  not  be  enough, 

^  I  say's  Howard 

8!  Fienberg,  a  re¬ 
search  analyst 
1  with  the  Statisti- 

1  cal  Assessment 
®  i  Service,  a  non- 

j  profit  think  tank. 
"""""  Unscientific  on- 

are  “garbage,”  he  says,  and  should 
not  be  used  as  the  basis  for  any  conclusion. 
“They’re  giving  people  false  impressions  of 
how  public  research  is  done  and  a  false  im¬ 
pression  of  public  opinion  overall,”  says 
Fienberg,  who  has  written  on  polls  for  the 
many  leading  newspapers. 

For  one  thing,  the  people  who  take  part 
in  online  polls  are  not  chosen  randomly,  he 
says.  Individuals  or  groups  can  easUy 
manipulate  online  polls.  While  many  of  the 
polls  try  to  prevent  users  from  voting  more 


Hillary  Clinton  versus  the 
Marquis  de  Sade  and  other 
burning  online  questions 


Does  George  W.  Bush  have 
what  it  takes  to  be  president? 

Is  fiisky  actor  Hugh  Grant  a 
boring  lover?  Would  you  buy  a 
copy  of  Playboy  with  a  nude  spread  of 
“Survivor”  castaway  Jenna  Lewis?  The 
Arizona  Republic  wants  to  know.  This 
month,  surveys  asked  these  questions  on 
the  newspaper’s  Web  site,  azcentral.com. 

It’s  the  latest  trend.  Dozens  of  newspaper 
Web  sites  now  offer  online  polls  on  subjects 
ranging  from  the  silly  to  the  serious. 

Polling  experts 
would  prefer  to 
vote  these  unscien¬ 
tific  surveys  not 
just  off  the  island 
but  off  the  planet. 

“The  market 
research  industry 
hates  them,”  says 
Amy  Davidoff, 
president  of  Mar¬ 
ket  Voice,  a  mar¬ 
keting  consulting 
firm  in  Indianapo¬ 
lis.  “People  start  to 
think  that  surveys 
are  games  that  can 
be  manipulated,  or 
that  they’re  enter¬ 
tainment.”  Some 
papers,  such  as  The 
Arizona  Republic, 
may  have  nearly  a  dozen  polls  running  at 
once.  Many  of  the  surveys  are  anything  but 
frivolous.  The  Indianapolis  Star  recently 
asked  readers  how  they  would  unclog 
gridlock  in  the  city’s  northeastern  sector. 

At  the  Republic,  online  editors  and 
producers  create  the  questions  based  on 
what’s  happening  in  the  news,  says  Senior 
Producer  John  Ames.  “We  tiy  to  stay  away 
from  obvious  questions  that  won’t  generate 
a  lot  of  response,  like  ‘Are  drugs  a  bad  thing 
to  have  in  schools?’  And  you  have  to  ask 


Wkiek  •• 

ttoCSS 
'S«rvlv*r‘ 
v«te  tke 


The  associated  press  an- 

nounced  last  week  a  partnership 
with  eGain  Live  to  provide  what  it  called 
better  customer  service  for  online  visitors. 
The  AP's  new  partner  will  offer  live  assis¬ 
tance  from  support  specialists  to  AP  mem¬ 
bers.  Thanks  to  tracking  software,  eGain 
will  already  know  the  member’s  previous 
site  movements. 

Just  two  weeks  ago,  AP  announced  that 
it  had  contracted  with  a  Washington- 
based  intelligence  firm,  Cyveillance,  which 
will  track  down  unauthorized  uses  of  AP 
content  on  the  Net.  The  intent  of  its 
Cyveillance  deal  is  to  ensure  that  the 
integrity  of  its  products  is  preserved. 


Vote  early  and 
often:  Chicago 
Sun-Times  spon¬ 
sors  desert 
island  diss. 
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than  once,  it’s  simple 
for  any  expert  com¬ 
puter  user  to  override 
the  safeguards. 

Fienberg  pointed 
to  a  November  poll  in 
the  New  York  Post  as 
an  example  of  ridicu- 

^  X  X  lous  results.  The  sur- 
Davidoff:  Hate  factor  ,  . 

vey  asked  online 

readers  to  name  the  25  most  evil  people  of 
the  millennium.  In  second  place,  right 
behind  Adolf  Hitler,  was  President  Bill 
Clinton.  His  wife,  Hillary,  finished  in  sixth 
place,  beating  out  the  Marquis  de  Sade 
and  Jack  the  Ripper.  Even  some  celebrated 
Clinton-bashers  might  think  this  went  a 
bit  too  far. 

But  some  newspaper  officials  say  it’s 
clear  that  their  polls  are  only  provided  as 
entertainment.  “We’re  just  having  fun  with 
the  readers,”  says  Ken  Riddick,  director  of 
interactive  media  at  The  Fresno  (Calif)  Bee. 
“We’re  not  trying  to  be  scientific  about 
anything.”  The  Bee’s  polls  allow  readers  to 
rate  new  films.  “It’s  not  going  to  change 
anybody’s  life,  but  it  does  give  somebody  a 
chance  to  disagree  with  our  critic,”  Riddick 
says.  —  RANDY  DOTINGA 


Battle  rages  over 
Barnicle  on  Net 


An  epic  Web  posting  about 
a  2-year-old  Boston  case 
re-opens  old  wounds 


There  was  something  in  Mike 
Barnicle’s  fate  that  was  unset¬ 
tling  to  Eugene  Kennedy.  The 
author,  former  priest,  and  pro- 
j  fessor  emeritus  of  clinical  psychology  at 
j  Loyola  University  in  Chicago  met  the  de- 
!  frocked  Boston  Globe  columnist  when  his 
1  wife.  Dr.  Sara  C.  Charles,  a  former  nun, 

I  interviewed  Barnicle  for  a  book  she  was 
j  writing  about  the  impact  of  litigation  and 
I  similar  events  on  people. 

^  “As  a  writer,  it’s  something  you’re 
drawn  to  —  a  moral  exchange  has  taken 


place,”  Kennedy  said  of  the  events  that  led 
to  Barnicle’s  forced  resignation  for  alleged 
plagiarism  two  years  ago  after  25  years  as 
the  Globe’s  most  popular  columnist. 

Now  Kennedy’s  investigation  of  that 
episode  —  a  12,000-plus-word  manu¬ 
script,  “Mike  Barnicle  and  American 
Twilight,”  finally  published  on  Jim 
Romenesko’s  Media  News  Web  site 
—  has  set  off  a  Web  tempest. 

Kennedy,  author  of  numerous  books  in¬ 
cluding  a  1989  biography,  “Cardinal 
Bemardin,”  spent  six  months  working  on 
his  piece  about  the  scandal  that  included 
access  to  Bamicle’s  letters  as  well  as 
memos  to  and  from  Globe  executives. 
Kennedy  told  E^P  his  agent  submitted  the 
article  to  the  Columbia  Journalism 


NAME  THIS  MAN  AND  HIS 

SIGNIFICANCE  in 
WORLD  HISTORY. 

FINAL  ANSWER? 


If  you  said  Dan  Piraro,  creator  of 
"Bizarro"  and  this  year's  winner  of 
the  Reuben  award  for  Best  Newspaper 
Panel  Cartoons,  you're  right!  Millions  of 
newspaper  readers  laugh  uncontrollably 
each  day  at  his  characters  and  look 
forward  to  deciphering  his  "secret" 
messages  and  symbols.  Shouldn't  yours? 

Universal  Press 


□n  Andrews  McMeel  Universal  company 
4520  Main  Street,  Kansas  City,  MO  6411 1  -7701 


For  more  "Bizarro,"  go  to  www.uexpress.com 
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Review,  Brill’s  Content,  and  \he  American  \ 
Journalism  Review,  all  three  of  which 
passed.  | 

“This  is  the  first  time  I’ve  put  up  ‘origi-  | 
nal  content’  of  this  length,”  Romenesko 
said  in  an  e-mail  interview.  He  had  dis¬ 
cussed  the  piece  with  his  colleagues  at  the 
Poynter  Institute,  the  journalism  think 
tank  whose  sanctioning  authority  helps 
give  weight  to  Romenesko’s  aggre¬ 
gation  of  news,  gossip,  and  debate. 

But  because  this  was  a  submis¬ 
sion  from  a  writer  with  a  substan¬ 
tial  reputation,  Romenesko  said  the 
discussion  was  brief.  “My  Poynter 
bosses  got  the  manuscript  first, 
looked  at  it,  and  e-mailed  it  to  me.  I 
knew  Kennedy’s  work  from  my  col¬ 
lege  days  w'nen  I  worked  in  a 
Catholic  bookstore,  so  his  credibility  did¬ 
n’t  have  to  be  checked,”  Romenesko  said. 

The  posting  on  Romenesko’s  site  in 
early  August  drew  quick  reaction.  On  one 
side  were  aligned  Barnicle’s  celebrity  sup¬ 
porters.  Norman  Mailer,  Peter  Maas,  and 
Richard  Goodwin  all  chimed  in,  support¬ 
ing  Kennedy’s  conclusion  that  Bamicle 
was  the  victim  of  political  correctness. 

Doris  Kearns  Goodwin  wrote,  “This 


thoughtful  and  well-documented  piece 
convincingly  demonstrates  that,  in  the 
name  of  political  correctness.  The  Boston 
Globe  savagely  and  without  cause  serious¬ 
ly  damaged  the  career  of  its  honored  and 
veteran  columnist,  Mike  Bamicle.” 

The  strongest  assertion  in  Kennedy’s  ar¬ 
ticle  is  that  Bamicle  was  victimized  by  an 
“empowered  network”  of  editors  close  to 


Editor  in  Chief  Matt  Storin.  “Storin  was 
proud  of  the  diversified  group  of  editors  he 
had  recmited,”  Kennedy  writes.  “They  in¬ 
cluded  two  women ...  as  well  as  an  Afincan 
American. ...  They  were  referred  to  in  the 
newsroom  as  The  Gang  of  Four.’”  Kennedy 
concludes  that  not  only  did  the  Gang  of 
Four  want  Bamicle  gone  but  that  they 
were  so  potent  a  force  in  office  politics  that 
they  ran  roughshod  over  Bamicle’s  news- 


!  room  supporters.  “Although  Bamicle’s 
integrity  as  a  journalist  was  defended  by  all 
the  editors  who  supervised  him  over  the 
I  years,  “  Kennedy  concluded,  “these  older 
white  men  did  not  constitute ...  a  cohort 
influential  enough  to  protect  Bamicle.” 
j  The  GZo6e  had  no  comment. 

I  But  online,  many  others  weren’t  buying 
the  P.C.  line.  Dan  Kennedy,  the  respected 
Boston  Phoenix  media  critic  who 
claims  he  nabbed  Bamicle  cribbing 
A.J.  Liebling  years  ago,  in  an  inter¬ 
view  politely  described  the  article  as 
“a  different  look  at  what  happened 
to  Bamicle,  and  not  very  well  done,  I 
would  say.” 

Former  Boston  Magazine  Editor 
Crdg  Unger  was  aghast  in  the  online 
discussion.  “Mike  Bamicle  a  victim  of 
j  political  correctness?”  he  wondered.  “Noth¬ 
ing  could  be  more  absurd.  What  is  striking 
about  this  debate  is  that  it  largely  ignores 
!  more  than  20  years  of  fabrications  and  pla- 
j  giarism  by  Bamicle  during  which  time  he 
I  was  caught  again  and  again  by  powers  that 
I  be  within  the  Globe  and  outsiders  such  as 
1  Alan  Dershowitz,  the  Boston  Phoenix,  the 
!  Boston  Herald,  and  Boston  Magazine.” 

— WAYNE  ROBINS.  WITH  ERIN  WHAUN 


Was  Bamicle,  now  a  colum¬ 
nist  at  the  New  York  “Daily 
News,”  a  victim  of  a  P.C. 
“Gang  of  Four”  or  his  own 
“20  years  of  fabrications 
and  plagiarism”? 


Your  leading  background. source 


is  the  nation's  leading  insurer  of  homes. 


STATE  FARM 


Next  time  a  story  assignment  involves: 

•  fire  •  burglary  •  arson  •  tornadoes  •  earthquake 

•  flood  •  hail  •  frozen  pipes  •  wildfire  •  lightning 
•  or,  almost  any  other  peril 

it  likely  involves  homeowners  insurance. 
Like  a  good  neighbor,  State  Farm  is  there.®  Call  state  Farm  for  the  fresh  angle. 

state  Farm  Insurance  Companies  •  Home  Offices:  Bloomington.  Illinois 


Visit  statefarm.com™ 
and  click  on  "Media" 
or,  call  State  Farm  • 
Media  Relations: 

(309)  766  2086 


i6  E&P  INTERACTIVE  AUGUST  14,  2000 


www.editorandpubllsher.com 


The  Case  For  Omnipresence, 

Th*  ■- _ ■  Rf»  A  simole  truth  f(X  media  buyers  and  seiters.  if  you  can’t  be  e'^erywh®©  at  once,  you’re  missing 

TtSfe^^^transteted^J^uest  For  Proposal  process  into  a  truly  universai  Inter^tool.  To 

wortd  onim,  wem  requlrad  to  t»t«  the  entirety  o(  IherrBHffli^  to 

«ith  rea]  wchnology.  no  «*mrere.  In  tea  vre’re  t)»  orty  see  todey  ehere  cen  l>iyrT«ae^  tire 

ifTwice,  vvrthout  0^  leaving  the  Internet.  tt%  exactly  how  you  buy  aryj  se«  media  rx^^ 


ONE  The  media  e-marketplaa  that  works  todojf. 

IMLAC^  www.cnMIMdU4ilaM.com 


Wide  Press  Coverage 


ftoHopics 


Crflegori  ' 

Atiitetcs  •  IOC 

Orq.»rTi;a!»oi»  •  Socufily 

Sponsorship  •  Fcslivilirs 


d«tops 


msnfMPUNKK 


The  torch  is  passed  to  newspaper  sites  for  instant  results  and  lo 


BY  WAYNE  ROBINS 

SOME  TIME  NEXT  MONTH,  BETWEEN  2  AND  3  O’CLOCK  IN  THE 
morning  —  Savannah,  Ga.,  time  —  weightlifter  Cheryl 
Haworth  will  go  for  the  gold  at  the  Sydney  2000  Olympics. 
Chances  are  that  NBC-TV  and  its  cable  networks  won’t  be 
beaming  this  relatively  low-profile  event  live  to  the  East  Coast  in  the 
middle  of  the  night.  But  local  fans  of  the  17-year-old  Haworth  will 
get  the  news  as  it  happens.  Down  under,  at  the  arena  in  Australia, 
Savannah  Morning  News  columnist  Tim  Guidera  will  be  at  his  lap¬ 
top,  immediately  relaying  the  results  of  each  of  Haworth’s  snatches. 


cleans,  and  jerks  back  home  to  Savannah- 
Now  (http://www.savannahnow.com),  the 
newspaper’s  Web  site. 

“We  probably  won’t  have  video,  but  we 
plan  to  have  it  on  the  Web  pretty  much  as 
live  as  you  can  do  it,”  says  Morning  News 
Sports  Editor  Tony  Stastny.  “It's  the  only 
opportunity  we  have  to  out-TV  TV.” 

Welcome  to  what  some  are  calling  the 
first  Web  Olympics.  Like  this  summer’s  po¬ 
litical  conventions,  the  Sydney  2000  Games 
will  be  the  first  of  its  kind  at  which  the 
Internet  will  have  a  prominent  presence. 

Still,  the  Net  coverage  will  not  be  that 
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Haworth  a  lock  to  maka  Olympic  taam 
at  Triala 


Chsiyl  Hnmth  hst  been  conceded  t  spot  on  the 
U  S.  sraraen's  Otjmiiic  scightlifting  teem  for  eight 
months 


ready  to  caO  betself  an  Otympan  jtst  yet 

'Anything  couU  happen.'  she  said  'You  could 
walk  oulnfe  and  get  hit  by  a  cat  You  never 
know' 


Around  the  world  in  weighty  days  (from  left);  the 
World  Press  site  (http://www.olympic.datops.com) 
monitors  coverage.  Savannah  Morning  News  colum¬ 
nist  Tim  Guidera  (top)  will  do  heavy  lifting  getting  the 
results  on  the  Web  as  Cheryl  Haworth  carries  home¬ 
town  hopes.  Even  the  Web  page  of  NBC  (below), 
official  U.S.  TV  network  of  the  Olympics,  won’t  have 
live  video  of  equestrian  or  any  other  events. 


NBCOLYMPICS.COM 
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“conventional.”  Dozens  of 
online-only  entities  wangled 
credentials  to  the  political 
conventions;  it  almost 
seems  like  a  hundred 
streaming  video  sites  might 
bloom.  By  contrast,  to  pro¬ 
tect  NBC’s  billion-dollar 
investment  in  TV  rights,  the 
International  Olympic  Com¬ 
mittee  (IOC)  prohibited  all 
transmission  of  “moving 
images”  from  Sydney  — 
even  by  NBCOlympics.com. 
(Last  week,  however,  the 
IOC  relented  and  will  allow 
streaming  video  and  audio 

I.  under  severe  restrictions: 

9|^^|0Q  No  live  or  same-day  cover- 
®  age,  and  subsequent  feeds 

limited  to  20  minutes  of  highlights.) 

Still,  the  Web  threatens  to  blow  apart  the 
time-honored  Olympics  charade,  in  which 
the  American  TV  networks,  unable  to  cover 
most  major  events  live  in  the  evening,  pre¬ 
tend  those  events  haven’t  even  happened  — 
to  build  suspense  and  prime-time  ratings. 
Now  anyone  will  be  able  to  go  to  the  Net  for 
instant  results,  analysis,  and  visual  images, 
even  if  they  are  “only”  photographs. 

Credentials  are  revered 

The  IOC  has  a  quota  of  5,000  press 
passes  (not  counting  authorized  TV  per¬ 


sonnel),  and 
each  country’s 
;  national 
Olympic  com¬ 
mittee  received 
an  allotment  of 
credentials.  The 
U.S.  Olympic 
Committee 
snagged  536, 
j  according  to 

I  USOC  spokesman  Brian  Moran.  TV  and 
!  radio  news  organizations  not  affiliated 
I  with  NBC  got  40  passes,  496  went  to  the 
i  print  media  —  and  exactly  zero  to  Inter- 
I  net-only  or  “indigenous  online”  sites  in  the 
I  United  States. 

;  But  newspaper  Web  reps  are  free  to  go, 
j  of  course,  and  many  will  do  so.  The  time 
!  difference  between  Sydney  and  the  United 
States  (it  will  be  14  hours  earlier  at  the 
Olympics  than  it  will  be  on  the  U.S.  East 
I  Coast)  presents  a  watershed  opportunity 
!  for  newspapers  to  break  news  on  their 
'  Web  sites,  and  follow  it  up  later  in  print. 

I  “Because  it  will  be  the  middle  of  the 
morning,”  the  Savannah  Morning  News’ 
i  Stastny  explains,  “it  would  be  almost 
beyond  the  realm  of  possibility  to  get 
[Cheryl  Haworth’s]  results  in  the 
newspaper  first.” 

Washington  Post  Sports  Editor  (Jeorge 
Solomon  says  hell  be  sending  about  10 
i  journalists  to  Sydney.  He  sees  the  challenge 


'  of  the  time  difference  not  as  a  matter  of 
whether  online  beats  print  but  as  how  to  be 
“very,  very  creative”  in  the  way  The  Wash- 
!  ington  Post  does  all  of  its  stories.  “If  a  big 
track  event  finishes  at  9  p.m.  in  Sydney,  that 
would  be  7  a.m.  in  Washington,”  Solomon 
points  out.  “What  we  need  to  do  for  our  In¬ 
ternet  users  is  provide  not  only  coverage  [re¬ 
sults]  of  those  events  but  complete  coverage, 
so  then'll  know  everything  that  occurred. 
We’re  talking  about  a  24-hour  operation. 

1  We  have  to  be  creative,  look  ahead,  write 
I  about  the  people  who  did  the  most  dramatic 
[  events,  and  make  it  compelling.” 

!  Indeed,  the  Post  and  many  other  dailies 

!  have  given  great  consideration  to  bridging 
!  the  sometimes  amorphous  cultural  dis- 
I  tinctions  between  the  print  and  online 
j  editions.  But  “new  media”  can  even  now 
!  be  an  alien  concept  in  some  newsrooms, 
i  where  there  are  still,  here  and  there,  crusty 
!  editors  who  lament  the  disappearance  of 
I  manual  typewriters  and  carbon  paper. 
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sites  afford  users. 


‘Some  of  my  brethren,  maybe,  still 


think,  “We’re  print,  they’re  the  Internet,” 


says  Fred  Turner,  sports  editor  of  the  Fort 


Lauderdale,  Fla.,  Sun-Sentinel,  who  does 


not  himself  have  a  computer  at  home.  “But 


we’re  information  providers,  and,  in  this 


particular  case,  it  [the  timing]  breaks  for 


the  Internet.’ 


At  most  papers,  cooperation  between 


online  and  print  in  covering  the  Olympics 


Whatever  resistance  print  traditionalists 
have  to  giving  such  a  prominent  edge  to 
their  Web  sites  may  evaporate  because 
of  the,  well,  Olympian  appeal  of  the 
Games,  and  the  instant  access  Web 
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Cooking  up  some  hot  stories  on  the  barbie: 

At  the  Olympics  stadium  and  arena  complex  in 
Sydney,  athletes  “working  for”  their  hometown 
papers  and  their  Web  sites  will  be  phoning  in 
reports  and  keeping  diaries. 


Before  the  coming  of  the  cell  phone,  athletes  were  nearly  impossible  to  track 
down  at  the  Olympics  for  interviews.  But  this  year,  the  cell  phone  will  be  the 
Internet’s  key  partner  in  coverage  of  the  event  —  especially  for  smaller  papers 
intent  on  shadowing  their  hometown  heroes  despite  budget 
constraints  that  prevent  a  trip  to  Sydney.  Wireless  devices  will  enable 
editors  to  maintain  contact  with  athletes  right  at  the  stadium  or  arena, 
and  to  glean  powerful  quotes  while  athletes  are  still  aglow  with  the  rush 
of  the  moment. 

Sports  Editor  David  Nathan  of  the  Telegram  &  Gazette  in  Worcester, 

Mass.,  plans  to  use  cell  phones  to  keep  in  contact  with  rower  Christine 
Smith  Collins  and  other  local  athletes.  He  used  a  cell  to  cover  freestyle 
skier  Nikki  Stone  during  the  1998  Winter  Olympics  in  Nagano,  Japan, 
and  was  able  to  speak  to  her  “within  minutes  of  her  winning  the  gold.” 

Bob  Meseroll,  sports  editor  of  the  Missoulian  in  Missoula,  Mont.,  says 
he  will  use  wireless  technology  to  keep  in  contact  with  Collins’  team¬ 
mate,  Monica  Tranel  Michini,  in  Sydney.  Many  other  newspapers  plan 
to  follow  suit. 

Not  all  papers  can  put  their  local  ath- 
Forget  pSSSingthO  letes’  results  online  first.  Scott  Nulph, 

baton.  Now  the  sports  editor  of  the  Wyoming  Tribune- 

athietes  may  be  '''  Cheyenne,  says  that  his  paper 

^  doesn’t  have  the  resources  to  place 

passing  the  cell  breaking  stories  directly  on  the  Web,  but 

phone  to  the  next  win  move  them  there  after  they  run  in 

local  hero  with  an  information  for  these  stories, 

J-*  X  however,  will  come  straight  from  the 

editor  waiting  for  Jjjggyj  thrower  John  Godina,  a 

a  call  back  home.  Cheyenne  native.  Godina  assured  Nulph 
that  he  would  “make  every  effort”  to  call 
the  paper’s  toll-free  telephone  number  after  each  phase  of  his  competi¬ 
tion  to  offer  results  and  quotes,  and  he  may  also  take  e-photographs  for 
the  paper.  Godina  will  keep  a  diary  during  the  competition,  which  will 
be  excerpted  in  the  paper  after  he  returns  home. 

The  fact  that  smaller  papers  have  no  staff  in  Sydney  means  that  they 
will  often  have  to  rely  heavily  on  athletes  being  proactive.  It  won’t  al¬ 
ways  be  easy.  Ryan  Johnson,  a  sports  writer  at  the  Star-Tribune  in 
Casper,  Wyo.,  whose  stories  will  include  features  on  local  heavyweight 
wrestler  Rulon  Gardner,  says  that  his  paper  will  keep  plenty  of  back¬ 
ground  information  on  hand  to  fill  in  stories  if  an  athlete  doesn’t  come 
through  with  a  promised  phone  call.  He  expects  the  best,  however,  be¬ 
cause  “we  try  to  build  a  relationship”  with  athletes  as  they  rise  through 
the  ranks,  and  that  pays  off  when  they  reach  center  stage.  Johnson  says 
that  smaller  dailies  are  just  as  capable  of  producing  great  Olympics  sto¬ 
ries  as  those  papers  with  staff  in  Sydney  —  so  long  as  high-tech  com¬ 
munications  and  cooperation  from  athletes  help  level  the  playing  field. 

“We’re  able  to  do  some  pretty  good  stuff,”  he  declares,  “if  we  have  the 
right  people  to  work  with  us.”  —  ERIN  WHALEN 


Forget  passing  the 
baton.  Now  the 
athletes  may  be 
passing  the  cell 
phone  to  the  next 
local  hero  with  an 
editor  waiting  for 
a  call  back  home. 
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is  the  rule,  although  a  certain  wariness  j 
remains.  I 

“Some  reporters  are  so  used  to  being  tied  | 
to  print  deadlines  that  when  the/re  past 
deadline,  they  don’t  think  about  filing  j 

stories,  so  some  re-training  may  be  need-  | 
ed,”  half-jokes  Ginny  Greene,  online  editor  i 
of  77ie  Gazette  (http :  //www.gazette.com)  j 

in  Colorado  Springs,  Colo.  The  hometown  ! 
paper  of  the  USOC  and  the  huge  number  j 
of  athletes  who  train  in  the  area.  The  j 

Gazette  will  send  two  reporters,  two 
photographers,  and  Geoff  Grant,  its  ! 

executive  sports  editor.  i 

The  print  edition  of  The  Gazette  will  i 
prepare  for  the  Games  with  a  20-24  page 
preview  in  a  “day-by-day  format,  j 

highlighting  that  day’s  main  event  as  | 
well  as  the  TV  schedule,”  Grant  says,  j 
Daily,  there  will  be  an  eight-page  j 
special  section  that  will  either  wrap  ! 
the  sports  section  or  stand  alone.  j 
“We  have  tons  of  athletes  who 
train  at  the  Olympic  Training 
Center  in  the  Springs,  but  only  a 
handful  who  are  truly  from  this  city,” 
Grant  points  out.  “Do  we  embrace 
those  who  just  train  here  as  our 
own?  By  and  large,  I  think  the 
answer  is  no. ...  Those  few  who  are 
truly  from  and  of  the  Springs,  well, 
we’ve  already  devoted  tons  of  copy  to 
them  and  will  continue  to  do  so  as 
the  Games  progress. ...  Athletes  like 
mountain  biker  Alison  Dunlap  and 
distance  runner  Adam  Goucher ... 
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ChicagoSports.com, 
the  Chicago  Tribune's 
free-standing  site,  is 
spotlighting  local  ath¬ 
letes,  asking  them  to 
keep  diaries  and 
answer  questions 
from  users.  Says 
Tribune  Sports  Editor 
John  Cherwa:  “We’re 
in  the  information 
business.  ...  We’re 
mixing  up  mediums. 
...  ’’  The  Trib’s  new 
Times  Mirror  links 
add  to  the  mix. 
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well  ride  them  and  their  stories  as  far  and 
long  as  we  can.” 

Web  plans  seem  up  in  the  air,  according 
to  Grant  and  Greene.  “We  may  experiment 
with  some  audio  from  our  columnists 
there,  though  we’re  not  sure  if  the  technol¬ 
ogy  is  up  to  it,  and  phones  will  be  at  an 
absolute  premium,”  Greene  observes. 
Philosophically,  Grant  says  that  the  main 
impact  of  the  time  difference  with  Sydney 
would  be  that  his  paper  would  “try  to  use 
TV’ s  coverage  as  a  device  to  whet  our 
reader’s  appetite  for  more  on  the  big 
stories  and  athletes.” 

AnewMmnl 

The  print/online  separation  is  already 
being  bridged  daily  at  The  News  &  Observ¬ 
er  in  Raleigh,  N.C.  “One  of  the  things  we  do 
is  work  closely  with  our  newsroom;  it’s 
heavily  integrated,”  says  John  Jordan,  con¬ 
tent  manager  for  new  media  for  The  News 
Gf  Observer.  “Unfortunately,  it’s  not  some¬ 
thing  ingrained  in  our  newsroom  yet  that 


and  newsobserver.com  (http://www.news 
I  observer.com)  will  have  no  choice  but  to 
i  beat  the  print  edition  vrith  the  results  of 
her  contests  as  she  pursues  five  potential 
j  gold  medals.  “Two  members  of  the  print 
!  staff  —  a  reporter  and  a  photographer  with 
I  a  digital  camera  —  will  be  filing,  and  we’ll 
I  be  putting  those  stories  right  on  the  Web 


questions  from  fans  about  North  Carolina 
athletes  in  the  spotlight.  (They  include 
decathlete  Chris  Huffins  and  shot-putter 
C.J.  Hunter,  both  from  Raleigh,  as  well  as 
Vince  Carter,  a  member  of  the  U.S.  basket¬ 
ball  team  and  still  a  state  hero  after  having 
been  a  star  on  the  University  of  North  Car¬ 
olina’s  revered  hoops  team.) 


The  24-hour  news  window  that  the  Internet  opens  may  not  thrill 
some  reporters  used  to  a  single  dally  deadline.  But  most  reporters 
have  always  worked  day  and  night  at  the  Olympics,  anyway. 


j  and  not  worry  about  getting  them  into 
j  print  first,”  Jordan  explains. 

!  The  Raleigh  paper’s  Web  site  already  has 
I  a  special  section  online  with  full  reports  on  i 
j  Jones’  Olympic  Trials  races  as  well  as  infor-  j 
I  mation  about  her  past,  present,  and  future,  j 


From  small  dailies  to  major  metros, 
newspaper  Web  sites  will  make  it  easier  to 
give  the  planet’s  quadrennial  sports  event  a 
local  touch  (see  story,  p.  ilO). 

Online  chats  add  to  the  excitement  for 
such  heavy  hitters  as  washingtonpost.com 


“What  are  we  doing  about  Marion  Jones?  j  (http://www.washingtonpost.com)  and  the 


tent  manager  for  new  media  for  The  News  Everything  we  can,”  says  Wayne  McPeters, 

Gf  Observer.  “Unfortunately,  it’s  not  some-  sports  producer  for  newsobserver.com.  The 
thing  ingrained  in  our  newsroom  yet  that  site  will  have  a  photo  gallery  as  well  as  a 
breaking  news  on  the  Web  is  something  we  Jones  news  link.  Though  foil  staffing  and 

should  be  doing  on  a  regular  basis.”  i  assignments  are  still  in  the  planning  stage. 

But  America’s  most  acclaimed  woman  !  McPeters  hopes  that  the  newspaper’s 

track-and-field  star,  Marion  Jones,  lives  in  |  Olympics  columnist  will  set  up  a  message 
the  Raleigh-Durham-Chapel  Hill  triangle,  i  board  from  Sydney,  in  which  he  can  take 


The  Nonprofit  WorM 
October  22-27 

Application  Deadline:  Sept.  13 

This  no-fee  seminar  is  a  great  opportunity  for  journalists  to  learn  from  experts  how 
charity  works.  Topics  to  be  covered  include:  tax  code:  religion-based  social  services: 
volunteerism;  funding  the  arts:  unveiling  foundations:  and  more.  Reporters  and 
editors  will  gain  sources,  story  ideas  and  a  network  of  colleagues  covering  this  story. 

Fellowships  cover  instruction,  lodging,  meals  and  reference  materials.  The  Knight 
Center  is  funded  by  the  John  S.  and  James  L.  Knight  Foundation. 

To  apply,  send  four  copies  each  of:  a  resume:  an  application  statement  of  500  words 
or  less  giving  the  reasons  for  applying:  a  supervisor’s  strong  nominating  letter  that 
also  agrees  to  cover  travel  and  salary:  and  three  clips.  Broadcasters 
send  one  audiotape  or  VHS  videotape.  Send  application  materials 

to;  Knight  Center  for  Specialized  Journalism  •  290  University 

College  •  University  of  Maryland  •  College  Park,  MD  20742-  <8  56 

1645  •  301.985.7279  •  knight@umail.umd.edu  • 

http;//www.inform.umd.edu/knight 


Chicago  Tribune's  free-standing  sports  site, 
ChicagoSports.com  (http :  / /www.chicago 
sports.com).  “We’re  sending  a  multimedia 
specialist  to  Sydney  to  set  up  some  online 
chats  and  snag  some  local  athletes,”  says 
Bill  Grant,  online  editor  for  The  Washing¬ 
ton  Post.  There’s  a  high  level  of  cooperation 
between  the  Web  and  print  editions. 

“We’re  all  well  aware  of  the  time  difference, 
and  they  [the  sports  writers]  do  have  this 
avenue  for  getting  their  stories  in  earlier,” 
he  explains. 

Many  people  “really  like  interactivity 
with  local  athletes,”  says  Chicago  Tribune 
Sports  Editor  John  Cherwa.  His  paper  and 
its  ChicagoSports.com  site  are  keying  in  on 
three  Olympics  competitors  from  the  area: 
Michael  Bennett,  a  boxer;  Hilary  Wolfe,  a 
judo  contestant;  and  Kevin  Bracken,  a 
Greco-Roman  wrestler.  “They’ll  be  doing 
diaries  and  answering  questions  from 
users,”  Cheiwa  says. 

On  the  print  side 

For  print  sections  of  major  papers 
squeezed  between  the  instant  results  on 
the  Internet  and  the  delayed  telecasts  of 
key  events,  there  is  one  aspect  of  journal¬ 
ism  that  newspapers  can  still  do  better 
than  any  other  medium:  storytelling.  And 
no  Olympics  is  short  on  dramatic  or 
heartwarming  stories. 

“Compelling”  is  the  keyword  for  coverage 
for  The  Washington  Post’s  Solomon.  “Lance 
Armstrong  is  going  to  be  at  the  Olympics. 
The  Williams  girls  [Venus  and  Serena]. 
They’re  compelling.  Track  is  compelling. 
Marion  Jones,  Maurice  Greene,  they’re 
compelling,”  the  Post’s  sports  editor  says. 
“The  trick  is  to  try  to  attract  readers,  and  be 
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honest  with  readers.  NBC  is  going  to  have 
its  own  TV  package.  It's  incumbent  for  us 
to  be  as  entertaining  and  complete  as 
possible,  and  run  good  news  stories 
about  things  occurring  in  Sydney.” 

The  New  York  Times,  of  course,  plans  a 
major  presence  in  Sydney,  and  will  have 
prodigious  coverage  both  in  print  and  on 
The  New  York  Times  on  the  Web  (http:// 
www.nytimes.com).  “Our  reporters  will 
file  the  stories  right  after  the  events,  and 
they  will  go  on  the  Web  site,”  says  Neil 
Amdur,  sports  editor  of  the  Times.  “Then 
the  stories  will  be  edited  in  New  York,  and 
the  Times  will  put  out  a  separate  Olympics 
section  of  the  paper  Monday  through 
Friday.”  Late-breaking  news  will  be  put  in 
the  main  Times  sports  section,  which  will 
not  be  lacking  for  other  news.  “That  period, 
the  last  two  weeks  of  September,  will  be 
among  the  busiest  times  in  the  year  of 
sports,”Amdur  says.  “Well  be  in  the  closing 
days  of  the  baseball  pennant  races,  and  in 
the  early  weeks  of  the  pro  and  college 
football  seasons.” 

Yet,  the  Olympics  is  a  Times  priority.  Its 
Sydney  contingent  will  consist  of  about  10 
reporters  led  by  Deputy  Sports  Editor  Bill 
Brink.  There  will  also  be  two  photogra¬ 
phers,  two  picture  editors,  a  technical 
expert,  and  a  member  of  the  W  eb  site 
staff,  Naka  Nathaniel.  “His  job  will  be  to 
formulate  a  lot  of  the  material  for  the 
Web  site  as  the  writers  are  writing,  and 
providing  other  kinds  of  [multimedia] 
material,”  Amdur  says. 

Times  columnists  George  Vecsey,  Bill 
Rhoden,  and  Harvey  Aronson,  and  sports 
writers  including  Jere  Longman,  Mike 
Wise,  Bill  Pennington,  Richard  Sandomir, 
and  Selena  Roberts  will  be  joined  in 
Sydney  by  a  reporter  from  the  Times'  Hong 
Kong  bureau  and  a  Sydney-based  reporter 
from  the  International  Herald  Tribune, 
which  is  partly  owned  by  the  New  York 
Times  Co.  “With  that  kind  of  group,  the 
readers  are  going  to  get  a  really  good  feel, 
whether  they  get  it  on  the  Web  or  in  print,” 
Amdur  says. 

The  New  York  Times,  of  course,  is  almost 
unique  in  the  depth  of  its  resources.  Other 
papers  are  taking  advantage  of  the  chains 
to  which  they  belong,  benefitting  from  the 
recent  frenzy  of  consolidation  in  the  news¬ 
paper  industry.  Fort  Lauderdale’s  Sun- 
Sentinel,  for  example,  will  have  two  writers 
in  Sydney,  who  will  concentrate  on  “setting 
up  what’s  coming  next  and  what’s  going  to 
be  on  TV  that  night,”  explains  Fred  Turner, 
sports  editor  of  the  Tribune  Co.  paper  in 
southern  Florida. 


“We’re  going  to  cover  our  locals, 
obviously,  and  there  should  be  about  10 
[Olympic  athletes]  if  everybody  qualifies,” 
he  adds.  One  Sun-Sentinel  focus  should 
be  Seilala  Sua,  a  discus  thrower  who  went 
to  high  school  in  Fort  Lauderdale.  “We’ll 
keep  track  of  what  they’re  doing  and  how 
they’re  doing,  but  we’re  not  going  to  be 
completely  parochial,”  Turner  says. 

In  fact,  the  Tribune  Co.’s  recent  purchase 
of  the  Times  Mirror  Co.  will  give  its  papers 
deeper  material  to  work  with.  “We  get  the 
\_Los  Angeles'\  TYmcs’ Olympic  expertise, 
and  that  —  coupled  with  the  Chicago 
Tribune’s  —  should  be  pretty  formidable,” 
Turner  adds. 

LgnydajfsJungt}  audience 

The  24-hour  news  window  the  Internet 
opens  may  not  thrill  some  reporters  used  to 
a  single  daily  deadline.  But  The  New  York 
Times’  Amdur  insists  it  won’t  be  a  problem 
for  his  people.  “You  can’t  work  any  more 
than  you  [already]  work  at  the  Olympic 
Games,”  he  says,  having  covered  the  events 
from  1968  to  1984  as  a  Times  sportswriter. 

Perhaps  the  most  coddled  elite  in  sports 
journalism,  the  feature  writers  for  Sports 
Illustrated,  will  also  get  a  taste  of  online 


journalism.  STs  big  guns  —  such  as  Rick 
Reilly,  Tim  Layden,  Ed  Swift,  and  10  or  so 
other  writers  —  will  no  longer  just  lay  back 
and  compose  thumb-suckers  for  the  week¬ 
ly.  They’ll  be  expected  to  file  daily  analysis, 
opinion,  interviews,  and  scene-setters  for 
CNNSI.com  (http://sportsillustrated.cnn 
.com),  according  to  the  Web  site’s  editor 
in  chief,  Mitch  Gelman. 

Whatever  the  site,  the  Internet  “will 
bring  some  immediacy”  for  users  who  don’t 
or  can’t  stay  up  and  wait  for  the  events  on 
TV,  says  Ginny  Greene  of  Colorado 
Springs’  gazette.com.  And,  ultimately,  the 
newspaper  online  editions  should  be  able 
to  do  the  things  print  has  always  done,  only 
much,  much  faster  —  like  the  difference 
between  a  sprinter  and  a  miler. 

“We’re  in  the  information  business,” 
observes  Cherwa  of  the  Chicago  Tribune. 
“We’re  mixing  up  the  mediums  in  which 
we  transmit,  but  we’re  still  doing  the  things 
we’ve  always  done,  informing  and  enter¬ 
taining  the  customer.”  11 
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devices  being  particularly  compelling  for 
photography. 

What  do  photographers  think  of  this 
trend,  then,  which  on  the  surface  would 
seem  to  work  against  them?  Can  their 
power  as  a  critical  component  of  print  jour¬ 
nalism  transfer  to  a  future  where  fewer  peo¬ 
ple  get  their  news  from  a  print  product? 


Tiny  pictures 


Late  last  month,  still  and  video  news 
photographers  from  around  the  world 
gathered  at  the  Poynter  Institute  in  St. 
Petersburg,  Fla.,  for  a  weeklong  workshop 
called  Visual  Edge  2000  (http://www 
.visualedge.org/2000).  Co-produced  by 
the  National  Press  Photographers  Associ¬ 
ation  (NPPA),  the  workshop  was  aimed  at 
charting  a  future  for  news  photographers 
in  a  digital  future  —  and  participants 
worked  on  projects  for  creating  photog¬ 
raphy/content  packages  that  are  designed 
— for  the  digital  medium. 

.  Not  surprisingly,  some  of  the 

I — *"“  key  participants  in  that  event 
I  "”**‘*  believe  that  photography  will 
0  ^  major  role  —  even  on 

®  smaller  wireless  devices. 

George  Rorick,  a  member  of 
Poynter’s  visual-journalism  fac¬ 
ulty,  points  out  that  experimen¬ 
tation  is  being  done  with 
presenting  news  photography 
on  the  Web  —  as  demonstrated 

- 1  — — — — j  at  Visual  Edge 

—  but  there’s 
not  yet  a  lot  be¬ 
ing  produced  for 
public  consump¬ 
tion  because  of 
obvious  band¬ 
width  limita¬ 
tions.  Web 
editors  remain 
fearful  of  put¬ 
ting  bandvridth- 
hogging  photo 
packages  online 
because  most 
online  users 

J  won’t  be  able  to 
have  an  accept¬ 
able  experience 
viewing  them. 
But  Rorick  is  convinced  that  within  a 
year,  on  the  Web  at  least,  technology  will 
have  advanced  enough  to  support  more 
graphics-rich  online  content  packages.  A 
combination  of  faster  Internet  connections 
being  available  to  more  users  and  improve- 
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terms,  this  is  a  pretty  common 
take  on  how  the  media  landscape 
will  change  over  the  next  few  years 
(and  one  that  I  subscribe  to). 

What,  then,  will  become  of 
news  photography?  While  the 
printed  page  is  a  magnificent 
medium  for  photography,  the 
Web  is  less  so  (at  least  now,  when 
bandwidth  limitations  force  most 
photographs  online  to  be  small 
and  of  insufficient  resolution  to  be 
satisfying).  Downsize  the  comput¬ 
er  screen  to  what  you  get  on  a  hand-held 
device  similar  to  the  PalmPilot,  or  the 
next  generation  of  mobile  Internet 
phones,  and  you  have  to  wonder  if 
there’s  even  a  place  for  news  photogra¬ 
phy  in  the  p  ntable-Internet  world. 


.avantgo.com),  which  manages  my  free 
subscriptions  to  several  news  services. 
That  experience  is  purely  text  today,  but 
as  the  technology  of  these  devices  im¬ 
proves,  we’ll  see  more  graphics  and  pho¬ 
tos.  Yet  it’s  difficult  to  imagine  such 
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ments  in  photo  compression  will  make  it 
possible  for  more  news  sites  to  produce 
photo-rich  packages. 

Sites  that  present  quality  photojournal¬ 
ism  packages  —  in  the  manner  of,  say,  the 
old  Life  magazine  in  its  heyday  —  are 
uncommon  today.  Washingtonpost. corn’s 
Camera  Works  section  (http://washington 
post.com/wp-dyn/photo/index.html), 
which  regularly  features  photojournalism 
special  projects,  is  one  of  the  few  Web 
photo  showcases  that  photographers  con¬ 
sistently  cite  as  outstanding.  Iq  ■  jir;-; 

As  bandwidth  con- 
straints  ease,  more  news 
Web  sites  will  mimic  ( 

Camera  Works,  says  I 

Rorick.  You  can  do  some  .  .  " 

compelling  things,  which  ; 

include  using  multimedia 
programs  such  as  Macro-  • 

media  Flash  to  create  “slide 
show”  type  presentations  or 
using  techniques  such  as  | 

“panning”  a  single  photo  to  lmim.. 
give  the  feel  of  motion.  !*!**. .  . 

(The  latter  is  a  technique 
used  effectively  by  docu- 
mentary  director  Ken 

I 

Bums  in  such  PBS  series  as 

‘The  Civil  War.”)  Also, 

effective  use  of  voice-overs 

accompanying  specific  pho- 

tos  and  even  video  clips  Shopping  i 

within  a  Web  photo  pack- 

age  can  make  for  a  com- 

polling  user  experience  that 

fits  somewhere  between  a  - 

static  photo  package  and  video. 

In  the  meantime,  we  must  be  aware  of 
users’  limitations.  Bradley  Wilsr  i,  execu¬ 
tive  director  of  the  NPPA,  was  excited  to 
show  some  of  the  Web  photo  packages  put 
together  by  college  students  at  Visual  Edge 
to  people  back  at  his  office.  Alas,  the  office 
has  only  dial-up  Internet  access  and  the 
grand  workshop  projects  wouldn’t  play 
over  such  a  slow  connection. 

Optimists  and  pessimists 

Once  news  photography  finds  a 
stronger  place  on  the  Web,  next  up  are 
wireless  devices.  Rorick  is  among  the 
optimists  who  believe  that  photography 
will  be  part  of  the  news  e.xperience  on 
mobile  Internet  gizmos. 

The  coming  technology  will  support 
graphic  presentation  —  high-bandwidth 
wireless  connections  and  color  screens  on 
hand-held  computers,  next-generation 
mobile  phones,  and  portable  digital 
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tablets  (successors  of  today’s  e-book 
reading  devices). 

He  foresees  high-resolution/small-file- 
size  photos  in  hand-held  devices  that  users 
can  tap  on  to  enlarge  a  portion  of  the  pic¬ 
ture,  then  use  a  finger  or  stylus  to  pan 
around  the  image.  Imagine  the  famous 
j  photo  of  a  federal  agent  pointing  a  gun  at 
Elian  Gonzalez  on  a  color  Palm  Pilot 
screen,  then  zooming  in  on  the  boy’s  fright¬ 
ened  face.  The  hand-held  device  becomes  a 
viable  replacement  for  paper  when  reading 

.  www.wsshingtonpost.com 
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washingtonpost.com 

I*  proud  To  announce... 


I  a  newspaper’s  content,  with  photos  as  im- 
I  portant  a  component  as  in  print  or  on  the 
I  Web  —  though  obviously  it’s  not  going  to 
j  be  satisfying  for  everybody. 

NPPA’s  Wilson  is  less  bullish  on  photog- 
i  raphy  being  a  compelling  part  of  the  hand- 
I  held  news  experience.  The  screens  are  too 
I  small  on  hand-held  devices,  and  panning  is 
j  only  a  partial  solution.  Wilson  thinks  most 
I  users  will  be  too  lazy  to  scroll  around  a  tiny 
screen  to  see  an  image. 

Rather,  he  says,  audio  and  video  are 
I  more  suitable  presentation  forms  for  wire- 
I  less  devices.  Short  video  clips  can  work  on 
:  a  screen  the  size  of  a  Palm  Pilot’s,  and  next- 
I  generation  wireless  networks  will  have  the 
I  speed  necessary  for  video  downloads  to 
i  portable  devices.  Having  your  hand-held 
j  device  read  you  a  news  story  —  rather  than 
squinting  at  the  small  screen  to  read  text  — 
is  another  compelling  future  service. 

At  Visual  Edge,  Wilson  says  he  sensed 
i  an  increasing  excitement  about  using  video 


for  digital  news  applications.  Even  still 
photographers  were  entertaining  thoughts 
of  shooting  more  video  in  their  futures, 
and  an  increasing  number  of  still  photog¬ 
raphers  now  carry  digital  video  cameras 
while  on  assignment.  WTiat’s  better,  cam¬ 
era  technology  is  advancing  such  that  a 
digital  video  camera  will  soon  be  able  to 
double  as  a  quality  still-image  camera. 

Wilson  says  one  Visual  Edge  partici¬ 
pant,  a  still  photographer,  expressed 
hostility  to  the  notion  of  doing  video  on 

the  Web,  but  48  hours  after  par- 
ticipating  in  a  Web  video  work- 
shop  project  there,  announced 
himself  a  convert.  That’s  going 
to  have  to  happen  with  many  of 
the  news  industry’s  still  photog- 
M .  raphers,  because  it  may  be  a 
matter  of  survival  to  adapt  to 

: - '-j  news  industry  changes  brought 

on  by  new  digital  technology,  he 
says.  Video  may  be  an  important 
piece  of  publishing  news  to 
wireless  devices. 


HU  The  future’s  SO  bright... 

Another  Visual  Edge  partici- 
...lu.  pant,  Brian  Storm,  director  of 

multimedia  for  MSNBC.com,  is  a 
— visionary  when  it  comes  to  the 
future  of  photography  and 
graphics  on  digital  devices.  He 
liiiuUdin  views  the  outlook  for  news  pho- 
tographers  as  never  brighter  — 
as  additional  outlets  for  their 
j-J  work  proliferate  with  the  growth 
-  of  the  Web  and  new  communica¬ 
tions  devices  hitting  the  market. 

Wireless  Internet  devices  will  improve  in 
terms  of  bandwidth  and  storage  capacity, 
such  that  photography  and  video  will  be  an 
integral  part  of  using  them,  he  says.  But, 
because  the  display  screens  are  so  small,  an 
important  part  of  the  experience  will  be  in 
how  they  interact  with  larger  digital  de¬ 
vices,  such  as  computers. 

Owning  the  mobile  device  of  the  future 
will  be  like  carrying  your  hard  drive  around 
in  your  pocket.  It  will  contain  everything 
you  need,  from  a  photo  album  of  your  fam¬ 
ily  to  your  financial  information  to  your 
news  subscriptions.  In  addition  to  reading 
news  on  the  device  while  you’re  mobile, 
you’ll  also  place  it  in  a  docking  station  con¬ 
nected  to  a  larger  display  device. 

Storm  sees  future  hand-held  devices  as 
more  like  “wallets,”  rather  than  as  final 
presentation  devices,  saying,  “I’m  still  more 
interested  in  publishing  to  the  Web  and  to 
TV  than  to  the  hand-held  space.”  11 
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Holy  cow!  Religion 
site  hits  a  homer 

A  divine  presentation  of  primary-source  data  of  use 
to  the  scribes  working  the  spiritual  side  of  the  street 


ELIGION  IS  A  TOPIC  OF  WHICH 

many  jjeople  are  proudly  igno¬ 
rant.  They  may  know  a  great 
deal  about  their  own  faith  and 
yet  be  blissfully  blind  to  the  beliefs  of  liter¬ 
ally  thousands  of  other  religions,  churches, 

denominations,  tribes,  ^ - 

and  movements  around  r 
the  world,  even  in  their 
own  back  yards. 

We  journalists  can  be 
equally  oblivious.  Well, 

OK,  more  than  equally,  tSSS'Sl'SSSSISs: 
actually,  because  we’ve  SsSiSirsji 
been  taught  since  we 
were  itty-bitty  j-students 

to  hold  religion  at  arm’s  _ _ ^ 

length.  So  well  have  we  •  i.anf  wnrid'^M 

learned  that  particular  ; 

lesson  that  sometimes  we  ,  isuoim 

•  Largest  Religious 

grow  up  to  be  reporters  .qwcMteai-Wt 
and  editors  who  can  de-  I  OttarOtiiUilCoMral/Si^H 
cipher  a  city  budget  and  : 
tell  you  the  difference  be-  ; 
tween  an  indictment  and 

a  true  bill,  but  can’t  name  - — 

the  world’s  most  popular  religions  or  even 
identify  the  major  denominations  in  our 
ovm  states. 

Perhaps  it  is  time  to  let  the  Web  help 
us  get  right  with  religion.  The  goal  is  not 
to  convert  us  to  any  doctrine,  of  course, 
but  just  to  give  us  the  same  strong  statis¬ 
tical  grounding  in  religious  matters  that 
we  have  with,  say,  new  cars  and  old  foot¬ 
ball  records. 

A  site  called  Adherents.com  is  a  grow¬ 
ing  database  of  more  than  46,000  statis¬ 
tics  about  religions  around  the  globe,  with 
references  to  published  membership  and 
congregation  statistics  for  more  than 
4,200  religious  bodies.  Need  to  know  how 
many  Methodists  are  in  Missouri?  What 
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the  dominant  religions  of  Indonesia  are? 
The  total  percentage  of  the  world  that  is 
Buddhist?  This  site  presents  data  from 
primaiy-  research  sources,  such  as  govern¬ 
ment  census  reports  and  organization 
reporting,  as  well  as  citations  from  well- 

-- . mrww.adlwrtnts.com 
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•  L-isi  of  World's  Major  Religions  ordered  by  size. 

•  Major  Brenches  of  Major ’SVorid  Religions 


•  Major  Branches  of  Major  World  Religions 

•  World  s  Largest  Chnrches  (Religious  Bodies) 

•  Largest  Religious  Groups  in  the  U .  s7a  . 

•  Tti*  Littt  •  LargMi  cocnmunitiM  of  Mislim,  Clirittiam,  Sikht,  Lutbonuv, 

•ic. 

Ottar  OrtgMil  P*CW 


established  secondary  literature. 

To  use  the  material,  visit  the  site  at 
http://www.adherents.com,  where  a 
lengthy  introductory  page  is  worth  the 
scrolling.  Its  main  services,  hyperlinked 
at  the  top  of  the  page,  are: 

•  “Religion  by  Location  Index.”  This 
avenue  provides  a  hyperlinked  alphabet 
so  you  can  jump  to  the  state,  region,  or 
country  you  are  researching. 

•  “Religion  by  Name  Index.”  For  sta¬ 
tistics  of  the  United  States,  the  world,  or 
North  America  as  a  whole,  use  this  index. 
These  stats  have  not  been  incorporated  in 
the  Religion  by  Location  Index  because 
there  are  so  many  that  it  is  easier  to  look 
them  up  by  the  name  of  the  religious  group. 


With  either  index,  after  you  have  cho¬ 
sen  a  religious  group  from  the  resulting 
lists,  the  site  provides  a  chart  that  lists  the 
group’s  name  and  location,  total  number 
of  adherents,  the  percentage  of  the  total 
population,  and  the  year  of  that  figure.  It 
also  lists  the  source  of  the  information 
and  often  a  relevant  quote  from  the 
source  material.  In  addition,  the  source 
data  sometimes  include  a  link  to  the  orga¬ 
nization’s  owTi  home  page. 

While  the  indices  are  great  for  zeroing 
in  on  specific  religions  —  and  it  covers 
little-knowTi  sects  and  cults  as  well  as  the 
major  faiths  —  for  interesting  browsing, 
check  out  some  of  the  introductory  page's 
other  links.  Scroll  down  to  find  links  to 
lists  of  the  world’s  major  religions  ordered 
by  size,  the  major  branches  of  the  larger 
faiths,  the  largest  churches  in  the  world, 
the  largest  U.S.  religious  groups,  and  the 
largest  geographical  communities  of 
Christians,  Muslims,  and  Sikhs.  Below 

- that  are  links  to  some  inter- 

-  esting  additions,  such  as  the 

religious  affiliations  of  U.S. 
presidents,  members  of 
Congress,  the  100  most  in¬ 
fluential  people  in  history, 
and  great  philosophers,  as 
...I  well  as  religious  references 
in  fiction  and  films. 

Other  considerations  in 
using  Adherents.com  for 
N*’ I* your  writing  and  editing: 

_ _ _  If  you’re  interested  in 

searching  the  site  by 
keyword,  keep  scrolling. 

“  Qjj  third  or  fourth  page 
of  the  introductory  screen 
is  a  data  box  that  enables 
pJ  you  to  enter  a  word  or 

-  phrase,  use  Boolean 

operators  (AND,  OR,  or  NOT),  and 
specify  case  sensitivity. 

2  The  statistics,  because  they  come 
from  a  wide  variety  of  official 
sources,  are  not  precisely  comparable. 

Some  are  from  surveys,  others  from  cen¬ 
sus  data,  still  others  from  organizational 
reporting.  So  it’s  wise  to  read  the  source 
citations  in  the  charts  before  making 
comparisons  in  your  stories 

3  Some  data  are  contradictory.  The 
site’s  managers  note  they  impose  no 
interpretation  on  the  data,  opting  instead 
to  provide  all  the  statistics  they  find.  You 
draw  your  own  conclusions,  assisted  by 
the  quotations,  cited  survey  parameters 
and/or  bibliographical  reference.  11 
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Two  non-Landon  customers  who  signed 
up  in  recent  months  for  the  firm’s  new  serv¬ 
ice  are  the  San  Francisco  Chronicle  and  San 
Francisco  Examiner,  which  publish  a  joint 
Svmday  newspaper  with  more  than  30 
pages  of  recruitment  ads.  The  other  days  of 
the  week,  the  two  papers  run  an  average  of 
five  or  six  pages  of  recruitment  ads,  all  of 
which  appear  in  both  papers. 

Bettj’  Noor,  classified  advertising  director 
for  the  San  Francisco  dailies,  said  she  urged 
them  to  purchase  the  Landon  classified 


With  Web  competition  lurking,  Landon  ventures  off  traditional 
rep  firm  turf  to  chase  $8-billion-a-year  recruitment  kitty 


BY  JOE  NICHOLSON 

Newspapers  long  believed  they  had  some  sort 
of  ancestral  right  to  recruitment  advertising.  And 
newspaper  rep  firms  used  to  think  they  were  lim¬ 
ited  to  the  turf  of  national  advertising. 

When  the  Internet  became  a  player  a  few  years 
ago,  some  Web  enthusiasts  predicted  it  would  quickly  pilfer  news¬ 
papers’  $8-billion-a-year  revenue  from  recruitment  advertising, 
which  is  the  largest  category  of  classified  advertising  and  a  category 

that  exceeds  the  combined  total  of 
all  national  ad  categories. 

Now,  most  newspapers  realize 
recruitment  advertising,  also  known 
as  helpHwanted  advertising,  is  a 
competition,  not  an  heirloom. 

To  exploit  this  realization.  New  \  < 

York-based  Landon  Media  Group  '*  \ 

Inc.,  which  represents  almost  two-  t 

thirds  of  the  nation’s  dailies,  has 

expanded  its  national-based  ad  fk  i 

representation  by  setting  up  a  w 

subsidiary  called  the  Recruitment  j 

Marketplace  to  help  clients  generate  ' ,  - 

recruitment  ads.  ^  g  " 

“Frankly,  we’re  on  the  cutting  AVa 

edge  of  a  host  of  issues,”  said  the  Landon  triumvirate:  Chairman  and  CEO  Owen  E.  Landoi 

firm’s  chairman  and  CEO,  Owen  E.  center,  with  sons,  Executive  VPs  Owen  E.  Ill,  left,  and  R 

Landon  Jr.,  in  a  letter  to  E£:^P,  “because  aboard  as  a  result  of  word-of-mouth.  The 

the  newspaper  industry  has  problems  and  classified  subsidiary  has  now  enlisted  105 

opportunities  that  go  well  beyond  national  newspapers,  and  at  least  half  of  them  are 

advertising ...  ”  first-time  Landon  customers. 

The  firm  figured  its  950  national-  ;  “I  won’t  lie  to  you.  We’re  surprised”  by 

advertising  clients  would  be  the  best  the  high  proportion  of  first-time  cus- 

prospects  to  sign  up  for  its  new  service,  tomers,  conceded  Executive  Vice  Presi- 
for  which  it  charges  papers  a  flat  fee  dent  Mark  B.  Landon,  who  exercises 

based  on  circulation.  general  oversight  of  the  subsidiary.  The 

The  first  few  dozen  papers  to  sign  up  I  decision  to  set  up  the  subsidiary  was 
last  year  were  from  the  firm’s  national  ad  made  by  the  firm’s  ruling  family,  father 

client  list,  but,  as  months  went  by,  more  '  Owen  E.  Jr.,  son  Mark  B.,  and  son  Owen 
and  more  of  the  papers  signing  up  came  ‘  E.  Ill,  also  an  executive  vice  president. 


service  several  months  ago  because  she  re¬ 
gards  it  as  “a  great  idea. 

“We  just  never  thought  a  rep  firm  would 
pay  much  attention  to  classified,  frankly, 
because  they  are  focused  on  national,”  said 
Noor,  who  has  spent  38  years  in  classified 
advertising,  including  a  stint  as  recruit¬ 
ment  advertising  manager,  at  the  two  San 
Francisco  papers. 

The  need  for  a  classified  ad  imit  at  a  rep 
firm  increased  with  the  nation’s  fiill- 

I  employment  economy  because  em¬ 
ployers  have  been  having  trouble 
locating  groups  of  workers  with 
various  skill  sets.  Some  got  so 
fhistrated  with  poor  results,  they 
questioned  the  value  of  ads  in 
newspapers. 

Recruitment  advertisers’  real 
problem,  according  to  Mark  Lan¬ 
don,  was  that  they  “didn’t  have  the 
resources  to  identify  which  markets 
were  best  to  create  the  match ... 

^  When  the  labor  pool  shrank  while 

f  the  jobs  available  expanded,  they 
.  kept  going  to  the  same  [major  mar- 
'  _  1:  kets]  to  try  to  fill  those  jobs  and 
r.,  eventually  those  wells  went  dry.” 
fk  B.  Landon’s  new  unit  stepped  into 
the  breach  by  providing  the  nation’s  hun¬ 
dreds  of  agencies,  which  buy  a  major  part  of 
recruitment  ads,  with  fiee,  in-depth  re¬ 
search  about  which  markets  have  job  candi¬ 
dates  with  the  skills  being  sought  The 
research  is  ofiered  via  a  Web  site  (http:// 
vvww.recruitmentmarketplace.com)  and  in 
a  monthly  10-page  newsletter,  which  is 
used  to  support  and  promote  the  Web  site. 

The  newsletter  covers  selected  markets 
(selected,  that  is,  for  where  Landon  client 
newspapers  are  located)  and  includes  a 
“pink  slip”  section  listing  layoffs  along 
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mail  I  It  may  be  that  Landon’s  most  convincing 

3te  j  sales  rep  is  the  800-pound  gorilla  known  as 
lines.  the  Web,  While  newspaper  recruitment  ad- 

icqui-  vertising  has  continued  to  grow,  there  were 

a  few  moments  that 
light  think  they  approached  panic  a 

;  and  get  in  the 

*5  when  newspapers 

rep]  business,  first  contemplated 

•1  n  the  great  ape.  As  re- 

prepared  for  ^ 

n.”—  DEBBIE  STREMMEL  continues  to  grow, 
Landon  Media  Group  Inc.  papers  believe  they 
may  lose  some  ads  to 
|V  the  Internet,  but  hardly  the 
franchise.  “I  think  eveiy- 
body  believes  they  have  lost 
recruitment  business  —  I 
don’t  think  a  tremendous 
amount,”  said  Mark  Landon. 
Continuing  Web  anxiety  may 
encourage  papers  to  retain  Landon, 
W  and  Stremmel  conceded,  “My  goal  is 
I  to  represent  the  majority  of  the  nation’s 
Hi  papers  for  recruitment  advertising.” 

H  If  other  rep  firms  set  up  classified 

^  units,  Stremmel  said  Landon  will  be 
ready:  “Somebody  might  think  they  could 
copycat  and  get  in  the  [classified  rep]  busi¬ 
ness  and  follow  what  we  have  done,  [but] 
we  are  prepared  for  that  to  happen.  What 
we  are  doing  now  is  not  [our  five-year] 
plan.  This  is  just  the  beginning.  We  have  a 
lot  more  that  we  want  to  add.”  (1 


with  the  job  skills  of  those  laid  off. 

To  direct  the  subsidiary,  Landon  hired 
Debbie  Stremmel,  vice  president  of 
Recruitment  Marketplace;  she  brought  an 
extensive  resume  in  classified  adver¬ 
tising,  most  recently  as  national  ad-  |  ^ 
vertising  manager,  a  job  that  also 
included  supervision  of  recruitment  H 

advertising,  at  Greater  Philadelphia  H 

—  New'spapers,  a 
division  of 

^  ^  i  Levittown, 

.  Pa.-based  — 

Newspapers, 
-rrirr—*  Stremmel’s 

---r  . _  staff  gladly  does 

- - -  -  free  research  for 

agencies  that  seek 
more  detail  than 
they  find  on  the 
j  Web  or  in  the 
^  newsletter  about 
Newsletter  “pink  slip”  where  to  find 
describes  layoffs.  Map  workers  with  par- 

shows  office  locations.  ticular  skills. 

WTien  Landon  replies  to  agency  requests, 
it  provides  all  leading  geographical  loca¬ 
tions  for  finding  particular  workers,  but  the 
rep  firm  only  helps  place  ads  if  they  will  ap¬ 
pear  in  Landon  client  papers. 

If  an  agency  is  considering  a  market  with 
nonclient  newspapers,  said  Stremmel,  ‘We 
don’t  tell  them  how  to  get  in  touch  with 


or  merg- 
er  happening  in 
that  market.” 

Stremmel  said  her  staff 
politely  tells  agencies,  “If  you  want  to  buy 
that  market,  you  go  find  out  all  the  infor¬ 
mation  about  it.”  And,  she  added  with  a 
laugh,  We  know,  they  don’t.”  A  typical 
agency  staffer,  she  said,  takes  the  attitude, 
“I’ve  got  plenty  of  markets  to  buy.  Why 
would  I  do  all  of  that  extra  work  myself?” 


Arkansas  client  sees  some  Landon  results 


Recruitment  advertising  is  big 

business  at  Little  Rock’s  Arkansas 
Democrat-Gazette,  which  publishes 
about  five  pages  of  help-wanted  ads  daily, 
Monday  through  Saturday,  and  an  average  of 
18  pages  of  them  on  Sunday. 

“Total  recruitment  advertising  at  this  paper 
is  greater  than  national  advertising, ’’Classified 
Advertising  Manager  Ron  Beach  told  E&P. 
“Recruitment  advertising  is  very  important,  as 
it  is  at  all  metros.” 

Beach,  who  has  worked  in  recruitment  ad¬ 
vertising  at  newspapers  and  at  employment 
agencies  for  35  years,  wouldn’t  say  how  much 
revenue  recruitment  ads  bring  in,  but  he  ex¬ 
plained  that  protecting  the  franchise  weighed 
on  his  mind  when  he  listened  last  year  when 
Landon  Media  Group  Inc.  pitched  its  new 
Classified  Marketplace  service. 

Afterward,  he  and  his  fellow  ad  executives 
urged  his  publisher  to  sign  up  for  the  new 


In  addition,  Beach  praised  Landon's  “excel¬ 
lent”  research  showing  Little  Rock’s  market 
strengths.  For  example,  Landon  documented 
that  the  city  has  an  unusually  high  level  of  em¬ 
ployment  in  medical  and  science  institutions. 
That  is  the  sort  of  information  recruitment 
agencies  use  to  select  newspapers  for  buys. 
About  33%  of  Beach’s  recruitment  linage  and 
revenue  involve  ads  for  health-care  and  sci¬ 
ence  jobs.  “The  idea  is  to  have  ads  coming 
into  your  market  that  fit  your  market,”  he  said. 

Beach  predicted  Landon  could  continue 
adding  clients,  but  he  also  expressed  concern 
about  it,  saying,  “I  think  they  are  going  to  have 
to  set  a  limit  or  [the  service]  will  be  diluted, 
and  no  one  will  benefit.  You  will  get  lost  in  the 
shuffle  if  they  represent  too  many  papers.” 

Beach  said  other  rep  firms  will  be  “missing 
an  opportunity”  if  they  don’t  offer  classified  ad 
representation.  As  it  is,  he  said,  “Landon  has  a 
head  of  steam  building  up.”  -  Joe  Nicholson 


service.  “We  felt  it  was  definitely  needed  to 
better  position  our  market  versus  the  larger 
markets  and  to  tell  our  story  to  recruitment 
agencies  and  major  clients  nationwide,”  he  ex¬ 
plained.  “The  rep  firm  is  our  field  sales  force.” 
Asked  whether  Landon’s  fees  constituted  a  big 
budget  factor  for  the  paper.  Beach  said,  “It’s 
an  important  item,  and  it’s  cost-justified.” 

While  there  currently  is  no  way  to  prove  a 
direct  connection  between  most  of  Landon’s 
efforts  and  classified  ad  results.  Beach  said, 
“We’ve  had  some  instances  where  the  results 
of  a  [Landon]  call  in  one  week  have  produced 
an  ad  within  a  month.”  The  paper  charges 
$144.90  an  inch  for  national  open-rate 
recruitment  ads;  the  local  open-rate  recruit¬ 
ment  ad  charge  is  $109.20  an  inch. 

When  Beach  visited  New  York  last  May,  a 
Landon  rep  joined  him  for  12  sales  calls  in  two 
days  to  recruitment  agencies.  “None  turned  us 
down”  for  an  appointment,  said  Beach. 
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Research  firm  has  market  data  that  give  a  sense  of  how  popular 
syndicated  content  is  compared  to  other  material  in  newspapers 

BY  DAVE  ASTOR 

HOW  POPULAR  IS  SYNDICATED  CONTENT  COMPARED 

to  other  material  in  newspapers?  That’s  a  hard 
question  to  answer,  but  a  major  market  research 
firm  has  offered  some  clues. 

Belden  Associates,  at  the  request  of  E&P,  pro¬ 
vided  figures  ranking  reader  interest  in  various  newspaper-content 
categories.  There  were  42  categories  in  all,  with  Belden  averaging 
the  results  of  surv'eys  conducted  in  29  different  U.S.  markets.  The 

clear-cut  winner:  local  com¬ 
munity  and  neighborhood 
news,  which  66%  of  readers 
in  the  29  markets  were  “veiy 
interested”  in  seeing. 

The  highest-ranking  cate¬ 
gory  with  lots  of  syndicated 
content  was  weather,  placing 

fourth,  with  51%  of  readers  - - - 

“very  interested”  in  it.  Syndicators  in  this  |  31%  “very  interested.” 
area  include  AccuWeather,  WeatherData,  i  Comics  were  in  the  middle  of  the  pack, 
and  Tribune  Media  Services  (TMS).  finishing  21st  out  of  42  content  cate- 

Daily  TV  listings,  which  are  dominated  gories,  wdth  29%.  But  this  figure  isn’t  as 

by  TVData  and  TMS,  ranked  14th,  with  i  representative  as  it  could  be,  because  few- 


“[Local  community  and 
neighborhood  news  is] 
perpetually  the  first  thing 
readers  say  they  want.” 


I  er  than  five  of  the  29  markets  asked  read¬ 
ers  about  the  funnies. 

Why  so  few?  Belden  Chairman  and 
CEO  Sammy  Papert  said  it’s  possible  that 
some  papers  wanted  to  pick  comics  them- 
j  selves  without  reader  input,  some  papers 
t  may  have  felt  they  couldn’t  get  many  of 
:  the  comics  that  readers  wanted  anyway 
i  because  of  territorial-exclusivity  restric¬ 
tions,  and  some  papers  may  have  figured 
that  many  comic  readers  are  kids  too 
'  young  to  respond  to  the  surveys. 

!  Two  other  major  syndication  areas  — 
i  columns  and  editorial  cartoons  —  were 
'  not  among  the  42  categories  ranked. 

Many  of  the  other  categories  probably 
;  have  some  syndicated  content  among  the 
mix,  but  it’s  impossible  to  tell  how  much. 

I  They  include  health/fitness  (ranked 
i  10th),  food/cooking  (l6th),  business  news 
:  (23rd),  parenting/child  development 
(28th),  travel  (31st),  gardening  (32nd), 

,  personal  finance  (33rd),  religion  (35th), 

!  home  fumishing/decorating  (36th),  and 
computers/software  (37th). 

I  Fashion  finished  42nd  and  last,  draw- 
I  ing  strong  interest  from  only  15%  of  read¬ 
ers  in  the  29  markets. 

Papert  wasn’t  surprised  that  local  com- 
j  munity  and  neighborhood 

news  took  the  top  spot. 

J  “It’s  perpetually  the  first 

,  thing  readers  say  they 

ling 

want,”  he  noted.  “By  most 
’’  objective  measures,  news¬ 

papers  do  a  good  job  of 
—  SAMMY  PAPERT  providing  it.” 

Belden  Associates  Belden,  the  Dallas-based 
newspaper  research  firm  founded  in 
i  1940,  surveyed  the  29  markets  between 
I  1998  and  earlier  this  year.  They  include 
i  large,  medium,  and  small  locales  in  vari¬ 
ous  parts  of  the  United  States.  11 


‘Exclusive’ to  the  Weh 

Streaming  video  for  entertainment  column 

FSStUririfi  BSCk  3nd  Smith  startAug.  15,  is  being  offered  IVee  to  IriendofBeck,  who  frequently  does  TV 


BY  JENNIE  L.  PHIPPS 

CREATORS  Syndicate  and  Alterna- 
tive  Entertainment  Network  Inc. 
(AENTV.com)  have  jointly 
launched  a  streaming  video  version  of 
Marilyn  Beck  and  Stacy  Jenel  Smith’s 
“Hollywood  Exclusive”  column. 

The  five-minute  daily  show,  slated  to 


start  Aug.  15,  is  being  offered  free  to 
online  newspapers  whose  print  editions 
already  carry  the  column,  as  well  as  to 
major  portals  and  other  Web  sites. 

“It’s  experimental;  we  don’t  know 
how  it’s  going  to  work,  but  we’re  very 
optimistic  and  hopeful,”  said  Creators 
President  and  CEO  Richard  Newcombe. 

The  partnership  came  about  because 
Glenn  Schwartz,  AENTVs  vice  president 
of  business  development,  is  a  longtime 


www.editorandpubllsher.com 


friend  of  Beck,  who  frequently  does  TV 
appearances.  Schwartz  proposed  the  idea 
to  her;  she  was  enthusiastic  and  persuaded 
Newcombe  it  was  something  to  try. 

AENTV  is  a  pioneer  in  the  streaming 

TMS  taking  over  LATS  j 

Tribune  Media  Services  is  absorbing  j 
the  Los  Angeles  Times  Syndicate.  See  | 
story,  p.  5.  I 
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Schwartz  is  also  exploring  the  possi¬ 
bility  of  doing  a  video  version  of  Ann 
Landers’  advice  column,  which  is  syndi¬ 
cated  by  Creators. 

He  said  newspapers  need  streaming 
video  because  it  can  do  for  them  what 
MTV  did  for  the  music  industry:  put  faces 
to  content  and  increase  sales.  “Newspa¬ 
pers  are  a  business  about  people  and  how 
they  express  themselves,”  Schwartz  noted. 
“Now ...  we’ll  be  able  to  see  the  writers, 
and  that  will  enhance  the  experience.” 

AENTV,  which  Cummings  said  has  been 
in  the  black  for  three  years,  makes  its  mon¬ 
ey  from  relationships  with  Doubleclick  and 
24/7  Media.  At  least  initially,  that  will  be 
the  source  of  revenue  for  the 
Creators/ AENTV  partnership.  S 


;r  j  stayed  on.  One  thing  they  got  in  the  bargain 
1996  i  was  $1.5  million  to  open  a  state-of-the-art 
digital  media  cen- 
I  ter  with  produc- 

^  tion  stages,  digital 

post-production 
suites,  virtual  sets 
and  design  tech¬ 
nology,  as  well  as 
video  compre.ssion 
and  streaming  fa¬ 
cilities.  It  claims  to 
be  the  only  facility 
ofitstypeinLos 
Angeles. 

The  company 

has  since  moved  almost  totally  away  from 
syndicating  old  content  to  creating  and 
syndicating  new  content,  much  of  it  based 
on  entertainment  news. 


Marilyn  Beck  (left)  and  Stacy  Jenel  Smith 


Phipps  is  a  writer  and  editor  based  in 
Farmington  Hills,  Mich. 


In  brief 

An  IPO  is  the 
newM.O.for 
Web  syndicate 


Seeing  cartoons  to  be 

AS  EASY  AS  ABC  ON  WEB 

The  ABCNews.com  Web  site  is 
now  offering  a  new  “Dilbert” 
comic  and  United  Media 
editorial  cartoon  every  day. 

“Dilbert”  is  by  Scott  Adams  of  United. 
The  editorial  cartoonists  who  vsnll  appear 
on  the  ABC  site  include  Clay  Bennett, 
Steve  Benson,  Bill  Day,  Henry  Payne,  Rob 
Rogers,  Bill  Schorr,  Mike  Smith,  Robert 
Ariail,  Jim  Berry,  Jerry  Holbert,  Etta 
Hulme,  Jeff  Stabler,  and  Ed  Stein. 


ScreamingMedia  Aug.  3  an- 

nounced  its  initial  public  offering  of 
5  million  shares  of  common  stock  at 
$12  a  share.  The  shares  are  trading  on 
NASDAQ  under  the  symbol  “SCRM.” 

The  Web  syndicate  (http://www. 
screamingmedia.com)  aggregates  and 
distributes  content  from  more  than  410 
providers  to  1,000-plus  Web  site  and 
wireless  customers.  ScreamingMedia, 
which  has  236  employees,  is  headquar¬ 
tered  in  New  York  and  has  offices  in  Lon¬ 
don,  Miami,  and  San  Francisco. 


Graham  Nolan 


Web  SYNDICATOR  INTRODUCES 

‘Newsroom  Direct’  product 

Comtex  News  Network  is  offering  “News¬ 
room  Direct,”  which  delivers  customized 
news  to  Web  sites  and  Web  businesses 
with  limited  technological  resources. 

The  Alexandria,  Va. -based  company 
(http :  / /www.comtexnews.net)  aggregates 
and  distributes  material  from  more  than 
1,400  sources  to  750-plus  online  clients. 
It  recently  entered  into  a  content  part¬ 
nership  with  the  Internet  arm  of  the 
Financial  Times. 


King  appoints  manager 

FOR  INTERNATIONAL  SALES 

King  Features  Syndicate  has  named  John 
Perry  to  the  new  position  of  international 

Perry  had  previ- 
ously  been  King’s 
Southeast  sales  rep- 
resentative  since 

worked  for  United 
Press  International. 

Succeeding  Perry 

is  Chris  Monahan,  who  has  been  in  the 
King  telemarketing  sales  department 
since  1991. 


Syndicates  and  iPipe  ink 
ONLINE  distribution  DEALS 

Fourteen  King  Features  Syndicate  prop¬ 
erties  and  11  Creators  Syndicate  features 
are  being  made  available  for  online  distri¬ 
bution  via  iPipe. 

The  King  properties  include  the  “Baby 
Blues,”  “Curtis,”  “Funky  Winkerbean,” 
and  “Zits”  comics  as  well  £is  commentary 
by  Roger  Hernandez  and  Carl  Rowan. 
Among  the  Creators  features  are  editorial 
cartoons  by  Mike  Luckovich,  columns  by 
Mona  Charen  and  Robert  Novak,  and  the 
“One  Big  Happy”  comic. 

King  and  Creators  properties  are 


Column  critiques  books 

WRITTEN  FOR  THE  INTERNET 
A  weekly  column  that  reviews  books  writ¬ 
ten  for  the  Web  is  being  introduced  Aug. 
29  by  CLM  Global  News  Group  (front- 
page(gclmglobal.com). 

“Look  at  E-Books!”  is  for  print  and  on¬ 
line  newspapers. 
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-FEATURES  AVAILABLE- 


ENTERTAINMENT 


BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 

FEATURES  AVAILABLE 

DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax  (845)  692-83 1 1 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Caii  (800)292-4308/(909)  927-0164 


WEEKLY  COLUMN 


AMERICAN  HISTORY  COLUMN:  Weekly 
syndicated  column  on  U.S.  history  costs 
only  $1  a  week.  Call  (800)  528-3139 
for  details,  www.johndysert.com 


NATURAL  HEALTH  MEDICAL  COLUMN 
Weekly  syndicated  column  on  natural 
health  and  alternative  medicine  by  Kent 
DeLong  M.D.,  Medical  Director  of 
Vitamins.com.  No  cost  to  weekly  pub¬ 
lications.  Samples  and  rates. 

Kris  (909)  790-6461 
Or  E-mail  to  idcorptgprodigy.net 


RODEO  DIGEST  brings  your  readers  the 
latest  in  rodeo  news.  For  samples  and 
rates  call  (817)  247-6016  or  E-mail: 
wildhorsesyndicate(gatt.net 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GAUGER  MEDIA  SERVICE.  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community  L.  ^ 
Newspapers  Q  j 

Check  our  Rtferences 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Dc.s«>  Dr.,  Dalla.s.  TX  75225 
w'W'w.rickcnbachermeclia.com 


-ANNOUNCEMENTS-  | 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 
(580)421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
bolitho.com 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker.  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 

FOR  QUALIFIED  ENTREPRENEURS, 

two  excellent  opportunities  on  FLORIDA’S 
Atlantic  Coast:  Major  shopper,  with 
recreational  weekly;  and  monthly  maga¬ 
zine,  growing  island  area. 

Mayo  Communications,  (813)  971-2061 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  I L  60062 
Phone:  (847)  272-2244 


NEWS 

makes  the  difference. 


NEWSPAPER  APPRAISERS 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


FOLD  OR  FLAT  TYER 

Cycles  up  to  7200/hour  Onserts  and 
single  folds  up  to  350  page  broadsheets 
for  home  delivery  or  onserts  and  ties  flat 
up  to  3“  maximum  total  thickness  for 
street  sales.  Only  $11 ,800.  Call: 

Stepper,  Inc.  (913)  782-2584 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


PRESSES 


CURRENTLY  IN  STOCK 

•  12-unit  Community,  SC/SSC  units.  4 
stacked,  8  floor,  many  extras 

•  8-unit  Community  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  Community  SC/SSC  with  UOP 

•  6-unit  V15C,  JF25  folder  81/83 

•  5-unit  VI  5A,JF1 5  folder  77/79 

•  6-unit  V22  with  JFl  excellent  condition 

•  Rebuilt  109  Count-O-Veyor,  bump  and 
90  degree  turns 

•  Community,  V15A.&V15C  add-on’s 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 

(941)  561-6401  Fax:  (941)  561-6402 
inter@sprintmail.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  j  Bolitho-Cribb 
for  Estate,  ESOP,  &  AsSOCiatCS 
Partners,  Bank,  Tax,  Publication  Brokerage 

Stock,  Assets  *  Appralaals 


We  have  sold 
thousands  of  | 
publishing  companies  | 
since  1923  j 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemarv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  828M 
|fhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
NMles,  FL  341<n 
tokis®  mindspring.com 


For  a  listing  of  publications  for  sate, m  to  www.cr1bb.corp 
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■EQUIPMENT  &  SUPPLIES- 


PRESSES 


■INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


■HELP  WANTED- 


ADMINISTRATIVE 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES  &  MACHINERY 
Daily  Banner,  Cambridge,  MD 

•  5  units,  ‘65  Goss  Community,  25HP, 
Folder  C-306,  ink  tank,  plate  bender, 
3-phase  Quincy  air  compressor  #QE  5. 

•  Hans  Muller  inserter. 

•  Chemco  Spartan  3  camera  with 
transport,  GAM  3.  Also  Robinson  400 
Camera  C5-419 

•  Kurt-Rudy  label  machine. 

•  Nuarc  Plateburner  6000  watts. 

Chris  Engel 

Independent  Newspapers,  Inc. 

(800)  426-4192  orengel@newszap.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 

www.msicylinders.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  KanipeorA!  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


■INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


Post-h^ tiptie.  Adpaf-hs  'mg  by 

NoteAds^eom 

NotoAdc.com.  Inc.  to  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhafx»  readership  and  response 
of  your  pnnt  media  advertising 

•  Authorized  distnbutor  of  3M. 

1-877-66B-3231  Po«t4t' 

www.nolead8.cofn  Notes 


5«  YFARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.rnetro-news.com 


CIRCULATION  SERVICES 

The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.circulationservices.com 

HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  Saver A^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 
Contact:  Al  Schreibman;  (800)  830-3776 


WEARE  HEADLINE  MARKETING... 

We  market  your  headline  for  distribution 
to  hotel/motel  rooms.  A  local  headline 
for  a  local  room.  Help  us  to  help  you  to 
win  back  this  market... Thank  you  for  the 
time  and  opportunity  to  serve  you. 
Please  call:  Scott  or  Tim  at. 

(314)  731-1948 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


-HELP  WANTED- 


ACCOUNTING 


BUSINESS  MANAGER 
Newspaper  publishing  and  printing 
company  seeks  experienced  person  to 
head  up  accounting  and  related  financial 
functions,  supervising  a  staff  of  seven. 
Responsibilities  include  monthly  finan¬ 
cial  and  management  reports,  budget¬ 
ing,  A/R,  A/P,  internal  controls  and  G/L 
account  reconciliation.  Position  requires 
outstanding  communication  and  prob¬ 
lem-solving  abilities,  superior  computer 
skills  and  a  strong  technical  accounting 
background.  Experience  with  Great 
Plains  a  plus.  Candidates  should  have  a 
B.A.  in  accounting.  New  office  location 
in  Freehold,  New  Jersey.  Great  benefits 
plus  401(k)  plan.  Send  resume  with 
salary  requirements  to; 

Linda  Vinci,  Human  Resources 
Greater  Media  Newspapers 
RO.  Box  5001,  Freehold,  NJ  07728 
Fax;  (732)  780-3965 


ASSISTANT  PUBLISHER/EDITOR 
A  well-established  privately  owned 
newspaper  has  a  need  for  an  Assistant 
Publisher/Editor  focusing  on  duties  in 
the  editorial  and  advertising  depart¬ 
ments.  This  position  is  part  of  a  team 
that  operates  an  18,000  daily  and 
22 ,000  Sunday  newspaper  with  other  pro¬ 
ducts.  Focus  on  the  customer  is  para¬ 
mount,  whether  the  customer  is  the 
reader  or  the  advertiser. 

We  offer  an  excellent  benefits  package 
including  major  medical,  long  term  dis¬ 
ability  and  401(k).  We  are  an  equal 
opportunity  employer  and  located  in 
Zone  3.  Please  send  a  resume  and  cover 
letter  including  income  history,  to: 

Box  01324,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
Immediate  opening  for  Advertising 
Director  for  lOK,  six  day  daily,  plus  TMC 
in  Zone  6.  We  seek  a  person  with  lead¬ 
ership  skills;  one  that  can  establish, 
meet  and  exceed  sales  goals;  and  motivate 
and  train  the  staff.  Please  E-mail  your 
resume  and  cover  letter  detailing 
qualifications  and  salary  expectations  to: 

Mike  Thornberry 
The  Duncan  Banner 
RO.  Box  1268,  Duncan,  OK  73534 
mgthornberry@cnhi.com 


ADVERTISING  EXECUTIVE 
For  the  Idaho  Mountain  Express,  Idaho’s 
largest  award-winning  weekly  newspa¬ 
per,  and  related  publications  in  beautiful 
Sun  Valley,  Idaho.  Looking  for  mot¬ 
ivated,  personable  and  organized  person 
who  enjoys  mountain  living.  Background 
in  marketing  and  publications  preferred, 
but  will  train.  Competitive  compensation 
and  benefits.  Send  resume,  references 
and  salary  requirements  to: 

James  Mitchell,  Advertising  Manager 
Idaho  Mountain  Express 
RO.  Box  1013,  Ketchum,  ID  83340 
Or  E-mail;  advertising@mtexpress.com 


DISPLAY  SALES 

NJ-based  weekly  law  newspaper  seeks 
experienced  print  salesperson.  Minimum 
2-3  years.  Will  consider  retirees  or  part- 
time.  Upscale  clients.  In-state  travel. 
Salary  plus  commission  plus  benefits. 
Fax  (732)  650-7028  or  send  resume 
and  salary  requirements  to  Publisher, 
New  Jersey  Lawyer,  2035  Lincoln 
Highway,  Edison,  NJ  08817. 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 
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ADVERTISING 


CLASSIFIED  SALES  MANAGERS 
The  Commercial  Appeal  in  Memphis  is 
searching  to  fill  three  newly  created 
classified  management  positions  for  the 
recruitment,  automotive  and  real  estate 
outside  sales  staffs.  The  ideal  candidates 
will  be  self-starters  with  high  energy 
levels  and  good  people  skills,  and 
possess  a  strong  sales  management 
technique  and  new  revenue  initiative 
ideas.  Experience  in  newspaper  advertis¬ 
ing  sales,  motivation  of  sales  pro¬ 
fessionals,  development  and  implemen¬ 
tation  of  successful  sales  presentations 
and  a  history  of  leading  by  example  will 
help  to  secure  one  of  these  positions.  A 
Bachelors  degree  in  advertising,  com¬ 
munications  or  marketing  is  a  plus.  The 
Commercial  Appeal  offers  an  excellent 
benefits  package  including  medical, 
dental  and  matching  401(k).  Relocation 
negotiable.  Interested  candidates  should 
send  a  resume,  cover  letter  and  salary 
requirements  to: 

Linda  Steen,  Human  Resource  Manager 
The  Commercial  Appeal 
495  Union  Avenue,  Memphis,  TN  38103 
Or  E-mail  to:  steen@gomemphis.com 
EOE 


ADVERTISING 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
We  are  looking  for  an  energetic  individ¬ 
ual  to  lead  our  20  person  sales  team  in 
V/isconsin.  You  will  be  responsible  for 
leading  a  staff  to  exceed  monthly  goals 
through  training,  working  in  the  field 
with  representatives,  strategizing  to 
increase  market  share  and  creating  suc¬ 
cessful  sales  promotions. 

The  ideal  candidate  will  possess  advertis¬ 
ing  sales  and  sales  management  experi¬ 
ence  with  an  emphasis  on  coaching. 
Good  communication  skills  are  a  must. 
Evidence  of  self-directed  improvement  is 
important. 

The  ideal  candidate  will  have  3-5  years 
of  experience  in  classified  management, 
classified  sales,  promotional  and  have 
had  success  building  recruitment, 
automotive  and  real  estate  classified 
categories  for  weekly  publications.  Our 
company  offers  competitive  wages, 
excellent  benefit  package  and  great  work¬ 
ing  conditions. 

Please  forward  your  resume  in  con¬ 
fidence  to; 

Box  01323,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


MONITORWEEK  SALES  REPRESENTATIVE 


The  Christian  Science  Monitor  is  looking  for  a  Sales  Representative  for  MonItorWeek, 
its  national  news  weekly  and  companion  Web  site  for  local  newspapers.  The  Sales 
Representative  will  represent  MonItorWeek  to  local  newspaper  publishers  for 
inclusion  in  their  publications,  develop  hew  sales  strategies,  identify  prospects, 
initiate  customer  contact,  and  maintain  relationships.  This  position  is  based  in  Bos¬ 
ton  and  will  spend  approximately  50%  of  its  time  travelling.  If  you  appreciate  the 
Monitor's  Pulitzer  Prize-winning  approach  to  the  news,  have  strong  marketing, 
communication,  and  oral  presentation  skills,  combined  with  experience  in  direct 
sales  and/or  the  publishing  industry,  we  would  love  to  hear  from  you. 

Please  contact  us  at: 


The  Christian  Science  Monitor 

^  People  Services  Department,  A- 130 

175  Huntington  Avenue,  Boston,  IVIA  021 15 
Fax:  (617)  450-3856  E-Mail:  jobs@csps.com 


ACADEMIC 


ACADEMIC 


Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  University 
of  North  Carolina  at  Chapjel  Hill  is  seeking  applicants  for  its  seventh 
class  of  Freedom  Forum  Ph.D.  Fellows.  Opra  to  midcareer  profession¬ 
als  with  at  least  10  years  of  news  experience.  Must  be  currently 
employed  full  time  in  a  news  operation.  Experience  as  adjunct  faculty 
member  beneficial  but  not  essential.  The  27-month  program  pays  up  to 
$50,000  per  year  plus  tuition,  medical  insurance  and  travel  benefits. 
GRE  required  of  all  applicants.  Master's  not  required.  This  program  is 
funded  by  The  Freedom  Forum. 

Contact:  Dr.  Maigaret  A.  Blanchard 
mablanch@email.unc.edu 
919/%2^72 

Program  information  also  available  at: 
http:/  /metalab.unc.edu/jomc/academic/  graduate/ financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


www.editorandpublisher.com 


ADVERTISING 


CLASSIFIED  DIRECTOR 

ASIA  OPPORTUNITY! 

Looking  for  the  opportunity  of  a  lifetime? 
We  are  Free  Market  Media,  the  fastest 
growing  publishing  company  in  Sing¬ 
apore,  with  17  local  newspapers 
reaching  688,110  homes.  The  company 
is  heading  for  a  public  listing  by  April 
2001. 

We're  looking  for  a  top  talent  to  build 
our  classified  department  from  the 
ground  up.  If  you  are  proficient  in 
classified  systems,  have  an  extensive 
knowledge  of  classified  advertising,  with 
great  communication  and  organizational 
skills  then  we  want  you.  Qualified  can¬ 
didates  will  have  7  years  minimum  of 
management  experience  in  a  suburban 
or  metro  newspaper  classified  depart¬ 
ment. 

We  offer  a  competitive  salary,  relocation 
package,  stock  options  and  an  excellent 
benefit  package.  To  apply  please  E-mail: 

Michael@fmm.com.sg 


ADVERTISING 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Billings  Gazette 

www.billingsgazette.com  -  Montana's  pre¬ 
mier  daily  newspaper,  seeks  a  cutting- 
edge  classified  advertising  manager,  to 
lead  our  sales  staff.  We  seek  a  team- 
oriented  leader  wi:h  a  progressive  history 
of  successful  marketing  and  sales.  We 
believe  the  Internet  plays  an  integral  role 
in  the  evolution  of  our  classified  pro¬ 
ducts  and  services.  Also  critical  is  our 
ability  to  regionalize  Gazette  classifieds 
with  those  of  our  sister  publications  in 
an  effort  to  enhance  value  for  our 
customers.  If  you  are  a  hands-on 
supervisor  with  sales  coaching  experi¬ 
ence,  send  resume  and  cover  letter  by 
August  31  to  Human  Resources-CM: 

Billings  Gazette 

PO.  Box  36.300,  Billings,  MT  59107-6300 
Equal  Opportunity  Employer 


MALE/FEMALE.  Display  ad  sales  for  new 
women's  NYC  paper.  Hire,  build  and  run 
sales.  E-mail:  Manhattanwomen@cs.com 


ADVERTISING 


THE  BEST  IN  THE  BUSINESS 
IS  LOOKING  FOR  THE  BEST  IN  BUSINESS 


EDITOR  &  PUBLISHER  is  looking  for  an  outstanding  sales  talent  for  our 
classified  advertising  department.  Our  classifieds,  the  most  successful  section 
of  its  kind  in  the  trade  magazine  business,  are  sold  over  the  phone,  but  you 
should  have  the  style,  smarts,  and  sophistication  of  an  outside  sales  person, 
because  this  is  no  ordinary  classified  phone  job.  Our  classified  generates  lots 
of  revenue,  so  we  are  looking  for  someone  who  can  handle  important  existing 
business  while  prospecting  for  new  accounts.  The  job  is  challenging,  never 
dull,  and  there  is  ample  chance  for  advancement.  You  will  be  working  for  a 
major  international  publishing  company  that  offers  generous  salary  and  com¬ 
mission,  terrific  benefits,  a  friendly  work  environment  with  great  people,  and  a 
new  New  York  headquarters  in  one  of  the  most  exciting  parts  of  Manhattan. 
Sales  experience  preferred,  but  we  also  welcome  entry-level  folks.  If  you  are 
ready  to  grow,  if  you  are  ready  to  make  money  for  yourself  and  for  us,  fax  your 
resume  to: 

Mr.  H.l.  at  (646)  654-5312 
(that’s  a  Manhattan  number) 

IVe  are  an  equal  opportunity  employer 


ACCOUNTING 


ACCOUNTING 


REVENUE  ACCOUNTING  MANAGER 


Accelerate  your  career  with  a  top  company.  The  Mercury  News,  a  Knight  Bidder 
newspaper  rated  the  7th  best  in  the  country,  has  an  immediate  opening  for  an 
Accounting  Manager  for  our  Advertising  and  Circulation  Accounting  Teams.  This  posi¬ 
tion  oversees  a  staff  of  24  and  provides  direction  and  leadership,  and  develops, 
motivates,  supervises,  and  trains  staff.  You  will  oversee  the  daily  operations,  month- 
end  closing,  system  changes  and  various  special  projects. 

Ideal  candidates  will  have  a  B.A./B.S.  degree  in  Accounting  with  a  minimum  of  5-6 
years  supervisory  experience.  Excellent  verbal  and  written  communication  skills. 
Experience  in  leading  major  system  conversions  a  plus. 

We  offer  competitive  compensation  and  great  benefits,  including  a  generous  vaca¬ 
tion  package  and  both  401(k)  and  Pension  plans. 

For  immediate  consideration,  you  may  E-mail  your  resume  to: 

jobs@sjmercury.com 
Or  apply  online  at: 
http://www.mercurynews.com/jobs 

San  Jose  Mercury  News 

750  Ridder  Park  Drive,  San  Jose,  CA  95190 

EQUAL  OPPORTUNITY  EMPLOYER 
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ART/GRAPHICS 


CLASSIFIED  AD  MANAGER 
The  Quad-City  Times,  a  division  of  Lee 
Enterprises  located  on  the  mighty 
Mississippi  River  and  in  the  heart  of  the 
mid-west,  seeks  a  progressive  Classified 
Advertising  Manager  to  lead  our  sales 
staff  as  we  move  into  the  coming  fiscal 
year.  The  Quad-City  Times  is  a  55,000 
daily  and  77,000  Sunday  circulation 
newspaper. 

We  are  looking  for  a  team  oriented 
leader  with  a  marketing  focus  who 
understands  what  our  customers  want 
and  can  deliver  products  and  services  to 
meet  those  expectations.  We  believe  the 
Internet  plays  an  integral  role  in  the 
evolution  of  our  classified  products  and 
services.  Also  critical  is  our  ability  to 
regionalize  Quad-City  Times  classifieds 
with  those  of  our  sister  publications  in 
an  effort  to  enhance  value  for  our 
customers. 

If  you  are  a  hands-on  supervisor  with 
sales  coaching  experience  yearning  to 
join  an  organization  focused  on  building 
for  the  future,  please  send  a  resume  and 
cover  letter  to; 

Quad-City  Times 
Human  Resources  Department 
Attn:  Classified  Advertising  Manager 
500  E.  Third  Street,  Davenport,  lA  52801 
Or  jdekeyser@qctimes.com 
The  Quad-City  Times  is  a  Drug  Free 
Employer  EOE 

To  see  all  the  positions  we  currently 
have  open  please  visit  our  website: 
www.QCTIMES.com 


Editor &PnhMer(kssijieds 

SUBSCRIBE  TODAY! 


ADMINISTRATIVE 


ENTREPRENEUR/SALES  DYNAMO 
Sunbelt-based  newspaper  online  com¬ 
pany  seeks  enthusiastic,  proven  leader 
to  direct  sales/marketing  of  three  papers; 
help  develop  and  lead  sales  staff  for  all 
three.  If  you  love  sales,  are  full  of 
creative  ideas,  enjoy  managing  and  grow¬ 
ing  sales  people  and  want  a  piece  of  the 
action,  this  is  the  place.  Base:  $50K, 
plus  bonus,  stock  options,  car,  full  bene¬ 
fits.  Total  circulation  of  papers  45,000. 
Send  replies  to  Box  01319,  Editor  & 
Publisher,  770  Broadway,  7th  Floor, 
New  York,  NY  10003. 

INSIDE  SALES  SUPERVISOR 
Supervise  sales  and  daily  activities  of 
10+  inside  sales  staff  in  our  Classified 
advertising  department.  Ensure  excellent 
customer  service  and  maximize  sales  for 
our  customers.  Participate  in  developing 
and  administering  sales  training,  sales  pro¬ 
motions,  and  new  account  development. 
Candidates  should  have  an  Associates 
degree  in  a  related  field  or  equivalent 
work  expeirence,  and  two  years  sales 
supervision  with  strong  sales  devel¬ 
opment  and  training  background.  Pre¬ 
vious  experience  with  ATEX  system 
desirable.  Excellent  customer,  inter¬ 
personal,  communication,  spelling  and 
telephone  skills.  Computer  skills  includ¬ 
ing  word  processing  and/or  data  entry. 
Must  be  able  to  manage  multiple  tasks 
and  priorities  simultaneously. 

Excellent  benefits  package  including 
health,  life  and  long  term  disability  insur¬ 
ances,  pension  plan,  and  401(k)  plan. 
Please  fax  (203)  573-9432  or  mail  your 
resume  in  confidence  to: 

Personnel 

Waterbury  Republican-American 
389  Meadow  Street 
Waterbury,  CT  06722 
Equal  Opportunity  Employer 


ADMINISTRATIVE 


NORTHEAST  SALES  MANAGER 
GMA,  the  leader  in  newspaper  mail  room 
equipment,  has  a  Sales  Manager  position 
available  for  the  northeastern  region. 
Responsibilities  include  directing  all 
regional  sales  activities  including  pros¬ 
pecting  for  new  accounts,  achievement  of 
forecast,  maintaining  present  customer 
contacts,  and  promoting  GMA  and  its  pro¬ 
ducts  at  trade  shows.  Qualified  candi¬ 
dates  will  possess  an  AA  or  equivalent, 
5+  years  experience  selling  or  other  work¬ 
ing  relationship  with  newspaper  industry, 
and  excellent  interpersonal  and  commu¬ 
nication  skills.  Extensive  travel  is 
required. 

GMA  offers  a  competitive  salary  and 
benefits  package.  Interested  applicants 
send  resume  and  salary  requirements  to: 

Human  Resources 
GMA  -Corporate  Headquarters 
2980  Avenue  B,  Bethlehem,  PA  18017 
Fax:  (610)  691-4221 
csostarecz@gma.com 
No  phone  calls,  please  EEO  M/F/D/V 


GRAPHIC  DESIGNER 
For  Idaho’s  largest  award-winning 
weekly  newspaper,  local  magazine  and 
real  estate  guide.  Should  be  skilled  in 
page  making,  advertising  design,  photo, 
and  word  processing  software.  Knowl¬ 
edge  of  4-color  production  techniques 
helpful.  B.A.  or  B.S.  or  comparable  expe¬ 
rience.  Competitive  compensation  and 
benefits.  Send  resume,  work  samples, 
salary  requirements  and  references  to: 

Wendy  Hall,  Production  Manager 
Idaho  Mountain  Express 
RO.  Box  1013,  Ketchum,  ID  83340 
Or  E-mail:  publisher@mtexpress.com 


ADMINISTRATIVE 


DIRECTOR  OF  DESIGN 
Orlando,  FL-based  Turnstile  Publishing 
seeks  Director  of  Design  for  two  national 
newspapers,  Golfweek  (consumer)  and 
Golfweek's  Superintendent  News  (trade). 
We're  looking  for  the  Tiger  Woods  of 
graphics,  a  Mac  whiz  who  can  capture 
the  excitement  of  the  U.S.  Open  as  well 
as  add  zip  to  our  business  pages  and 
special  sections.  Both  tabloid  format 
titles  are  category  leaders,  staffed  by  an 
outstanding  team  of  journalists.  Position 
requires  minimum  5  years  experience  on 
newspaper  layout/design  desk;  eye  for 
“impact”  photography;  knack  for  build¬ 
ing  concise,  meaningful  infographics; 
expertise  in  QuarkXPress,  Adobe 
Illustrator  and  Photoshop;  keen  interest 
and  knowledge  of  golf.  Copy  editing 
experience  a  plus.  Competitive  salary 
and  benefits;  EOE.  Send  resume  to: 

DaveSeanor,  Editorial  Director 
Golfweek 

1500  Park  Center  Drive,  Orlando,  FL  32835 
Or  E-mail:  dseanor@golfweek.com 


CIRCULATION  DIRECTORS 
AND  MANAGERS 

Due  to  aggressive  expansion,  Gannett  is 
seeking  experienced  circulation  pro¬ 
fessionals.  Qualified  individuals  are 
needed  to  plan  and  implement  sales  and 
service  strategies  to  maximize  circulation 
revenue  potential  for  a  newspaper, 
increase  penetration,  improve  retention, 
reduce  churn  and  enhance  customer 
service.  We  are  a  fast  paced  environ¬ 
ment  as  a  result,  all  candidates  should 
be  self-starters  and  have  the  ability  to 
manage  effective  market  plans.  If  you 
have  at  least  five  year’s  experience  in 
newspaper  circulation  management, 
possess  strong  customer  service  skills, 
computer,  and  organization  skills,  send 
your  resume  to: 

Gannett  Co.,  Inc. 

Recruiting  and  Staffing 
1100  Wilson  Boulevard 
Arlington,  VA  22234 
Recruit@gci  1  .gannett.com 


CIRCULATION  DIRECTOR 
Family  owned  13,000  six-day  daily 
seeks  qualified  candidate  for  the  position 
of  circulation  director.  Located  in  north 
central  Ohio,  this  is  an  excellent  opp¬ 
ortunity  for  the  right  person  to  step  into 
management  with  substantial  advance¬ 
ment  opportunities  over  the  next  few 
years.  Candidate  must  be  a  self  starter, 
excellent  leader,  motivator  and  very 
strong  in  sales  and  service.  Qualified 
candidates  should  send  resume  to: 

Box  01312,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULATION  DIRECTOR  for  daily  and 
shoppers  in  growing  Florida  market. 
Demonstrated  circulation  management 
and  marketing  skills  required.  Email  to 
publisher@newschief.com  or  write  to 
Publisher,  The  News  Chief,  RO.  Box 
1440,  Winter  Haven,  FL  33882. 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


Headquartered  in  Oakland.  California,  the  Maynard  Institute  is  a  23-ycar-old  national  non-profit  center  whose  mission  is  to  accelerate 
the  ehanges  necessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 

The  President/CEO  is  a  public  advocate  of  the  Institute’s  mi.ssion  and  responsible  for  the  Institute's  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  w  ith  exposure  to  business  side 

•  Well  respected  with  solid  connections  within  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation:  Commensurate  with  qualifications  of  the  candidate.  Contract  offered. 

Application:  Letter  with  resume  and  three  references,  should  be  sent  to; 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70,  Seattle,  WA  981 1 1 
Express  Delivery  Only:  1120  John  Street,  Seattle,  WA  98 1 09 
Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 


For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardijc.org 


ART/GRAPHICS 


CIRCULATION 
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CIRCULATION 


SALES  AND  MARKETING  MANAGERS 
Due  to  aggressive  expansion,  Gannett  is 
seeking  individuals  with  strong  market¬ 
ing  background,  both  home  delivery  and 
single  copy  management  experience.  We 
are  a  fast  paced  environment,  as  a 
result,  all  candidates  should  be  self¬ 
starters,  have  the  ability  to  analyze 
markets,  and  create  and  execute  sales 
plans  to  drive  new  business.  If  you 
possess  strong  customer  service  skills, 
computer,  and  organizational  skills,  send 
your  resume  to: 

Gannett  Co.,  Inc. 

Recruiting  and  Staffing 
1 100  Wilson  Boulevard 
Arlington,  VA  22234 
RecruitCSgci  1  .gannett.com 


CIRCULATION  MANAGER 
The  Lincoln  Journal  star,  a  division  of 
Lee  Enterprises,  has  an  immediate  open¬ 
ing  for  a  Circulation  Manager.  A  daily 
paper  with  a  circulation  of  76,000  and 
Sunday  circulation  of  84,000,  we  have 
recently  completed  construction  of  a 
state-of-the-art  printing  facility  and  a 
paper  i-e-design.  This  position  is  responsi¬ 
ble  for  all  aspects  of  circulation  including 
sales,  services,  and  distribution.  Ideal 
opportunity  for  an  energetic,  creative 
leader  to  increase  volume  by  inspiring 
teamwork  and  applying  sales/marketing 
and  customer  service  skills. 

Ideal  candidates  must  posses; 

•  Considerable  experience  in  home 
delivery,  single  copy,  retention,  distri¬ 
bution  and  collections.  Minimum  10 
years  successful  circulation  manage¬ 
ment  experience  at  a  daily  newspaper 
with  minimum  2  years  circulation 
sales  experience  and  3-5  years  of 
senior  circulation  management  with  a 
track  record  of  circulation  growth. 

•  Ability  to  motivate  and  coach  employ¬ 
ees. 

•  Effective  interpersonal  skills  and  writ¬ 
ten/oral  communication  skills. 

•  Be  able  to  deliver  quality  results  under 
deadline  pressure. 

•  Willingness  to  work  variable  hours, 
including  early  mornings  and  week¬ 
ends. 

•  Bachelor’s  degree  or  equivalent  expe¬ 
rience  and  be  PC  proficient. 

Our  parent  company,  Lee  Enterprises,  is 
a  diversified  media  company  employing 
6,500  people  in  more  than  100  busi¬ 
ness  enterprises  located  primarily  in  the 
Midwest,  West,  Pacific  Northwest  and 
Southwestern  United  States.  We  offer  a 
highly  competitive  compensation  pac¬ 
kage  and  outstanding  benefits  including 
medical,  dental,  vision,  life,  and  401(k) 
retirement  plan.  Employee  stock  options 
available. 

Please  submit  resume  and  salary  history  tO: 

Circulation  Manager,  HR  Department 
Lincoln  Journal  Star 
926  P  Street,  Lincoln,  NE  68508 
Apply  online  at  journalstar.com 
Orfaxto  (402)  473-7414 
Accepting  applications  through 
September  1,  2000 


CIRCULATION 


Field  Manager 


PCF  is  an  acknowledged  leader  in 
national  newspaper  circulation  serv¬ 
ices  with  clients  including  The  New 
York  Times.  We  are  currently  seek¬ 
ing  Field  Managers  for  the 
Philadelphia  and  Detroit  areas. 

The  selected  individuals  will  be 
responsible  for  monitoring  home 
delivery  service  and  circulation  of 
various  publications.  Key  respon¬ 
sibilities  will  include  circulation 
tracking  regarding  service  perform¬ 
ance,  customer  services,  problem 
solving  and  implementing  prompt 
delivery  solutions. 

Qualifications  include  a  minimum  of 
three  years  newspaper  delivery  man¬ 
agement  experience,  excellent  com¬ 
munication  skills,  the  ability  to  moti¬ 
vate  and  train  diverse  groups  of  indi¬ 
viduals.  Must  be  PC  literate  and  have 
the  ability  to  travel  as  needed. 

Please  fax/email 

resume  and  salary  requirements  to: 

Publishers  Circulation 
Fulfillment  Inc. 

Fax  (908)  453-4395. 

Email:  lois.nagie@pcfcorp.com 


www.pcfcorp.com 


District  Service 


Coordinators 


PCF  is  an  acknowledged  leader  in 
national  newspaper  circulation  services 
with  clients  including  The  New  York 
Times.  We  are  currently  seeking  a 
District  Services  Coordinators  for  our 
operation  sites  in  East  Bay,  California, 
Philadelphia,  PA.,  Durham,  NC,  St. 
Louis,  MO,  Houston,  TX  and  Nanuet, 
NY  for  the  hours  of  2:30  to  11 :00AM 
Responsibilities  include  supervising  the 
staff  of  contract  carriers  and  functions 
of  a  depot  facility  including  hiring  and 
training  of  staff,  contracting  carriers, 
routing  and  payroll,  all  with  a  strong 
emphasis  on  customer  service. 
Qualifications  include:  a  high  school 
diploma  required,  1  year  supervisory 
experierK:e  Referred,  excellent  commu¬ 
nication  and  computer  skills,  the  ability  to 
prioritize  tasks  as  well  as  strong  inteq^r- 
sonal  skills.  Bilingual  a  plus. 

We  offer  competitive  compensatkxi  arxJ 
excellent  benefits,  and  opportunity  for  career 
advancement.  Please  send/fax/email 
resume  and  salary  requirements  to: 
Publishers  Circulation  Fulfillment,  Inc. 
22  West  Pennsylvania  Avenue, 

Suite  505,  Towson,  MD 
21204,  Attn:  HR  Generalist  \ 

Fax:  (410)  583-1578,  n/^r  >, 

Email:  Diana.Frederick©  tv^l  ^ 
pcfcorp.com.  A 


WWW.PCFCORP.COM 

EOE 


CIRCULATION 


CIRCULATION  EXECUTIVE  -  SENIOR  LEVEL 
Want  to  be  an  industry  leader?  Then  join 
the  company  that  is  changing  the  media 
and  newspaper  consulting  landscape. 
Newspaper  Services  of  America  (NSA), 
the  country’s  leading  print  media  com¬ 
pany,  is  seeking  a  motivated  experienced 
leader  to  join  their  Innovative  Media  Solu¬ 
tions  (IMS)  division.  This  person  will 
assist  in  developing  and  growing  estab¬ 
lished  and  potential  business  opp¬ 
ortunities  within  the  newspaper  industry. 
Must  have  superior  sales/presentation 
and  asset  management  skills,  and  a 
comprehensive  understanding  of  overall 
newspaper  operation.  Overnight  out-of- 
state  travel  required,  position  is  based  in 
Chicago. 

Attractive  package  including  salary  plus 
bonus,  benefits,  401(k)  and  company 
stock  discount  purchase  program.  If 
interested  please  fax  or  E-mail  resume, 
salary  history  and  references  tO: 

Larry  Maynard,  Vice  President 
Innovative  Media  Solutions 
Fax:  (630)  577-0758 
E-mail:  Lmaynardl@nsamedia.com 

EDITORIAL 


EDITOR:  Four  aggressive  locally  owned, 
award-winning  community  newspapers 
need  a  great  editor.  Near  west  suburbs 
of  Chicago.  Our  ideal  editor  has  com¬ 
munity  newspaper  experience,  passion 
for  local  papers,  great  energy,  integrity 
and  a  sense  of  fun.  Believe  it  or  don’t 
apply.  Mid-$30s,  profit  sharing,  401(k), 
health.  E-mail  resume  and  cover  letter  to: 
dhaley@wjinc.com 


EDITORIAL 


ASSOCIATE  EDITOR 

New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  an 
immediate  opening  for  an  associate 
editor  at  its  paper  in  Kansas  City.  The 
ideal  candidate  will  have  a  strong  news 
background  and  solid  writing  and  editing 
skills.  We  want  an  editor  who  can  craft  a 
compelling  narrative,  work  well  with 
writers,  has  a  deft  touch  with  copy  and  a 
firm  grasp  of  magazine  journalism. 
Qualified  candidates  should  send  cover 
letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


AGRICULTURE  REPORTER 
The  Messenger-Inquirer,  a  34,000  daily 
in  Owensboro,  KY,  is  looking  for  a 
reporter  to  cover  agriculture.  We  are 
located  in  one  of  the  top  counties  in 
Kentucky  for  agriculture  production.  The 
right  candidate  will  be  knowledgeable 
about  the  business  and  science  of  farm¬ 
ing  and  be  able  to  explain  to  the  general 
readership  why  agriculture  is  important. 
The  reporter  will  also  cover  general 
assignments.  The  Messenger-Inquirer  is 
on  the  Ohio  River  two  hours  from 
Nashville  and  Louisville.  We  offer 
excellent  compensation  and  benefits. 
Please  send  resume,  cover  letter,  and 
newspaper  clips  to  Sue  Trautwein, 
Human  Resource  Director,  Messenger- 
Inquirer,  P.O.  Box  1480,  Owensboro, 
KY  42302-1480  or  call  Sue  Trautwein 
at  (270)  691-7271  or  Mike  Alexieff, 
City  Editor,  at  (270)  691-7306.  EOE 


EDITORIAL 


EDITORIAL 


Manage  the  Best 


New  Times,  publisher  of  eleven  magazine-style  weekly 
newspapers,  needs  managing  editors  at  its 
award-winning  papers  in  Miami  and  Denver.  We  are 
looking  for  experienced  editors  with  excellent  news 
judgment,  superior  management  skills  and  the  ability 
to  help  staffers  produce  quality  news  stories.  The 
managing  editor  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  process  will  include 
an  extensive  editing  test. 

New  Times  offers  competitive  salaries  and  benefits. 
Qualified  applicants  should  send  cover  letter,  resume 
and  clips  to: 

»  _ 

Christine  Brennan 
Executive  Managing  Editor 
Re:  ME/E&P 

P.O.  Box  5970,  Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


NewTimes 
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ACQUISITIONS  EDITOR 
The  Acquisitions  Editor  manages  multi¬ 
ple  series  within  the  MS  Press  pub¬ 
lishing  portfolio.  Responsibilities  include 
developing  new  series  from  idea  to 
implementation;  constantly  improving 
titles  by  understanding  the  technical 
needs  of  the  IT  Implementer  and  Devel¬ 
oper  audiences;  cultivating  talented  and 
capable  authors;  and  by  implementing 
the  most  strategic  titles  for  the  series, 
the  publishing  list  and  MS  Press  busi¬ 
ness  goals.  E-mail  or  fax  resumes  to: 
lorap@microsoft.com  (425)  936-7329 


AGGRESSIVE,  AWARD-WINNING  Ohio 
newspaper  (35,000  d,  45,000  S)  has 
openings  for  a  sports  designer  as  well  as 
a  reporter.  Newspaper  offers  continuing 
training/development  of  its  associates, 
growth  opportunities  within  company 
and  Freedom  Communications,  com¬ 
petitive  salary  and  benefits.  Experience 
preferred,  but  will  consider  new  college 
graduates. 

SPORTS  DESIGNER:  You  must  have  a 
passion  for  design,  appreciation  of  words 
and  pictures,  knowledge  of  QuarkXPress. 
Works  on  universal  desk.  Nights  and 
rotating  weekend  work.  Some  4-day 
weeks. 

REPORTER:  Seeking  ambitious,  aggress¬ 
ive  reporter  who  has  a  fire  for  journalism 
and  loves  to  be  on  the  front  page. 
Should  be  able  to  write  hard  news  and 
features  with  equal  zeal.  Accuracy, 
organizational  skills  and  the  ability  to 
produce  enterprise  stories  required. 

Send  6  to  10  design  or  reporting  sam¬ 
ples,  resume  and  cover  letter  to: 

Jim  Krumel,  Managing  Editor 
The  Lima  News 

3515  Elida  Road,  Lima,  OH  45807 


AIR  TRANSPORT  INTELLIGENCE 
www.rati.com 

Is  the  Internet-based,  subscriber-only, 
real-time  news  and  data  service  produced 
by  Reed  Business  Information  for  airline 
and  other  air  transport  professionals. 
Three  years  after  launch  we  are  looking 
for  talented,  business/industrial,  senior 
and  junior  reporters,  probably  with  avia¬ 
tion  experience,  for  a  major  expansion  of 
our  existing  Americas  team. 

Based  in  our  Alexandria,  VA  office,  the 
team  is  responsible  for  day-to-day  cov¬ 
erage  of  primarily  North  America. 

Essential  qualities  are  initiative,  persistence 
and  an  absolute  dedication  to  accuracy. 
A  track  record  in  breaking  and  handling 
major  business  stories,  or  technical 
knowledge,  would  be  advantageous. 

These  are  exceptional  opportunities  for 
journalists  interested  in  aviation  to  join 
one  of  the  world’s  leading  publishers  at  a 
time  of  expansion.  They  provide  pros¬ 
pects  for  travel,  the  kind  of  competitive 
benefits  associated  with  a  thriving  global 
company,  and  further  career  devel¬ 
opment.  Letter  and  resume  promptly  to: 

Kieran  Daly,  Editor  ATI 
E-mail  kieran.daly@rbi.co.uk 
Fax  (011-44)  208652-3892 


ASSISTANT  EDITOR  &  COPY  EDITOR 
Las  Vegas-based  View  Newspapers,  pub¬ 
lished  by  the  Las  Vegas  Review-Journal 
and  the  Las  Vegas  Sun,  a  group  of  11 
weekly  and  twice-weekly  community 
newspapers  with  a  combined  circulation 
of  308,747,  seeks  candidates  for  assis¬ 
tant  editor  and  copy  editor.  A  staff  of  17 
covers  community  issues,  education  and 
sports  throughout  Las  Vegas  and  surround¬ 
ing  areas. 

ASSISTANT  EDITOR:  Duties  include 
supervising  five  copy  editors  and  a 
newsroom  assistant,  maintaining  copy 
flow  and  overseeing  the  production 
schedule.  Candidates  should  have  at  least 
two  years  of  management  and  five  years 
of  copy  editing  experience.  Strong  copy 
editing  and  pagination  skills  are  necessary 
to  help  lead  View  in  its  upcoming  redesign. 

COPY  EDITOR:  Two  years  experience 
necessary,  DTI  pagination  experience 
helpful. 

Interested  applicants  should  send  a 
resume,  work  samples  and  a  list  of 
references  to  View  Editor  Kirk  Kern,  RO. 
Box  70,  Las  Vegas,  NV  89125. 


ASSISTANT  NEWS  EDITOR 
The  Salt  Lake  Tribune  needs  a  first-rate 
desk  person  to  join  three  talented  peers 
in  supervising  the  20-person  World/State 
copy  desks.  It  is  night  work  with  a  rotat¬ 
ing  compressed  work  week.  Editing/design/ 
pagination  experience  and  skills  a  must. 
With  a  growing  statewide  circulation  and 
agenda-setting  content,  we  are  Utah's 
largest  and  most-trusted  news-gathering 
organization.  Expect  meaningful  re¬ 
sponsibilities,  a  salary  based  on  merit, 
excellent  benefits,  informal  workplace 
atmosphere,  fun  and  talented  desk  col¬ 
leagues,  and  an  incomparable  western/ 
outdoor  lifestyle.  Send  particulars  to: 

Depty  Editor  Jeff  Walton 
The  Salt  Lake  Tribune 
143  South  Main  Street 
Salt  City,  UT  841 11 
Or  E-mail:  jwalton@sltrib.com 
by  August  31 


ASSISTANT  SPORTS  EDITOR 
Copley  Chicago  Newspapers  is  looking 
for  a  creative,  experienced  editor  to  help 
with  the  planning  and  editing  of  our  four 
daily  community  sports  sections  in  sub¬ 
urban  Chicago.  The  ideal  candidate  has 
a  thorough  understanding  of  sports  and 
an  appreciation  of  readers'  appetites 
from  major  leagues  to  Little  Leagues. 
The  ability  to  work  quickly  and  efficiently 
under  deadline  pressure  is  a  must.  We're 
seeking  someone  who  is  a  team-builder 
and  someone  who  enjoys  working  with 
people  from  all  areas  of  the  newsroom. 
We  produce  award-winning  sections  that 
have  been  recognized  by  APSE  two  of 
the  last  four  years  and  SND  each  of  the 
last  two  years.  At  least  three  years  of 
desk-related  experience  is  preferred. 
Send  resume  and  work  samples  to: 

Chris  Adams,  Executive  Editor 
Copley  Chicago  Newspapers 
101  S.  River  Street,  Aurora,  IL  60506 


BUSINESS  EDITOR 

The  News  &  Observer,  serving  the 
Raleigh-Durham-Chapel  Hill  area  of 
North  Carolina,  seeks  a  business  editor 
to  continue  the  growth  of  the  business 
coverage  in  one  of  the  most  dynamic, 
technology-rich  markets  in  the  country. 
We’re  looking  for  a  leader  with  a 
demonstrated  ability  to  present  business 
and  economic  news  in  a  way  that 
appeals  to  traditional  and  non-traditional 
readers.  Responsibilities  include  oversee¬ 
ing  the  planning  and  execution  of  daily 
and  weekend  business  sections.  Prior 
business  journalism  experience,  and 
experience  as  a  supervising  editor  pre¬ 
ferred.  Send  resume  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
RO.  Box  191,  Raleigh,  NC  27602 

BUSINESS  RERORTER 
Duties  include  writing  business,  tech¬ 
nology  and  science  news  and  feature 
stories,  and  news  briefs  for  newspaper, 
magazine  and  Web  page  publication. 
The  successful  candidate  should  have  a 
general  knowledge  of  technology,  finan¬ 
cial  markets,  retail  and  commercial  real 
estate.  Ability  to  work  independently  to 
produce  interesting,  lively  copy  under 
deadline  pressure  essential. 

Please  send  cover  letter,  resume  and 
clips  to: 

Steve  Monroe,  Business  Editor 
The  Gazette 

1200  Quince  Orchard  Boulevard 
Gaithersburg,  MD  20878 
Fax:  (301)670-7183 
E-mail:  smonroe@gazette.net 
Equal  Opportunity  Employer 

BUSINESS  REPORTER 
We  just  promoted  our  business  reporter 
to  city  editor.  To  fill  her  shoes,  we're 
looking  for  an  experienced  reporter  with 
a  compelling  interest  in  covering  busi¬ 
ness.  We’re  a  20,000-circulation,  locally 
owned  daily  with  big  ideas  in  the 
invigorating  Pacific  Northwest.  Send  a 
cover  letter,  resume  and  copy  of  your 
five  best  clips  to: 

Human  Resources,  Skagit  Valley  Herald 
1000  E.  College  Way 
Mount  Vernon,  WA  98273 
E-mail:  hr@skagitvalleyherald.com 

BUSINESS  REPORTERS 
The  Gazette  in  Colorado  Springs  seeks 
two  business  reporters  to  join  a  strong 
paper  in  a  growing  market.  Candidates 
with  general  business  reporting  experi¬ 
ence,  or  those  with  finance,  high  tech  or 
retail  experience  or  interest,  a  degree  in 
journalism  and  at  least  two  years  of  busi¬ 
ness  reporting  may  send  resume  and 
clips  to  Joan  Zales: 

Business  Editor,  The  Gazette 
RO.  Box  1779 

Colorado  Springs,  CO  80901 
E-mail:  zaies@gazette.com 
No  phone  calls,  please 

SPORTS  REPORTER/EDITOR 
Great  job  on  California  Central  Coast. 
Resume  and  clips  to: 

Box  01309,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


BUSINESS  WIRE  EDITOR 
If  you  relish  the  challenge  of  daily 
rewrite,  have  a  passion  for  golf,  and 
wouldn’t  mind  living  in  sunny  Orlando, 
FL,  we've  got  the  job  for  you.  Golfweek, 
the  national  leader  for  news  of  com¬ 
petitive  golf  and  the  golf  industry,  needs 
versatile,  highly  organized  and  energetic 
editor  to  sort  through  the  daily  clutter  of 
wire  reports,  press  releases  and  Web 
bulletins  and  compile  a  comprehensive, 
insightful  daily  golf  business  report  for 
our  Web  site.  Responsibilities  also  will 
include  editing  those  reports  for  weekly 
and  biweekly  print  products,  and  chas¬ 
ing  down  “quick-hitter”  business  stories. 
Fast-paced  position  requires  3  years 
copy  editing  experience  on  a  newspaper 
business  desk  or  trade  publication. 
Knowledge  of  QuarkXPress  page  layout 
preferred.  Competitive  salary  and  bene¬ 
fits;  EOE.  Send  resume  to  Dave  Seanor: 

Editorial  Director,  Golfweek 
1500  Park  Center  Drive,  Orlando,  FL  32835 
Or  E-mail;  dseanor@golfweek.com 


BUSINESS  WRITER 

The  Northwest  Herald  in  Crystal  Lake, 
IL,  has  a  full-time  opening  for  a  business 
writer.  Must  be  comfortable  covering 
Fortune  500  and  small-  to  mid-sized  com¬ 
panies,  smaller  mom  and  pop  shops  and 
various  business  features  and  trends. 
Experience  preferred.  Send  resume  to: 
Kevin  Polzin,  Business  Editor 
The  Northwest  Herald 
RO.  Box  250 

Crystal  Lake,  IL  60039-0250 


CITY  EDITOR 

Idaho  State  Journal,  an  award-winning 
17,500  morning  daily  covering  south¬ 
east  Idaho,  seeks  city  editor  to  lead  day- 
to-day  operations.  Major  emphasis  on 
coaching  and  planning.  Enjoy  state  uni¬ 
versity,  great  cultural  opportunity,  moun¬ 
tains,  forests,  etc.  Send  cover  letter, 
resume/references,  clips  and  latest  edi¬ 
tion  of  your  paper  to  Steve  Miller: 

Managing  Editor,  Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
For  additional  information,  query  by 
E-mail  at;  smiller@journalnet.com 


CITY  EDITOR 

Newsroom  promotion  leaves  vacancy  for 
experienced,  driven  city  editor  to  lead 
talented  staff  of  reporters  and  photo¬ 
graphers  covering  four  island  towns  for 
15,000-circulation,  six-day  afternoon 
newspaper  based  in  beautiful  Newport, 
Rl.  Seeking  person  with  similar  experi¬ 
ence  at  daily  or  weekly  newspaper. 
Involves  planning  on  large  and  small 
scales,  from  daily  budget  meetings  to 
weekly  staff  meetings  to  long-term  pro¬ 
jects.  Vision  and  ability  to  motivate  by 
example  a  must.  Please  send  resume  and 
samples  of  newspaper  and  other  work  to; 

Sheila  Mullowney,  Managing  Editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 
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EDITORIAL 


CNSNews.com,  the  Internet  newswire  is 
growing  again!  We  have  an  immediate 
opening  in  our  Washington-Metrc  Bureau 
for  a  full-time  staff  writer.  Four-year  degree 
in  journalism  plus  minimum  of  3  years 
wire  service  or  daily  news  print  experience 
preferred.  We're  looking  for  a  reporter  who 
laughs  at  tight  deadlines,  revels  in  the 
scoop,  writes  clean-as-a-whistle  copy  and 
has  a  keen  eye  for  cultural  and  political 
happenings.  Will  work  with  CNSNews.com 
bureaus  in  Jerusalem  and  London.  Oc¬ 
casional  travel  and  shift  fill-in  hours  may 
be  required.  Great  work  environment,  pay 
commensurate  plus  retirement,  health, 
dental,  life,  bonus  plan  and  more.  Resume 
and  clips  to  D.Thibault: 

Managing  Editor,  CNSNews.com 
325  S.  Patrick  Street,  Alexandria,  VA  22314 
Or  E-mail  Dthibault@cnsnews.com 
EOE 


COME  GROW  WITH  US 
The  News  &  Record  in  Greensboro,  a 
100,000  daily  between  North  Carolina’s 
beaches  and  mountains,  enjoys  a 
national  reputation  for  growing  jour¬ 
nalists.  As  N  &  R  travel  editor  Lydian 
Bernhardt  says,  "The  company  offers  the 
most  extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of."  Arlene  Morgan,  former 
recruiter  for  The  Philadelphia  Inquirer, 
says,  the  N&R  is  “another  stop  on  the 
way  up  for  many,  many  journalists. 
Work  is  solid  and  often  enterprising.  A 
good  company  to  work  for."  We’re  wrap¬ 
ping  up  our  biggest  expansion  ever  - 
adding  33  journalists  -  and  we  need 
assistant  city  editors,  a  wires  editor,  beat 
and  general  assignment  reporters  and 
copy  editor/designers.  Please  send 
resume  and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.news-record.com/company/ 


COPY  EDITOR/PAGINATOR 
The  Times-Picayune,  News  Orleans’ 
daily  newspaper,  is  looking  for  a  sports 
copy  editor/paiginator.  The  position 
requires  layout  abilities,  pagination  expe¬ 
rience  and  a  strong  command  of  the 
English  language.  Must  be  able  to  edit 
copy  and  write  bright,  accurate  head¬ 
lines  under  deadline  pressure.  At  least 
two  years  experience  as  a  copy  editor  on 
a  daily  newspaper  is  preferred.  This  is  a 
permanent  part-time  position.  Send 
resume  and  portfolio  to: 

Steve  Rocca,  Sports  Editor 
Srocca@TimesPicayune.com 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70125-1429 
An  equal  opportunity  employer  M/F 


FINANCIAL  REPORTER 
Aggressive  reporter  wanted  for  fast¬ 
growing  online  news  service.  3-5  years 
experience  reporting  breaking  news. 
Finance  or  real  estate  know-how  plus. 
Post  in  Philly  suburbs.  E-mail  resume, 
clips  to  orest.mandzy@ipgdirect.com 

www.editorandpublisher.com 


COPY  EDITORS 

Investor’s  Business  Daily  (circulation 
311,000)  seeks  full-time  copy  editor  (no 
weekends  or  night  shifts)  for  its  Los 
Angeles  headquarters.  Previous  copy 
editing  or  other  journalism  experience 
preferred,  but  will  consider  outstanding 
beginner  candidates.  An  interest  in  busi¬ 
ness  and  the  financial  markets  is  a  plus. 
We  offer  competitive  salaries,  benefits, 
strong  growth  opportunities  and  a 
dynamic,  entrepreneurial  environment. 
Send  letter,  resume  and  salary  history  to: 
Rob  Golum,  Associate  Editor 
Investor’s  Business  Daily 
12655  Beatrice  Street 
Los  Angeles,  CA  90066 
Or  fax:  (310)  577-7350,  and  call  (310) 
448-6373  to  confirm  fax  is  received. 
Qualified  applicants  must  complete  an 
online  editing  test. 


COPY  EDITOR 

The  Herald  News,  a  38,000-circulation 
daily  in  southwest  suburbs,  seeks  a  full¬ 
time  Copy  Editor.  Responsibilities  include 
copy  editing  and  rewriting  stories  for  gram¬ 
mar,  spelling,  sentence  structure, 
accuracy  and  fairness,  as  well  as  headline 
writing.  Bachelor’s  degree  in  journalism  or 
related  field  and  minimum  1-year  desk 
experience  required.  Submit  resume  with 
salary  requirements  to: 

Bill  WImbiscus,  Senior  News  Editor 
The  Herald  News 

300  Caterpillar  Drive,  Joliet,  IL  60436 
Or  Fax:  (815)  729-6059 
Equal  Opportunity  Employer/Employment 
contingent  upon  drug  screen  results 


COPY  EDITOR 

The  Messenger-Inquirer  in  Owensboro, 
KY,  has  a  copy  editing  opening  for 
someone  with  experience  or  a  talented 
graduate.  We’re  a  fully  paginated  7-day- 
a-week  AM  with  a  circulation  of  34,000. 

At  the  Messenger-Inquirer,  you’ll  have  an 
opportunity  to  learn  and  grow  at  one  of 
the  best  smaller  newspapers  in  the 
country.  We’re  looking  for  a  candidate 
who  is  comfortable  both  designing  pages 
and  editing.  Our  desk  consists  of  nine 
copy  editors  who  work  a  four-day  week 
and  handle  a  variety  of  tasks  from  doing 
lA  to  feature  sections  using  QuarkX¬ 
Press.  Owensboro  is  on  the  Ohio  River, 
40  minutes  east  of  Evansville,  IN,  and 
two  hour  from  Louisville,  KY  and 
Nashville,  TN. 

Please  send  resume  and  cover  letter  to 
Sue  Trautwein,  Human  Resource  Director, 
Messenger-Inquirer,  RO.  Box  1480, 
Owensboro,  KY  42302-1480.  EOE 


COPY/LAYOUT  EDITOR 
The  Miami  Herald’s  Special  Publications 
Department  is  looking  for  a  copy/layout 
editor.  Must  have  strong  editing  and 
layout  skills,  and  know  AP  news  style. 
Design  experience  with  Macintosh  and 
QuarkXPress  is  a  plus.  Send  resume  and 
five  examples  of  editing  and  design  to: 

Ken  Millman,  Special  Publications 
The  Miami  Herald 
1  Herald  Plaza,  Miami,  FL  33132 
Fax:  (305)  376-2963 
E-mail:  Kmillman@herald.com 


EDITORIAL 


EDITOR,  U.S.  NATIONAL  DESK 
DUTIES:  Writes,  selects  and  edits  copy 
for  the  national  news  report.  Works  with 
writers  in  the  field  to  develop  stories  of 
national  interest.  Writes  national  roun¬ 
dups  on  a  variety  of  subjects.  Require¬ 
ments:  Demonstrated  excellence  as  a 
reporter,  writer  and  editor,  with  experi¬ 
ence  writing  and  editing  spot  news  and 
enterprise.  Must  be  able  to  organize  time 
and  priorities,  thrive  under  deadline  pre¬ 
ssure  and  make  quick  news  judgment. 
Must  have  6-i-  years  editing  experience 
at  a  daily.  To  apply,  send  a  resume  and 
clips  to  Staffing  Department 

The  Associated  Press 
50  Rockefeller  Plaza,  New  York,  NY  10020 
Or  E-mail  resume  to:  apjobs@ap.org 


EDITORIAL 


EDITOR/TEACHER 

If  you  love  to  teach  talented  young  writers, 
and  want  the  freedom  to  work  outside  the 
inverted  pyramid,  we  have  the  job  for  you. 
We  publish  an  alternative  weekly,  a  busi¬ 
ness  weekly,  and  host  of  specialty  pub¬ 
lications.  We’re  looking  for  an  Editor  to 
oversee  them  all.  Make  a  difference  by 
teaching  a  talented  young  staff  at  a  rapidly 
growing  company,  ^celient  compensation 
package.  Send  resume,  clips  to: 

Business  Publications  Corporation 
Attn:  Connie  Wimer,  Publisher 
100  4th  Street,  Des  Moines,  lA  50309 
(515)  288-3336  or  Fax  (515)  288-0309 
Email:  conniewimer@bpcdm.com 
EOE 
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THE  ASIAN  WALL  STREET  JOURNAL 


The  Busl\ess  Publication  of  Asia 

The  Asian  Wall  Street  Journal,  a  Dow  Jones  publication,  seeks 
candidates  for  the  following  positions  in  Hong  Kong: 

COPY  EDITOR 

An  experienced  copy  editor  is  needed  to  join  the  select  team  of  desk  editors 
in  Hong  Kong  who  lay  out  the  paper  every  day.  We’re  seeking  an  aggressive 
journalist  who  knows  business  and  finance,  has  excellent  news  judgment 
and  who’s  comfortable  juggling  a  variety  of  tasks.  Responsibilities  include 
monitoring  the  wires  and  selecting  stories  for  publication,  editing  news 
summaries  for  Page  One,  page  layout  and  overseeing  production. 
Knowledge  of  pagination  is  preferred,  as  is  experience  in  Asia. 

REPORTERS,  PERSONAL  JOURNAL 

The  Asian  Wall  Street  Journal’s  weekend  section,  Personal  Journal,  has 
openings  for  two  reporters  to  be  based  in  Hong  Kong.  One  reporter  is 
needed  to  cover  personal  finance.  The  successful  applicant  should  be 
extremely  famUiar  with  the  topics  of  finance  and  investing,  and  able  to 
write  about  them  in  a  colorful,  engaging  manner.  Another  experienced 
business  reporter  is  needed  to  cover  worl^jlace,  management  and  career 
issues.  In  both  cases,  we’re  looking  for  good  writers  who  have  creative  and 
thoughtful  story  ideas  and  aggressive  reporting  skills  to  boot.  Familiarity 
with  Asia  and  Asian  language  skills  are  a  big  plus. 

DEPUTY  MANAGING  EDITOR,  TECHNOLOGY  JOURNAL 

The  Asian  Wall  Street  Journal’s  monthly  section  on  technologv,  e-commercc 
and  the  Internet  seeks  someone  who,  under  the  supervision  of  the  section's 
Managing  Editor,  can  run  the  section  day  to  day.  The  successful  candidate 
should  liave  experience  covering  the  Internet  and  e-business;  know  how  to 
encourage,  coach  and  hopefully  inspire  the  reporters  he  or  she  works  with; 
and  have  a  demonstrated  ability  to  conceptualize  and  craft  longer  pieces. 
Familiarity  with  Asia  and  Asian  language  skills  are  a  plus.  Responsibihties 
also  include  arranging  art  and  page  layout. 

Please  send  resumes  and  clips  to:  The  Asian  Wall  Street  Journal,  G.P.O  Box 
9825,  Hong  Kong.  Fax:  (852)  2834-5291.  Copy  editor  candidates  should 
send  their  letters  to  the  attention  of  Peter  Stein,  Managing  Editor,  The 
Asian  Wall  Street  Journal,  peter.stein(3)awsj.com.  Other  correspondences 
should  go  to  the  attention  of  Ernie  Sander,  Managing  Editor,  Personal 
Journal  and  Teclinotogy Journal,  emie.sandcr(a)awsj.com. 
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COPY/LAYOUT  EDITORS 
The  Times-Picayune,  New  Orleans' 
265,000-circulation  daily  newspaper,  is 
looking  for  copy/layout  editors  on  its 
main  news  desk. 

We  need  people  with  equally  strong 
word  and  visual  skills  who  can  find  a 
hole  in  a  story  and  write  a  sparkling 
headline,  as  well  as  produce  exciting 
news  pages.  Successful  candidates  will 
fill  a  number  of  assignments  on  our 
news  and  copy  desks,  including  rim, 
wire,  local  news  and  A-1  desks.  Good 
news  judgment  is  a  prerequisite  of  all 
our  jobs. 

Two  years  daily  news  and/or  copy  desk 
experience  required,  as  is  experience 
with  some  form  of  pagination:  QuarkX¬ 
Press  or  a  proprietary  system.  (We  use  a 
combination  of  QuarkXPress  and  Harris.) 
Be  part  of  the  fun  in  America’s  most 
interesting  city.  And  join  the  team  that 
has  The  Times-Picayune  a  winner  of 
scores  of  news  and  design  awards. 

To  apply,  send  clips  and  resume  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue. 

New  Orleans,  LA  70140 
An  equal  opportunity  employer,  M/F 


COUNTY  EDITOR 

Like  community  news?  Enjoy  developing 
reporters?  We  may  have  the  job  for  you 
here  at  The  York  Dispatch/Sunday  News. 
We’re  seeking  a  county  editor  to  oversee 
our  two  dozen  freelancers  who  cover  71 
towns  and  15  school  districts  for  our 
40,000  PM/95,000  Sunday  newspaper. 
The  editor  edits  a  daily  roundup  page  of 
news  from  around  the  county,  and  also 
edits  more  significant  freelancer  stories 
for  use  elsewhere  in  the  news  sections. 
The  job  can  be  a  step  towards  manage¬ 
ment  for  a  current  daily  reporter  or 
editor,  or  a  move  into  daily  newspa- 
pering  for  a  weekly  or  semi-weekly 
editor.  Salary’s  to  the  mid  30s.  Appli¬ 
cants  should  send  letter,  resume  and 
work  samples  to: 

Deena  Gross,  Managing  Editor 
The  York  Dispatch/Sunday  News 
205  N.  George  Street,  York,  PA  17401 


DBUSINESS.COM,  the  online  local  busi¬ 
ness  news  network,  is  seeking  savvy 
business  reporters  in  Cincinnati,  Clev¬ 
eland,  Columbus,  Detroit,  St.  Louis 
interested  in  pioneering  local  business 
news  coverage  on  the  Web.  We  focus  on 
discovering  small  companies  that  are 
changing  the  world  long  before  they 
appear  on  the  radar  screens  of  tradi¬ 
tional  media.  We’ve  already  hired  75 
journalists  to  staff  our  25  U.S.  markets. 
If  the  idea  of  working  from  home  in  a  vir¬ 
tual  newsroom  and  earning  stock  options 
in  a  company  backed  by  significant 
media  players  appeals,  visit  our  Website 
http://www.dbusiness.com.  If  you  like 
what  you  see  send  resume,  cover  letter  to: 
dbnewsfSdbusiness.com 
Or  Fax:  (801)457-0979 
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EDITOR 

MAGAZINE  PUBLISHING 
Kalmbach  Publishing  Co.  is  seeking 
candidates  interested  in  becoming  Editor 
of  Model  Retailer  magazine,  the  leading 
print  and  electronic  resource  for  the 
hobby  industry.  The  ideal  candidate  will 
have  at  least  three  years  of  experience 
editing  or  managing  magazines,  pre¬ 
ferably  in  the  trade  category.  Proficiency 
in  writing  and  editing  is  a  must.  Appli¬ 
cants  should  have  strong  communication 
skills  and  a  solid  understanding  of  retail 
and  business  concepts.  Computer  liter¬ 
acy  and  a  relish  for  the  Internet  environ¬ 
ment  are  helpful  attributes. 

Our  attractive  offices  are  located  in  a 
beautiful  western  suburb  of  Milwaukee, 
Wisconsin.  We  offer  an  excellent  benefits 
package  that  includes  401(k)/profit  shar¬ 
ing  and  relocation  assistance.  Interested 
candidates  should  submit  a  resume,  writ¬ 
ing  samples,  a  cover  letter  detailing 
editorial  experience  AND  SALARY 
REQUIREMENTS  to: 

Human  Resources  Department,  MOD-2 
Kalmbach  Publishing  Co. 

21027  Crossroads  Circle,  RO.  Box  1612 
Fax:  (262)  796-0739 
E-mail:  hr@kalmbach.com 
Visit  our  website  www.kalmbach.com 
EOE 


EDITORS,  WRITER 
TO  COVER  THE  TECH  BIZ 
Award-winning  monthly  print  publication 
and  news  web  site  published  by  Adweek 
Magazines  seeks  editors  and  a  staff 
writer.  MC  Magazine’s  readers  are  the 
change  agents  inside  technology  and 
Internet  firms,  the  chief  marketers  of 
digital  brands.  We’re  looking  for  a  News 
Editor  to  lead  expansion  of  web  site  con¬ 
tent.  We  also  want  to  add  a  Senior 
Editor  with  the  chops  to  write  in-depth 
features  and  help  edit  the  magazine. 
And  we  also  have  a  Staff  Writer  post 
open  for  a  reporter  with  at  least  2  years 
experience.  For  all  posts,  knowledge  of 
business,  tech  and/or  marketing  is  pre¬ 
ferred.  Work  at  offices  in  San  Francisco, 
NYC  or  Boston.  Send  resume  to: 

kdennis@marketingcomputers.com 


FEATURE  WRITER/REPORTER 
THE  DENVER  POST,  DENVER,  CO 
This  person  must  love  to  shop,  because 
the  job  is  an  amalgam  of  fashion  report¬ 
ing,  home  reporting  and  consumer  shop¬ 
ping  information.  The  full-time  reporter 
will  be  writing  primarily  for  a  Sunday  sec¬ 
tion,  but  will  help  us  develop  a  new  type 
of  fashion/homes/shooping  approach. 

Must  have  a  degree  in  journalism,  plus 
five  years  of  experience  doing  any  kind 
of  reporting  at  a  major  daily  newspaper. 
No  previous  experience  in  homes  or 
fashion  reporting  is  necessary.  More 
important  is  an  inherent  interest  in  the 
topics  and  a  familiarity  with  the  shop¬ 
ping  experience.  Send  replies  to: 

Linda  Castrone,  Features  Editor 
Denver  Post 

1560  Broadway,  Denver,  CO  80202 
Fax:  (303)820-1480 
E-mail:  lcastrone@denverpost.com 

august  14,  2000 
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EDUCATION  REPORTER 
The  Bulletin,  a  30,000  circulation  inde¬ 
pendent  newspaper  serving  Central 
Oregon,  is  seeking  an  experienced  edu¬ 
cation  reporter.  This  is  a  premier  beat  at 
the  newspaper,  covering  the  largest  K- 
12  district  in  the  region  and  helping  with 
the  creation  of  a  weekly  schools  page. 
We  need  an  aggressive  journalist  who 
can  show  taxpayers  and  parents  what  is 
happening  in  the  classroom  and  at  the 
school  board,  and  examine  vital  issues 
like  school  crowding  and  funding, 
teacher  pay  and  performance,  class  size, 
testing  and  charter  schools. 

The  Bulletin  is  a  growing,  family-owned 
newspaper  with  a  commitment  to  quality 
journalism.  We  offer  competitive  pay 
and  benefits  and  the  opportunity  to  live 
in  a  year-round  recreation  paradise.  To 
apply,  send  a  cover  letter,  resume,  clips 
and  five  story  ideas  to: 

John  Henrikson,  Associate  Editor 
The  Bulletin 

1526  NW  Hill  Street,  Bend,  OR  97701 
Pre-employment  drug  screening  required 


EXECUTIVE  EDITOR 

National  trade  magazine  seeks  an  editor 
with  10  years-plus  experience  in 
researching,  interviewing,  writing  and 
managing  the  editorial  process.  Candi¬ 
dates  must  have  a  proven  track  record  in 
client  contact  and  staff  management,  and 
be  able  to  travel  roughly  40  percent  of  the 
time. 

Our  family-atmosphere  company  is  on  a 
tremendous  growth  spurt.  In  fact.  Folio: 
has  just  named  us  the  6th  fastest  growing 
publishing  company  in  the  nation,  which 
means  you  will  have  plenty  of  the  advance¬ 
ment  opportunity.  What  you  do  today  wiil 
definitely  NOT  be  what  you  do  tomorrow! 
Excellent  benefits  package.  Please  forward 
a  cover  letter,  resume,  and  TWO  bylined 
articles  to  Marcia  Gruver,  Editorial 
Director,  Equipment  World,  3200  Rice 
Mine,  Road,  NE,  Tuscaloosa,  AL  35405. 

Email:  mgruver@randallpub.com 
Fax:  (205)  345-5695 
No  phone  calls,  please 


FEATURES  COPY  EDITOR/DESIGNER 
The  Wisconsin  State  Journal  (90,000 
daily,  160,000  Sunday)  has  an  opening 
for  an  experienced,  innovative,  and 
creative  copy  editor/designer  to  join  our 
features  desk.  Applicants  should  have  at 
least  two  years  of  daily  newspaper  expe¬ 
rience.  A  college  degree  in  journalism  or 
related  field  preferred.  Knowledge  in 
QuarkXPress  and  Adobe  Photoshop  a 
plus.  The  successful  candidate  should 
have  excellent  copy  editing  and  design 
skills  and  be  able  to  create  high-impact 
page  layouts  with  an  attention  to  detail. 
Please  send  cover  letter,  resume  and 
work  samples  by  August  16, 2000  to: 
Wisconsin  State  Journal 
Attention:  V.  John  Pluym  -  HRES 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail:  eshupert@madison.com 
AFFIRMATIVE  ACTION/ 

EQUAL  OPPORTUNITY  EMPLOYER 
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FEATURES  EDITOR 

The  Philadelphia  Daily  News,  one  of 
America’s  liveliest  papers,  seeks  an  expe¬ 
rienced  editor  with  vision  to  manage  a 
staff  of  17  writers  and  editors  covering 
lifestyles  and  entertainment.  If  you’ve 
ever  been  told  your  ideas  were  “too 
edgy,"  you  will  feel  right  at  home  here. 
Send  a  resume  and  features  manifesto 
tO: 

Debi  Licklider,  Philadelphia  Daily  News 
PO.  Box  7788,  Philadelphia,  PA  19101 
Or  E-mail:licklid@phillynews.com 
Or  contact  City  Editor  Theresa  Johnson 
johnstoa@phillynews.com 


HAMPTON-BROWN 

a  leading  Educational  Publishing  Company 
is  seeking  to  fill  the  following  positions: 
EDITORAL  DIRECTOR:  The  right  candi¬ 
date  will  have  lO-i-  years’  experience  in 
el-hi  publishing  to  direct  language  arts  or 
ESL  product  development,  including 
market  research,  product  conceptualiza¬ 
tion,  layout  and  quality  control,  author  con¬ 
tact,  scheduling  and  budgeting. 

PROJECT  MANAGER:  Creative  individual 
with  K-8  English  language  arts  cur¬ 
riculum  knowledge.  Must  have  minimum 
of  5  years’  experience  in  educational  pub¬ 
lishing  and  minimum  2  years’  manage¬ 
ment  experience  in  planning,  content  edit¬ 
ing,  scheduling  and  supervision  of  staff 
and  independent  contractors  on  multi¬ 
level  project. 

SENIOR  EDITORS:  The  right  candidates 
will  have  A+  years’  English  language  arts 
publishing  experience  with  ability  to 
shape  textbook  content,  prepare  final 
manuscript,  and  check  proofs. 

PROJECT  COORDINATOR:  This  person 
will  create  and  maintain  project  organiza¬ 
tion,  schedules,  and  budgets;  com¬ 
municate  project  specs  and  status  to  all 
involved;  negotiate  with  and  manage 
resources;  and  oversee  the  development 
of  manuscript  from  inception  to  bound 
book.  Computer  expertise  a  must  and  3 
years  in  educational  publishing. 

Excellent  Company,  salary  and  benefits. 
Resume  to: 

HR,  Hampton-Brown 
RO.  Box  223220,  Carmel,  CA  93922 
Fax:  (831)625-3195 
humanresources@hampton-brown.com 
No  calls,  please 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at  www.ogdennews/opportunities 


MANAGER  NEEDED  to  lead  our  print 
layout  staff  and  help  launch  our  related 
online  news  site.  NJ-based,  weekly  busi¬ 
ness  newspaper  seeks  experienced  editor 
in  Mac/QuarkXPress.  No  HTML  needed 
but  willingness  to  handle  both  print  and 
online.  Exciting  opportunity  to  learn  and 
grow.  FAX  resume  and  salary  require¬ 
ments  to  Publisher  (908)  204-0697. 

www.editorandpublisher.com 


Competitive  salary  plus  equity  EOE 

C8  EDITOR  &  PUBLISHER  CLASSIFIEDS 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISIN6  ~  Fax  :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to; 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 

IT’S  BACK  TO  SCHOOL  time  and  news¬ 
paper  editors  across  the  country  are  pre¬ 
paring  their  exhaustive  story  budgets. 
Can’t  wait  to  be  a  part  of  it?  How  about 
a  reporting  job  where  you’ll  really  learn 
something,  with  normal  hours  and  great 
working  conditions?  Crain’s  Detroit  Busi¬ 
ness  is  looking  for  scoop-oriented 
reporters  to  cover  one  of  the  nation’s 
largest  business  communities.  We  need 
good  reporters  with  at  least  a  few  years 
of  professional  experience.  Business 
news  experience  is  a  plus,  but  not  man¬ 
datory.  And  our  favorite  perk:  a  40-cent 
Coke  machine.  You  know  the  drill:  cover 
letter,  resume,  clips.  On  your  way  to 
cover  those  little  ones  heading  back  to 
class,  drop  off  your  application  to: 

Philip  Nussel,  Managing  Editor 
Crain’s  Detroit  Business 
1400  Woodbridge,  Detroit,  Ml  48207 
Or  PNussel@crain.com 

L.A.  BECKONS! 

The  Los  Angeles  Daily  News  and  its 
eight  sister  papers  in  Southern  California 
offer  a  range  of  exciting  newsroom  jobs, 
with  great  advancement  potential.  For 
details  go  online  to: 

www.dailynews.com/recruit 

LOCAL  GOVERNMENT  REPORTER 
The  Register-Mail,  a  7-day  daily  news¬ 
paper  owned  by  Copley  Press  in 
Galesburg,  IL  has  an  immediate  opening 
for  a  local  government  beat  reporter. 
Candidates  must  have  excellent  gram¬ 
mar,  interviewing  and  writing  skills. 
Responsibilities  wilt  include  covering  a 
local  government  beat  as  well  as  writing 
other  hard  news  and  features.  Com¬ 
petitive  pay  and  excellent  benefits  at  a 
small  city  newspaper  that’s  part  of  a  pre¬ 
stigious  newspaper  company.  Send 
resume  and  writing  examples: 

The  Register-Mail 
Attention:  Bob  Harrison,  Editor 
140  S.  Prairie  Street,  Galesburg,  IL  61401 
E-mail  to:  rharrison@register-mail.com 
Fax  to:  (309)  343-2382 
Equal  Opportunity  Employer 
Qualified  candidates  considered  without 
regard  to  race,  creed,  color,  sex,  age,  han¬ 
dicap  unrelated  to  ability  or  national 
origin. 


ONLINE  MAGAZINE  wants  reporters  on 
a  wide  range  of  lifestyle  and  health 
topics.  Work  with  newspaper-ex¬ 
perienced  staff  on  enterprise  and  trend 
stories.  Required:  News  experience; 
Web  savvy;  engaging,  lucid  style;  must 
relocate  to  Delaware.  Health  writing 
experience  preferred.  Respond  to; 
dale@epotec.com 

www.editorandpublisher.com 
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MANAGING  EDITOR 

Organic  Style  Magazine  -  The  Art  of  Liv¬ 
ing  in  Balance,  a  new  launch  by  Rodale 
Inc.,  is  seeking  a  Managing  Editor.  We 
are  looking  for  creative  talent,  editing 
experience  and  a  passion  for  the  upscale 
organic  lifestyle.  Must  be  organized, 
well-spoken  and  fun  to  work  with. 
Bachelor’s  degree  required.  Degree(s)  in 
journalism  or  English  or  equivalent  expe¬ 
rience  necessary.  Minimum  3  years 
managerial  experience. 

One  of  Fortune’s  100  Best  Companies  to 
work  for,  Rodale,  an  international  com¬ 
pany,  offers  a  flexible  work  environment, 
competitive  salaries,  excellent  benefits, 
on-site  daycare  and  fitness  center. 
Based  in  Emmaus,  PA,  two  hours  from 
NYC  and  one  hour  from  Philadelphia. 
Please  send  cover  letter,  resume,  writing 
samples  and  salary  requirements  to; 

Human  Resources  Department 
RODALE  INC. 

33  East  Minor  Street 
Emmaus,  PA  18098 
Fax:  (610)  967-9209 
EOE 

Visit  our  website  at  www.rodale.com 


MEET  dbusiness.com,  the  online  local 
business  news  network  at  the  SABEW 
tech  conference.  Sept.  16-17  in  Irvine, 
CA.  seeking  business  writers  with  mini¬ 
mum  5  years  experience  covering  daily 
business  news.  Hiring  LA  editor; 
reporters  in  Cincinnati,  Cleveland,  Col¬ 
umbus,  Detroit  and  St.  Louis.  Work  from 
home;  salary-i-  stock  options  in  company 
with  several  major  media  investors.  Visit 
our  Website  http;//www.dbusiness.com. 
See  us  at  the  SABEW  conference  or  send 
resume:  dbnews@dbusiness.com  or  fax: 
(801)457-0979.  EOE 


MUNICIPAL  BEAT  REPORTER 
The  Northwest  Herald  seeks  a  bright  and 
energetic  mind  for  municipal  beat  report¬ 
ing  in  the  Midwest’s  most  competitive 
market.  Our  award-winning  35,000 
daily  AM  in  suburban  Chicago  blends  com¬ 
munity  journalism  with  hard-nosed 
investigative  reporting.  We  offer  more 
than  good  benefits  and  great  advance¬ 
ment  potential.  Our  full-time  writing 
coach  and  training  budget  are  the  envy 
of  the  industry.  The  successful  candidate 
must  go  beyond  the  boardroom  vote  and 
handle  a  diverse  workload  that  includes 
enterprise  projects  and  feature  writing. 
Precision,  creativity  and  energy  are  not 
optional.  Two  (2)  years  daily  experience 
preferred  and  applicable  college  degree 
required.  Send  resume,  references  and 
writing  samples  to: 

Greg  Rivara,  News  Editor 
Northwest  Herald 

1  Herald  Square,  Crystal  Lake,  IL  60014 
Or  fax  to  (81 5)  459-5640 


PRESS  RELEASE  WRITER  NEEDED 
Hi  tech  PR  firm  seeks  experienced  writer 
to  write  press  releases,  specifically  for 
high  tech  products/companies. 

Please  send  samples  of  press  releases 
you’ve  written  and  availability  (will  likely 
amount  to  a  full  time  position)  to; 
stevel@sspr.com 
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NETWORK  WORLD  is  looking  for  a 
technically  astute,  highly  motivated 
person  to  serve  as  Senior  Editor.  The 
ideal  candidate  will  be  interested  in 
breaking  news,  have  strong  writing  skills 
and  knowledge  of  the  networking  and  com¬ 
puter  industries.  Candidates  should  have 
2-4  years  reporting  experience  on 
information  technology  and  a  proven 
ability  to  break  news.  This  position  is 
located  in  the  Bay  Area.  To  apply,  send 
resume  to  Monica  Brunaccini  at: 

hotjobs@nww.com 
Or  Fax:  (508)  490-6454 


NEWS  EDITOR 

Atlanta’s  award-winning  alternative 
weekly  seeks  a  hard-hitting  leader  to 
upgrade  our  already  excellent  news  sec¬ 
tion.  We  want  someone  with  solid  news 
judgment,  knowledge  of  investigative 
techniques,  and  a  passion  for  beating 
dailies.  Must  know  good  writing  and 
work  well  with  people.  7  years  pro  jour¬ 
nalism  experience,  including  some  edit¬ 
ing.  Send  resume  and  clips  to: 

Ken  Edelstein,  Creative  Loafing 
750  Willoughby  Way,  Atlanta,  GA  30312 
Or  tO:  ken.edelstein@creativeloafing.com 
EOE.  We  test  for  drugs 


TECHNOLOGY  REPORTER 
National  award-winning  weekly  with 
Web  daily  edition  www.rbj.net  seeks 
person  skilled  in  both  breaking  news  and 
in-depth  reporting.  Two  years’  experi¬ 
ence  required.  Send  resume,  clips  to: 

Department  E.,  Rochester  Business  Journal 
55  St.  Paul  Street,  Rochester,  NY  14604 
Or  E-mail  rbjeditor@aol.com 


EDITORIAL 


NEWS  DESIGNER 

The  Cape  Cod  Times,  an  award-winning 
daily  located  in  one  of  the  East  Coast’s 
premier  vacation  destinations,  is  seeking 
a  news  designer. 

Cape  Cod  is  a  gorgeous  sandy  peninsular 
jutting  out  in  the  Atlantic,  rich  in  history 
and  heme  to  many  artists,  CEOs, 
authors,  naturalists  and  celebrities. 
Many  of  our  staffers  have  made  the 
move  here  for  a  superior  quality  of  life. 
We’re  looking  for  high-energy  visual 
journalists  who  aren’t  afraid  to  take 
chances  and  have  fun  wifh  a  page.  The 
ideal  candidate  will  be  a  conceptual 
thinker  driven  by  content,  will  have  a 
passion  for  quality  and  the  ability  to 
work  effectively  on  deadline  as  part  of  a 
team. 

Must  be  fluent  in  QuarkXPress.  Newspa¬ 
per  design  experience  required;  daily 
broadsheet  experience  preferred.  Editing 
experience  a  great  plus.  Qualified  candi¬ 
dates  should  send  a  cover  letter, 
rasume,  salary  history  and  six  non- 
returnable  work  samples  to: 

Ron  Sikora,  Design  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 


THE  NEWS-TIMES  of  Danbury,  Con¬ 
necticut  has  an  opening  for  a  copy 
editor/page  designer  on  our  universal 
desk.  Strong  language  skills,  design 
experience  required.  Make  an  impact 
from  Page  1  to  the  sports  cover.  Contact: 

Liz  Healy,  The  News-Times 
333  Main  Street,  Danbury,  CT  0681 1 


EDITORIAL 


EDITORIAL 
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REPORTERS 


Bridge,  North  America's  largest  provider  of  firtancial  information,  is  expanding  its 
network  of  U.S.  news  bureaus.  It  is  now  looking  for  reporters  in  a  number  of  states 
across  the  U.S.  for  both  full  and  part-time  positions,  some  immediate  and  some 
later  in  the  year.  Aii  reporters  will  be  responsible  for  covering  state  and  city  gov¬ 
ernments,  and  candidates  should  have  strong  journalism  experience  in  this  area. 

Full-time  positions  are  based  in  Boston,  Chicago,  Houston,  Memphis,  Philadelphia, 
St  Paul  and  San  Francisco,  working  from  Bridge  offices  in  those  locations. 

Part-time  positions  are  available  in  Alabama,  Arizona,  Florida,  North  and  South  Carolina, 
Cormecticut,  Georgia,  Hawaii,  Indiana,  Kerrtucky,  Ljouisiana,  Maryland,  Michigan,  Ohio, 
Oregon,  Puerto  Rico,  Virginia,  Washington  State  and  Wisconsin.  Some  of  these  posi¬ 
tions  may  be  eligible  for  full-time  status  later. 

Reporters  will  be  working  with  a  team  of  specialist  reporters  and  editors  in  New  York, 
breaking  news  for  a  large  audience  of  both  professional  and  individual  investors. 

Openings  also  exist  for  two  top-notch  copy  ed'tors  to  work  in  our  New  York  newsroom, 
one  to  handle  a  wide  array  of  U.S.  finarKial/corporate  news  and  the  other  to  edit  stories 
out  of  Latin  America.  Candidates  must  have  strong  news  judgment  and  enjoy  working  in 
a  fast-paced  newsroom. 

Bridge  is  the  fastest  grewing  presence  in  financial  information  and  its  news  currently 
reaches  over  1,(XX),000  professional  users  worldwide.  Reader  growth  is  expanding 
rapidly  to  a  general  audience,  through  various  media.  As  the  independent  news-gather¬ 
ing  arm  of  Bridge  Information  Systems,  BridgeNews  is  over  600  full-time  journalists 
operating  a  real-time  financial  and  general  news  service  from  more  than  60  countries 
and  100  bureaus. 

Send  resume  and  clips  to:  Bridge,  Human  Resources,  3  World  Financial  Center, 
28th  Floor,  Now  York,  NY  10281.  Email:  vrauebridgexom  or  Fax:  212-372-7431. 

EOE  M/F/DA/. 
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NEWS  EDITOR 

The  Hawaii  Tribune-Herald  on  the  Big 
Island  of  Hawaii  is  looking  for  a  highly 
motivated,  enthusiastic  journalist  with 
strong  editing  and  page  design  skills. 
Ability  to  manage  the  newspaper's  copy 
desk,  working  with  reporters  and  the 
editor  to  develop  news  content,  and  pro¬ 
ducing  special  sections  and  news 
stories.  Strong  pagination  skills  a  must, 
knowledge  of  QuarkXPress,  Photoshop 
and  Freehand  a  plus.  West  coast  candi¬ 
dates  preferred. 

The  Tribune-Herald  is  located  in  Hilo. 
Circulation  of  20,000  and  is  published 
Sunday  through  Friday  mornings.  Send 
resumes,  references  and  work  samples 
to  David  Bock,  Hawaii  Tribune-Herald, 
RO.  Box  767,  Hilo,  HI  96721. 


ONLINE  NEWS  EDITOR 
HoustonChronicle.com  is  seeking  an 
Online  News  Editor  to  oversee  its  online 
news  operations  -  from  working  with  the 
newsroom  and  other  editorial  areas  to 
identifying  subjects  for  daily  online 
development  to  outlining  coverage  plans 
for  significant  news  events,  such  as  the 
Olympics.  Experience  working  with  Web 
sites  helpful,  but  significant  news  and 
management  experience  more  essential. 
The  Houston  Chronicle  has  just  inte¬ 
grated  the  content  of  its  Web  operations 
with  its  editorial  division.  Working  with 
other  site  editors,  the  Online  News 
Editor  will  play  a  key  role  in  developing 
both  the  staff  resources  and  the  news  con¬ 
tent  of  the  site,  including  increasing  use 
of  multimedia,  interactivity  and  online 
databases  of  local  information. 

E-mail  a  cover  letter  outlining  your 
qualifications  and  interest  in  the  job 
along  with  a  current  resume,  to; 

scott.clark@chron.com 
Or  mail  to: 

Scott  Clark,  Assistant  Managing  Editor 
Houston  Chronicle 
RO.  Box  4260,  Houston,  TX  77210 


EDITORIAL 


PUBLIC  LIFE  TEAM  LEADER 
The  Tampa  Tribune  seeks  a  dynamic 
editor  to  supervise  the  Public  Life  Team, 
whose  beats  include  county  government, 
city  government,  environment,  trans¬ 
portation,  water  and  weather,  history, 
growth  and  general  assignment.  The 
ideal  candidate  must  be  able  to  use  the 
relationships  among  those  beats  to  tell 
readers  about  Florida’s  changing 
landscape,  the  resulting  tensions  and 
how  these  affect  people's  lives.  This 
team  leader  oversees  disaster  planning 
for  the  newsroom.  Required:  Strong 
organizational  skills,  excellent  line  edit¬ 
ing,  expertise  with  deadline  pressures, 
content  development  leadership,  a 
record  for  inspiring  knock-out  enterprise, 
broad  knowledge  of  libel  law  and  deep 
reporting  experience  of  at  least  seven 
years.  Management  experience  a  plus. 
Send  resume  and  cover  letter  to: 

Senior  Editor  Larry  Fletcher 
lfletcher@tampatrib.com 

REPORTER.  We're  looking  for  an  experi¬ 
enced  reporter  to  cover  issues  in  a  big 
city  where  redevelopment  has  become 
the  issue.  We're  in  a  competitive  situa¬ 
tion,  but  we  don't  want  to  be  No.  2  on 
any  story.  This  is  an  enterprise-driven 
beat.  Computer-assisted  reporting  a 
plus.  Stories  can  appear  on  the  front 
page  or  the  business  page.  Salary  is 
negotiable.  Send  replies  to; 

Box  01322,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10036 

REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award¬ 
winning  daily  in  northeastern  Ohio.  If 
you're  a  solid  writer  and  reporter  and 
want  to  get  better,  drop  us  a  line.  You'll 
never  write  at  another  newspaper  with 
such  an  exciting  news  atmosphere.  Send 
cover  letter,  resume  and  clips  to: 

Anthony  G.  Paglia,  The  Vindicator 
RO.  Box  780,  Youngstown,  OH  44501 

REPORTERS  —  The  9,000  circulation 
Norwalk  Reflector  is  looking  for  two  com¬ 
petent  reporters  to  help  fulfill  plans  for 
expanded  local  news  coverage.  Appli¬ 
cants  should  have  a  college  degree, 
sound  fundamental  writing  skills  and 
understand  the  ethical  demands  of 
small-market  journalism.  Wage  will  be 
based  on  experience.  The  Reflector 
offers  a  competitive  benefits  package 
including  a  401(k).  Send  letter  and 
resume  in  confidence  to; 

Joe  Centers,  Managing  Editor 
Norwalk  Reflector 
RO.  Box  71,  Norwalk,  OH  44857 
centers@goreflector.  com 
FAX  (419)  668-2432 


WANTED:  VERSATILE  REPORTER 
An  innovative,  employee-owned  newspa¬ 
per  seeks  reporter  to  cover  a  growing  area 
near  Yellowstone.  We  want  a  reporter  with 
an  eye  for  enterprising  government  stories, 
an  ear  for  surprising  people  stories  and  a 
knack  for  thoughtful  growth  stories.  Send 
clips  and  resume  to; 

AME  Margaret  Wimborne,  Post  Register 
RO.  Box  1800,  Idaho  Falls,  ID  83403 
august  14,  2000 
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RELIGION  REPORTER 
Hundreds  of  thousands  of  Hampton 
Roads  residents  make  faith  a  vital  part 
of  their  lives  and  their  values.  Why  is 
religion  so  important  to  them?  How  does 
it  give  meaning  to  their  lives?  How  does 
it  strengthen  and  sustain  in  times  of  trou¬ 
ble?  And  what  role  does  it  play  in  other 
arenas,  such  as  politics,  government  and 
popular  culture? 

The  Regional  Issues  Team  is  looking  for 
a  religion  reporter  who  will  consistently 
reveal  answers  to  these  questions  by 
showing  how  people  live  their  faith.  The 
beat  requires  someone  with  a  high  level 
of  initiative,  someone  eager  to  go  out 
into  the  cities  and  the  pews  to  find  great 
stories. 

Versatility  is  also  a  key.  The  region  is 
home  to  several  conservative  Christian 
mega-churches  with  thousands  of  mem¬ 
bers,  but  also  to  many  synagogues  and 
growing  communities  of  Muslims, 
Hindus  and  Buddhists.  This  reporter 
might  have  to  produce  a  lucid,  hard- 
edged  story  on  deadline  about  the  latest 
goings-on  at  Pat  Robertson’s  Christian 
Coalition,  then  switch  gears  the  next  day 
to  write  a  Daily  Break  feature  about  a  col¬ 
orful  religious  ceremony. 

ESSENTIAL  FUNCTIONS 

•  Produce  a  varied  mix  of  stories,  includ¬ 
ing  breaking  news,  features,  explana¬ 
tory  pieces  and  profiles  of  new¬ 
smakers. 

•  Develop  a  wide  range  of  sources,  from 
leaders  of  churches  and  other  religious 
organizations  to  regular  people  who  let 
their  faith  speak  for  them. 

•  Provide  a  local  lens  on  national  and 
international  stories  that  significantly 
affect  religious  life  in  Hampton  Roads 
or  that  raise  compelling  ethical  Issues. 
SKILLS  AND  KNOWLEDGE  REQUIRED 

•  A  strong  interest  in  religion. 

•  Demonstrated  resourcefulness, 
diligence  and  accuracy  in  reporting. 

•  The  ability  to  write  with  vigor,  clarity 
and  grace  —  even  on  a  tight  deadline. 

•  Four-year  college  degree  with  four  to 
five  years  of  reporting  experience. 

•  Willingness  to  work  weekends  when 
necessary. 

Interested  candidates  should  contact; 

Bill  Henry,  Regional  Issues  Team  Leader 
bhenry@pilotonline.com 
The  Virginian-Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 


REPORTER 

The  Day,  an  award-winning,  42,000 
circulation  daily  in  eastern  Connecticut, 
is  seeking  a  municipal  reporter  with  1-3 
years  experience.  We’re  looking  for 
someone  who  knows  their  way  around 
town  hall  but  can  also  go  into 
neighborhoods  and  uncover  stories  that 
matter.  The  Day  has  been  a  New  Eng¬ 
land  Newspaper  of  the  year  and  was 
selected  as  one  of  the  top  100  papers  in 
the  country  by  Columbia  Journalism 
Review.  Send  resume  and  clips  to: 

Tim  Cotter,  Assistant  Managing  Editor 
PO.  Box  1231,  New  London,  CT  06320 
E-mail:  t.cotter@newlondonday.com 


REPORTERS 

National  acclaim  and  prizes  have 
followed  the  Mobile  (AL)  Register’s  rise 
to  prominence  as  one  of  the  South's  best 
dailies.  We’re  a  100,000-plus  Newhouse 
newspaper  known  for  big  projects,  fine 
writing  and  tough  investigation.  We 
believe  that  greatness  starts  at  the 
reporters’  desks  and  we  have  some  of 
those  desks  open  right  now,  on  our  busi¬ 
ness,  city  and  suburban  staffs.  Contact: 

Dewey  English,  ME,  Mobile  Register 
RO.  Box  2488,  Mobile,  AL  36652 


REPORTERS 

Tired  of  nights,  weekends  and  newsroom 
politics?  Then  we've  got  two  jobs  that 
might  interest  you.  Crain’s  Cleveland 
Business,  a  weekly  business  paper,  is 
seeking  two  hard-news  reporters,  one  to 
cover  marketing  and  education  and  the 
other  to  cover  finance  and  courts.  Send 
resume  and  clips  to  Editor  Mark  Dodosh, 
700  W.  St.  Clair  Avenue,  Suite  310, 
Cleveland,  OH  44113.  Information  also 
can  be  sent  via  fax  at  (216)  522-0625. 


REPORTER 

The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana's  Cajun  Country,  is  looking  for  a  gen¬ 
eral  assignment  reporter  for  our  7-day, 
15,000-circulation,  national  award¬ 
winning  newspaper.  The  ideal  candidate 
will  have  strong  writing,  spelling  and  gram¬ 
mar  skills,  as  well  as  an  intense  curiosity. 
Send  cover  letter,  resume  and  clips  to: 

Jim  Smith,  Managing  Editor 
The  Daily  Iberian 

RO.  Box  9290,  New  Iberia,  LA  70562 
Or  fax;  (337)367-9640 
Or  E-mail:  jsmith@my.iberianet.com 


THE  SUN  OF  LOWELL,  a  54,000 
circulation  daily  located  35  miles  north 
of  Boston,  is  enhancing  its  news  cov¬ 
erage  and  has  four  openings  to  cover 
police,  education,  business  and  local  com¬ 
munities.  All  are  full-time  positions  with 
good  pay  and  benefits.  Experience  pre¬ 
ferred  but  recent  college  grads  are 
invited  to  apply.  Send  resume  and 
several  clips  to  Jim  Campanini: 

Associate  Editor  News  &  Operations 
The  Lowell  Sun 

15  Kearney  Square,  Lowell,  MA  01853 
Or  E-mail;  jcampanini@lowellsun.com 


ONE  OF  AMERICA'S  best  mid-size  dailies 
seeks  an  enterprising,  energetic,  insightful 
business  reporter  to  work  as  a  member  of 
a  dedicated,  collegial  team.  The  Lexington 
Herald-Leader  (120,000  daily;  155,000 
Sunday)  is  a  Knight  Ridder  paper  with  a 
tradition  of  high  quality  journalism  that 
sets  agendas  and  wins  awards,  including 
3  Pulitzer  prizes  and  the  Gerald  Loeb 
award.  Lexington  is  a  beautiful  city  of 
250,000  that’s  home  to  hundreds  of 
horse  farms  and  the  University  of  Ken¬ 
tucky.  Please  send  resume,  reference  list, 
samples  of  breaking  news  and  enterprise 
coverage  and  a  cover  letter  to: 

Jacalyn  Carfagno,  Business  Editor 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Email;  jcarfagno@herald-leader.com 


C 10  EDITOR  &  PUBLISHER  CLASSIFIEDS 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CUSSIHEI  lOVEIITISIIIt  -  Faoc :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


REPORTERS 

Award-v/inning  suburban  Philadelphia 
33,000  daily  has  immediate  openings 
on  several  key  beats,  including  educa¬ 
tion  and  courts.  Daily  or  strong  weekly 
experience  required.  Collegial,  fast-paced 
newsroom  in  competitive  area.  Send  let¬ 
ter,  resume,  samples  to  Barry  Schickl- 
ing.  Managing  Editor,  Daily  Local  News, 
250  N.  Bradford  Avenue,  West  Chester, 
PA  19382,  ortoeditor@dailylocal.rom. 


WINE  REPORTER:  The  Seattle  Times  is 
looking  for  a  skilled  journalist  with  at 
least  five  years  of  news  reporting  experi¬ 
ence  who  has  interest  and  knowledge 
about  the  wine  industry  and  wine.  We’re 
looking  for  someone  who  has  wine  palate 
and  who  can  guide  and  educate  readers 
on  the  quality,  use,  taste  and  purchase  of 
wines.  The  work  includes  writing  weekly 
stories  on  wine,  from  a  list  of  what  to 
drink  during  particular  holidays  to  what’s 
available  in  the  stores;  covering  the  busi¬ 
ness  of  the  wine  industry  from  growth  to 
distribution,  pesticides  to  labor  issues; 
educating  consumers  on  topics  from  the 
mark-up  in  prices  to  new  products  for 
restrictive  diets.  This  reporter’s  work  will 
appear  weekly  in  the  Food  section,  S/He 
will  write  for  the  annual  wine  issue  of 
Pacific  Northwest  magazine,  as  well  as 
provide  regular  travel  pieces  for  the  travel 
sections.  Please  post  your  cover  letter  and 
resume  via  The  Seattle  Times  electronic 
database  at  http;//recruiterl. webhire.com/ 
seatimesor  E-mail: 

seatimes@rpc.webhire.com 
Then  mail  a  hard  copy,  including  a  note  out¬ 
lining  your  Interests  and  qualifications  to: 

Patricia  Foote 

Assistant  Managing  Editor/Hiring 
The  Seattle  Times  Newsroom 
RO.  Box  70,  Seattle,  WA  98111 


REPORTER 

The  Kiplinger  organization,  one  of  Amer¬ 
ica’s  most  respected  publishers,  seeks  a 
bright,  motivated,  inquisitive  individual 
for  a  research  reporter  position  on  our 
Kiplinger’s  Personal  Finance  magazine 
staff,  at  our  headquarters  two  blocks 
from  the  White  House.  Individual  to  fact- 
check  articles  for  factual  accuracy. 
Applicants  must  have  a  degree  in  Jour¬ 
nalism.  Excellent  fact-checking,  research 
and  reporting  skills.  Strong  analytical, 
quantitative  and  communication  skills. 
Must  be  able  to  work  well  as  part  of  a 
team  under  the  pressure  of  deadlines. 
Good  computer  skills  are  essential. 

Terrific  opportunity  at  a  prestigious  jour¬ 
nalism  organization  that  is  one  of  the 
best  employers  in  Washington. 

Company  offers  a  comprehensive  benefit 
package. 

If  qualified,  send  cover  letter,  resume 
and  transcript  to: 

Personnel  Department 
Kiplinger’s  Personal  Finance  Magazine 
1729  H  Street,  NW 
Washington,  DC  20006 
FAX:  (202)496-1817 
personnel.department@kiplinger.com 
EOE 


SENIOR  REPORTER 

Located  in  suburban  Washington,  DC, 
America’s  premier  publisher  of  business- 
to-business  newsletters  seeks  a  highly 
motivated  journalist  to  join  its  fast-paced 
Aviation  Group.  This  is  a  key  position 
requiring  ability  to  research,  write 
stories,  articles,  and  special  supple¬ 
ments  fo.'  an  8-10  page  weekly  newslet¬ 
ter  focusing  on  the  financial  performance 
of  the  airline  industry.  Candidates  must 
be  able  to  (1)  draw  insights  and  con¬ 
clusions  from  a  flood  of  data;  (2)  stay  off 
the  path  beaten  by  pack  journalists;  (3) 
conduct  thoughtful  analyses;  (4)  work  in 
a  team-oriented  environment;  and  (5) 
meet  tight  deadlines.  Qualified  candi¬ 
dates  must  have  strong  writing,  proof¬ 
reading,  and  reporting  skills.  The  perfect 
candidate  will  have  experience  in  finan¬ 
cial  or  business  reporting  as  well  as 
knowledge  of  the  aviation  industry.  Also, 
candidate  should  be  proficient  in 
Microsoft  Word  and  the  Internet.  The 
ability  to  create  computer-generated 
graphics  (e.g.,  use  of  PowerPoint  and/or 
Excel)  is  a  definite  plus.  Some  company- 
paid  travel  required.  Send  resume  and 
work  samples  to: 

Phillips  Business  Information,  Inc. 
Attn:  JR-SR-PBI 
RO.  Box  601 11 
Rotomac,  MD  20859-01 11 
Email:  jrogers@phillips.com 


SENIOR  WRITER  for  Golfweek’s  Superin¬ 
tendent  News,  a  twice-a-month  trade 
publication  focusing  on  golf  course  main¬ 
tenance,  development  and  design.  Appli¬ 
cants  must  have  five  years  of  reporting 
experience  in  daily  news  environment. 
Knowledge  of  golf,  turfgrass  science  and 
business  are  crucial.  Send  resume  and 
examples  of  writing  to: 

Dale  Gardner,  Deputy  Editor/Business 
GOLFWEEK 

1500  Park  Center  Drive,  Orlando,  FL  32819 


SPECIAL  PROJECTS  REPORTER 
Dominant  daily  in  Nevada  with  a  circula¬ 
tion  of  approximately  160,000  in  a  great 
news  town  needs  a  special  projects 
reporter.  We’re  looking  for  someone  with 
several  years  daily  or  investigative  mag¬ 
azine  experience  and  demonstrated 
ability  to  do  complicated  stories  and 
manage  time.  Must  be  familiar  with 
database  programs  or  willing  to  learn 
FileMaker  Pro.  Send  resume  with  salary 
expectations  and  up  to  seven  clips  to 
A.D.  Hopkins,  Special  Projects  Editor, 
Las  Vegas  Review-Journal,  RO.  Box  70, 
Las  Vegas,  NV  89125-0070.  Please 
send  photocopies  of  clips  so  we  can 
retain  them.  E-mail  questions  to: 
a.d._hopkins@lvrj.com 


SPORTS  COPY  EDITOR 
Award-winning  upstate  New  York  daily 
seeks  a  hard-working,  creative  individuai 
to  be  our  lead  sports  designer.  This  is  an 
exciting  opportunity  at  a  newspaper  that 
stresses  local  sports  coverage.  You’ll 
have  a  chance  to  shape  our  sports  sec¬ 
tion  on  a  daily  basis.  Send  resume  and 
examples  to  Sports  Editor  Greg  Brownell: 

The  Post-Star 

RO.  Box  2157,  Glens  Falls,  NY  12801 


SRORTS  DESIGN  ACE 
The  Antelope  Valley  Press  seeks  a  sports 
design  ace  who  can  also  lead  an 
aggressive  shift  during  critical  weekend 
play.  We  are  a  thriving,  award-winning 
50,000  circulation  daily  in  the  Antelope 
Valley  located  in  North  Los  Angeles 
County.  The  right  candidate  must  have 
flair,  attention  to  detail,  ability  to  edit 
with  speed  and  care  and  QuarkXPress 
skills  a  must.  Competitive  salary  and 
benefit  package.  Submit  cover  letter  and 
resume  to  The  Antelope  Valley  Press: 

Attn:  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590 


REPORTER 

West  Hawaii  Today  is  seeking  a  general 
assignment  reporter  with  strong  feature 
writing  skills  for  its  11-member  editorial 
department.  The  qualified  candidate  must 
be  able  to  write  clean,  accurate  copy 
under  deadline  pressure  and  be  proficient 
at  a  number  of  skills,  including  copy  edit¬ 
ing,  rewriting  and  generally  filling  in  on  a 
variety  of  beats.  Enthusiasm,  versatility, 
dedication,  attention  to  detail  and  creative 
outlook  a  must.  Mac-based  system;  QuarkX¬ 
Press  experience  preferred.  Salary  com¬ 
mensurate  with  experience.  Excellent 
health  and  retirement  benefits.  West 
Hawaii  Today,  a  13,000  circulation  six- 
day-a-week  AM  tabloid  newspaper  owned 
by  Donrey  Media  Group,  serves  the  west 
side  of  Hawaii  Island  with  an  emphasis 
on  local  and  county  news,  people, 
features  and  local  sports.  Send  resume 
and  writing  samples  to: 

Editor,  West  Hawaii  Today 
RO.  Box  789,  Kailua-Kona,  HI  96745 

Or  E-mail:  wht@aloha.net 


STAFF  EXRANSION 

The  Florida  Keys  Media  Group,  pub¬ 
lishers  of  the  daily  Key  West  Citizen, 
eight  affiliated  weeklies,  numerous  niche 
products  and  various  online  products, 
including  keywest.com,  is  expanding 
staff  and  coverage.  Candidates  are 
sought  for  the  following  positions: 
MANAGING  EDITOR  -  Successful  candi¬ 
date  must  have  at  least  two  years  expe¬ 
rience  directing  a  daily  newsroom, 
creative  flair,  computer-layout  experi¬ 
ence  and  the  ability  to  make  a  talented 
staff  even  better. 

NEWS  EDITOR  -  QuarkXRress-sawy 
person  to  run  nighttime  news  desk.  The 
successful  candidate  must  have  at  least 
two  years  of  layout  experience  and  be  an 
excellent  headline  writer. 

COPY  DESK/LAYOUT  -  Copy  editing  and 
QuarkXPress  experience  preferred.  Will 
be  part  of  nighttime  news  desk  opera¬ 
tion. 

WEEKLY  EDITOR  -  Must  have  writing, 
editing  and  layout  experience.  Small- 
market  experience  a  plus.  Must  know 
QuarkXPress. 

REPORTERS  -  Experience  preferred,  but 
will  consider  recent  graduates. 
Respondents  should  send  resume,  clips 
and  references  to: 

Publisher,  The  Key  West  Citizen 
RO.  Box  1800,  Key  West,  FL  33040 
bbarry@keysnews.com 

AUGUST  14,  2000 


TECHNICAL  EDITOR 

emap  usa,  a  multi-media  publishing 
company  has  an  excellent  opportunity 
for  a  Technical  Editor  for  our  Four 
Wheeler  publication.  Individual  will 
assist  with  the  creation  of  story  ideas  as 
well  as  research,  write  and  photograph 
articles  and  columns.  Duties  include 
attending  events  and  trade  shows, 
responding  to  reader  queries  plus  estab¬ 
lishing  and  maintaining  industry  con¬ 
tacts.  Familiarity  with  4  wheel  drive  vehi¬ 
cles  and  their  responsible  use  required. 
Rroficiency  with  MS  Word  and  desktop 
publishing  essential.  Bachelor’s  degree 
in  English  preferred.  Send  fax  or  e-mail 
resume  with  salary  requirements  to: 
emap  usa,  6420  Wilshire  Blvd.,  8th 
Floor,  Los  Angeles,  CA  90048,  Attn: 
Human  Resources-TE. 

Fax:  (323)  782-2567 
E-mail:  resume@emapusa.com 
No  phone  calls,  please  EOE/M/F/D/V 


THE  FEDERAL  RESERVE  BANK  OF  NEW 
YORK  is  seeking  an  Associate  Editor 
whose  primary  responsibility  will  be  to 
write  for  and  help  the  Bankwide  employee 
magazine  and  Intranet  site.  A  degree  in 
Journalism,  with  two  or  more  years 
related  experience.  Windows  and  MS 
Word  required,  knowledge  of  HTML  and 
Web  page  a  plus.  Writing  experience  with 
a  banking  or  financial  service  publication 
highly  preferred.  Send  resume,  writing 
sample  and  salary  requirements  to: 

PSS@ny.frb.org 
Subject  DCM:262 


SPORTS  REPORTER/EDITOR:  6,000 
circulation  daily  with  strong  emphasis  on 
community  sports.  State-of-the  art 
equipment.  Macintosh  computers.  Quark 
Express  and  Word.  Challenging  work; 
pleasant  working  conditions.  11- 
member  newsroom.  Family-owned  and 
operated.  Small-town  atmosphere. 
Located  on  island.  Opportunity  for  advan¬ 
cement.  Profit  sharing  plan,  paid  vaca¬ 
tion,  medical/dental  insurance  plan,  and 
401 K.  Send  letter,  resume  and  clips  to 
Scott  Bowlen,  Managing  Editor, 
Ketchikan  Daily  News,  501  Dock  St., 
Ketchikan,  Alaska  99901;  e-mails  may 
be  sent  to  Scott’s  attention  at: 
tena@ktn.net 


THE  NATIONAL  CATHOLIC  REPORTER 
NEWSROOM  WIZARD:  READ  THIS: 
Ambitious  reporter,  quick  study,  rewrite/ 
edit  skills,  free  to  travel,  needed  by  what 
the  New  York  Times  calls  the  “brave  lit¬ 
tle  paper,”  independent  National  Catho¬ 
lic  Reporter.  Competitive  salary,  benefits 
and  supportive  environment. 

Check  our  website:  www.natcath.org 
E-mail  resume  to:  ncr_edit@natcath.org 
Fax  clips  to:  (816)  968-2280 
Or  mail  to: 

Editor,  National  Catholic  Reporter 
RO.  Box  419281 ,  Kansas  City,  MO  641 1 1 
EOE 
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EDITORIAL 


THE  LUBBOCK  AVALANCHE-JOURNAL, 
a  Morris  Communications  Corporation 
newspaper  located  in  West  Texas,  is 
seeking  resumes  from  experienced 
reporters  and  copy  editors.  Please  send 
resume,  references,  and  clips  tO: 

Lubbock  Avalanche-Journal 
Attn:  Mel  Tittle 

710  Avenue  J,  Lubbock,  TX  79401 
E-mail:  mtittle@lubbockonline.com 
Fax:  (806)  766-8768 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  Street,  LaSalle,  IL  61301 


THE  OBSERVER  &  ECCENTRIC,  the 
award-winning  suburban  newspaper,  is 
seeking  enthusiastic  individuals!  The 
Observer  &  Eccentric  offers  a  great  work 
environment,  competitive  wages  with  great 
benefits  and  generous  time-off  policy. 
MANAGING  EDITOR 

We  are  seeking  an  experienced  candidate 
to  lead  our  Oakland  County  editorial  staff 
and  publications.  Qualifications  include 
excellent  managerial  and  leadership  skills 
with  experience  in  supervising  editorial 
staff;  working  knowledge  of  QuarkXPress 
and  Baseview;  Bachelor’s  degree  or 
equivalent  required.  Job  Code:  ME 
COMMUNITY  EDITOR 
We  are  in  search  of  an  enthusiastic  leader 
to  be  our  West  Bloomfield  Community 
Editor,  based  in  Birmingham.  Must  have 
Bachelor's  degree  or  equivalent,  5  years 
experience  in  newspaper  reporting,  man¬ 
agerial  experience  and  an  understanding  of 
Baseview,  QuarkXPress  and  page  design 
and  editing.  Superb  communication  and 
community  relation  skills  a  must.  Job 
Code:  WBCE 

COPY  EDITOR 

Experienced  Copy  Editor  needed  for  our 
Oakland  County  editorial  staff.  Must  have 
Bachelor’s  degree  or  equivalent  with  3-5 
years  experience  in  newspaper  copy  edit¬ 
ing  and  page  layout.  Ability  to  write 
headlines  and  photo  captions  and  design 
pages  within  deadlines.  Working  knowl¬ 
edge  of  QuarkXPress,  News  edit,  AP 
stylebook  and  Baseview  a  must.  Job  Code: 
CE 

Must  have  an  understanding  of  libel, 
slander,  privacy  and  copyright  principles. 
Submit  resume  to: 

Observer  &  Eccentric  Newspaper 
Attn:  Job  Code 
36251  Schoolcraft  Road 
Livonia,  Ml  48150 
E-mail:  ebibik@homecomm.net 
Fax:  (734)  953-2057 


EDITORIAL 


THREE  OPENINGS  AT  17,000  daily, 
family-owned  located  in  beautiful 
Greenwood,  SC.  Small  college  town, 
close  to  cities  with  great  concert  venues. 
SPORTS  WRITER/PAGE  EDITOR.  PAGE 
EDITOR/REPORTER.  REPORTER. 
Page  editing  requires  skills  in  QuarkX¬ 
Press,  Photoshop.  Reporting  is  topical  and 
geographical  beat.  Photography  required. 
Send  cover  letter,  resume,  clips  to: 

Richard  Whiting,  Managing  Editor 
The  Index-Journal 

RO.  Box  1018,  Greenwood,  SC  29648 
Fax:  (864)223-7331 
E-mail:  rwhiting@indexjournal.com 


WORLD2MARKET.COM  is  in  need  of  an 
Editor-in-Chief  (aka  -  VP  of  Story-telling) 
to  establish  the  voice,  and  direction  of 
the  online  artisan  storytelling  product. 
The  person  will  oversee  and  influence 
the  writing,  media  creation,  research, 
supervision,  brand  vision,  editorial  pro¬ 
duction  process.  More  information  can 
be  found  at: 

http://www.world2market.com/employment 
Send  resumes  to: 

employment@World2Market.com 


EDITORS  (2) 

Due  to  the  growth  of  our  editorial  team, 
one  of  the  largest  nationwide  trade 
magazine  publishers  seeks  2  editors  for  its 
weekly  cable  television  magazine,  Cable 
World.  The  successful  candidates  will 
need  to  possess  strong  reporting  and 
writing  skills  and  experience  covering  a 
specific  industry.  Knowledge  of  the 
Broadband  Cable  industry  a  +  for  both 
jobs,  but  not  required. 

The  FEATURES  EDITOR  will 

possess  strong  editing  and  interpersonal 
skills  with  3-5  years  experience  as  a 
reporter  with  a  newspaper  or  magazine. 

The  NEWS  EDITOR  will  have 

strong  interviewing  skills,  basic  desktop 
publishing  system  skills,  and  excellent 
communication  and  listening  skills,  with  at 
least  7  years  of  experience  as  an 
editor/reporter. 

Competitive  package  with  benefits,  401k 
and  stock  purchase  plan,  and  casual  dress 
environment  offered.  Send  resume  and 
salary  requirements  (mandatory  to  be 
considered)  to:  Human  Resources, 
Intertec  Publishing,  Dept.  CW, 
5  Penn  Plaza,  I3th  FI,  NY,  NY  10001. 
Email:  HRNY5P8INTERTEC.COM  or 
Fax:  (212)  967-5546.  EOE. 


INFORMATION  SYSTEMS 


ASSISTANT 

CUSTOMER  SERVICE  MANAGER 
The  Assistant  Customer  Service  Manager 
is  responsible  for  coordination  of  service 
technicians  as  well  as  responding  to 
customer  needs.  The  Assistant  Customer 
Service  Manager  also  fields  customer 
calls,  diagnosing  equipment  problems  to 
determine  corrective  action  required  in  a 
timely  manner.  Qualified  candidates  will 
possess  5-1-  years  experience  in  man¬ 
agerial  and  technical  aspects,  excellent 
communication  skills,  organized  and  dis¬ 
ciplined.  Electrical  knowledge  of  all  drive 
controls  and  complete  understanding  of 
major  installation  electrical  needs. 
Sound  software  background  needed  for 
various  implementation  in  field  use  and 
customer  diagnostic.  Familiarity  with 
printing,  pressroom,  electrical,  software 
and  GMA  equipment  is  beneficial.  Travel 
will  be  required. 

GMA  offers  a  competitive  salary  and 
benefits  package.  Interested  applicants 
send  resume  and  salary  requirements  to: 

Human  Resources 
GMA  -Corporate  Headquarters 
2980  Avenue  B,  Bethlehem,  PA  18017 
Fax:(610)691-4221 
csosta  recz@gma .  com 
No  phone  calls,  please  EEO  M/F/^V 


smo  i:&r  box  rhlpihs  to 

Editor  &  Publisher 
Classified  Ad  Dept. 

1515  Broadway,  12tli  Floor 
New  York,  NY  10036 


MARKETING 


MARKETING  PROMOTION  MANAGER 
The  Sacramento  Bee  seeks  a  promotion 
manager  to  oversee  the  promotion 
department  staff  and  functions,  develop 
marketing  strategies,  and  oversee  the 
traffic  program  and  in-house  ad  pro¬ 
grams.  Requires  5  years  marketing  pro¬ 
motions  experience,  excellent  organiza¬ 
tional,  project  management,  leadership 
skills  and  experience  supervising  pro¬ 
fessional  staff.  Prefer  a  results-oriented, 
strategic  thinker.  Please  email  resume 
and  cover  letter  to-. 

resumes@sacbee.com 
Or  fax:  (916)321-1984 


RESEARCH  MANAGER 
The  News-Journal,  Daytona  Beach,  FL  is 
seeking  a  Research  Manager.  This  posi¬ 
tion  will  report  to  the  Publisher  and  is 
responsible  for  all  corporate  research 
activities  and  research  related  materials 
for  the  News-Journal.  Ideal  candidate 
should  have  3-5  years  experience  in 
market  research,  preferably  with  news¬ 
papers.  A  solid  understanding  of 
interpretation  and  presentation  of 
research  results  is  essential.  The  candi¬ 
date  should  possess  good  interpersonal, 
written  and  oral  communication  skills 
and  be  able  to  work  independently. 
Knowledge  of  Microsoft  office  is  a  must, 
with  knowledge  of  imMEDIAte  pres¬ 
entation  software  and  mapping  software 
being  a  plus.  The  News-Journal  offers  a 
competitive  salary  and  benefits  package, 
including  401(k)  and  pension.  Interested 
candidates  should  send  their  resume 
and  salary  requirements  to: 

Kristie  Humphrey,  The  News-Journal 
RO.  Box  2831 

Daytona  Beach,  FL  32 120-2831 


(g)  Place  your  ad  online  at  wivw.editorandpuhlisher.com  (gj 
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INFORMATION  SYSTEMS 


EzCSD 


Software 


•  Circulation  •  Sales  •  Distribution 


PUBL.ISHING 

A  PRIMEDIA  COMPANY 

www.intertec.com 


REPORTERS 

Bloomberg  News  in  Zurich  is  expanding 
and  looking  for  experienced  reporters  to 
cover  one  of  the  world’s  largest  market¬ 
places  and  some  of  the  biggest  companies. 
Candidates  should  ideally  have  a  few  years 
experience  and  have  some  knowledge  of 
German.  Please  contact: 

Bureau  Chief  Parris  Kellerman 
pkellermann@bloomberg.net 


'  Edition  Management  -  Distribution  Management 

Supports  both  Free  &  Paid  Products  Multiple  Distributors 

Multiple  Editions  /  Edition  Types  Multiple  Distribution  models 

Multiple  Products  within  Edition  Hub/Zone/Route  Sequencing  &  Driver  Assignments 

Multiple  Issues  for  Each  Edition/Produci  Support  for  ad-hoc  product  recovery 

'  Customer  Management  -  Back  Office  Management 

Multiple  Customer  Types  Accounts  Receivable 

Sophisticated  Outlet  Management  Commissions  i  Payroll 

Outlet/Rack  Inventory  &  Draw  Management  Ad-hoc  Reporting 

■  Draw  Management  Requirements 

Fixed  &  Variable  Draws  Windows  9x,  WinNT  4,  Win20(X) 

Variable  Draw  projection  from  Sales  History  Pentium  II  IJOMhz  w/  32  Meg  Ram 

Draw  Setting  by  Rack,  Outlet,  Route,  Zone  &  Hub  Integrates  with  MS-Office  Applications 


Generates  Print  Orders 

Generates  Hub/Zone  Tmcking  Manifests 

Generates  Route/Driver  Manifests 


Custom  Versions  Available 


Fw  mere  infonnation  call  323-668-1 220  ett  5140 
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MARKETING 


PRODUCT  MANAGER 
An  exciting  opportunity  to  help  build  a 
fast-growing,  web-based  online  training 
business  leveraging  MS  Press’  award 
winning  interactive  content.  The  primary 
responsibility  and  role  is  the  effective 
leadership  of  the  marketing  team  in 
Microsoft  Press’  eLearning  Product 
Group  and  develop  processes  and  pro¬ 
grams  that  support  the  growth  of  the 
business.  The  successful  candidate  must 
become  thoroughly  knowledgeable  about 
the  customers  competitors  and  market 
dynamics.  E-mail  or  fax  resumes  to: 
lorap@microsoft.com  (425)  936-7329 


Sales  &  Marketing 


Representative 


Publishers  Circulation  Fulfillment, 
Inc.,  a  national  company  providing  a 
wide  array  of  circulation  services,  has 
an  opening  for  a  circulation  sales  and 
marketing  representative  to  oversee 
The  New  York  Times  Single  Copy 
Sales  in  the  Dallas  area.  The  candidate 
must  be  sales  driven  and  possess 
excellent  written,  verbal  communication 
and  presentation  skills.  Knowledge  of 
the  newspaper  industry  is  a  plus. 

To  excel  in  our  fast  paced  environment, 
the  candidate  should  be  a  self-starter 
and  have  the  ability  to  analyze  markets 
arKi  to  create  and  execute  sales  plans  to 
drive  new  business.  They  must  also  pos¬ 
sess  the  ability  to  handle  multiple  proj¬ 
ects,  meet  deadlines,  and  have  excel¬ 
lent  computer,  organizational  and  cus¬ 
tomer  service  skills.  This  position 
requires  interaction  with  local  newspa¬ 
pers  and  independent  newspaper 
wholesalers.  In  addition,  sales  initiatives 
would  include  development  of  college 
and  educational  sales  programs,  chain 
store  promotions,  and  retail  merchandis¬ 
ing.  Two  to  four  years  of  direct  selling 
experience  and  travel  required. 

College  degree  is  preferred.  Excellent 
salary  plus  company  car  and  bonus 
plan.  Send  cover  letter  and  resume  to: 
Publishers  Circulation  Fullflllment, 
Inc.,  22  West  Pennsylvania  Ave., 
Ste  505,  Towson,  MD  21204.  Attn;  HR 
Generalist.  Email; 
dlana.frederick@pcfcorp.com 

www.pcfcorp.com 


E&P'S  CLASSIFIED 

the  newspaper 
industry’s  meeting 
place. 

888.825.9149 


www.editorandpublisher.com 


PREPRESS 


ADVERTISING  OPERATIONS  MANAGER 
A  100,000  daily  in  Zone  3  is  seeking  an 
experienced  manager  with  well-rounded 
experience  in  advertising  production  pro¬ 
cesses.  This  position  will  require  the 
ability  to  manage  twenty-three  produc¬ 
tion  employees  in  ad  design,  proofing, 
electronic  ad  retrieval/imaging,  and 
pagination.  In  addition  to  being  able  to 
demonstrate  abilities  in  administrative 
procedures,  budget  preparation,  and 
cost  control,  you  must  also  be  able  to 
lead  successfully  in  a  team-based  orga¬ 
nization.  Candidate  should  be  able  to 
"architecture”  new  processes  and  imple¬ 
ment  them  successfully  to  create/ 
improve  a  production  environment  that 
works  well  with  consultative  selling.  Five 
years  advertising  management  experi¬ 
ence  required  with  at  least  1  year  in 
production  environment.  Experience  with 
DTI  ad  management,  production  and  ad 
building  systems  desired,  but  not 
required.  Send  confidential  resume  and 
salary  history  to: 

Cathy  Greenberg,  Director  of  Advertising 
The  Roanoke  Times 

RO.  Box  2491,  Roanoke,  VA  24010-2491 


PRESSROOM 


PLANT  MANAGER 

Seeking  self-motivated  individual  who 
will  be  responsible  for  our  new  press  and 
distribution  center.  Minimum  ten  years 
experience  in  production  and  manage¬ 
ment,  a  background  in  commercial  print¬ 
ing,  and  excellent  communication  skills 
are  essential.  Submit  resume  to: 

Plant  Manager  Candidates 
The  Monroe  Evening  News 
RO.  Box  1176,  Monroe,  Ml  48161 
Or  E-mail  your  resume  or  questions  to; 
men@monroenews.com 


PRESSROOM  MANAGER 
Rapidly  expanding  Northwest  Arkansas 
paper  seeks  right  candidate  to  take  our 
printing  operations  to  the  next  level.  This 
is  the  top  position  in  the  pressroom  and 
reports  directly  to  the  publisher.  We’ll 
soon  break  ground  on  our  new  printing 
facility  to  house  our  new  DGM  presses 
consisting  of  two  lines  of  18  units  each. 
Successful  applicant  must  be  knowl¬ 
edgeable  in  all  aspects  of  operation  and 
maintenance  of  an  Urbanite-style  print¬ 
ing  press.  Must  have  excellent  commu¬ 
nication  and  staff-management  skills 
necessary  to  run  a  growing  pressroom 
operation.  Computer  skills  helpful. 

We  offer  excellent  compensation  and  a 
full  benefits  package. 

Send  resume  with  salary  requirements  to: 

Human  Resources,  The  Morning  News 
RO.  Box  7,  2560  North  Lowell  Road 
Springdale,  AR  72765 
Fax;  (501)872-5006 
E-mail:  jeaton@nwaonline.net 
Drug  Screen  Required 
EOE 


@visit  our  website  (a) 
www.editorandpublisher.com 
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MARKETING 


Marketing 


PCF  is  an  acknowledge<d  leader  in  national  newspaper  cir¬ 
culation  services  with  clients  including  The  New  York 
Times.  We  are  currently  seeking  a  Marketing  Manager 
based  out  of  Florida.  Candidate  will  be  responsible  for 
covering  Florida  and  the  Caribbean.  We  also  have  a  posi¬ 
tion  available  in  the  Boston  area.  Candidate  will  be 
responsible  for  covering  New  England,  Eastern  Canada 
and  Northern  New  York. 

This  position  will  be  accountable  for  sales  team  and  client 
development,  implementing,  managing  and  evaluating 
marketing  plans  to  increase  retail,  education,hotel,  and 
home  delivery  sales.  Key  responsibilities  include  develop¬ 
ment  and  implementation  of  regional  marketing  plans  as 
they  relate  to  clients  initiatives,  and  develop  college  reader- 
ship  programs  and  sales  presentations. 

Qualifications  include  a  minimum  of  five  years  marketing 
and  sales  management  experience.  BS/BA  degree  in 
Marketing  preferred.  Must  be  PC  literate  and  possess 
newspaper  experience.  Extensive  Travel  Required. 

Please  send/fax/email  resume  and  salary  require¬ 
ments  to:  Publishers  Circulation  Fuifillment,  JWmdh 
Inc.,  PO  Box  241,  Oxford,  NJ  07823, 

Fax:  (908)  453-4395  Email: 

Lois.Nagie@pcfcorp.com 

www.pcfcorp.com 
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Publishers  Circulation  Fulfillment,  Inc.,  a  recognized  leader  in  newspaper  cir¬ 
culation,  with  clients  including  The  New  York  Times,  is  seeking  a  dynamnic  indi¬ 
vidual  to  play  a  key  role  in  managing  our  outbound/inbound  sales  development 
facilities  located  in  Hackensack,  NJ.,  Orland  Park,  IL.,  and  Pensacola,  FL 

This  newly  created  position  will  report  to  the  Group  Director,  National  Sales  & 
Operations  and  will  be  responsible  for  meeting/exceeding  overall  performcince 
objectives,  marketing  strategy,  operational  effectiveness  and  organizational 
development  of  the  consumer  telemarketing  sales  and  retention  marketing 
departments. 

The  self-starter  we  seek  will  partner  with  the  Information  Technology,  Human 
Resources,  Sales  Managers,  and  our  business  analysis  tectm  to  facilitate  the 
development  of  proactive  employee  retention  and  succession  programs;  the  def¬ 
inition  and  development  of  both  technical  and  non-technical  infrastructure  and 
develop  continuity  amd  synergy  between  the  sales  development  centers  by 
implementing  common  policies,  procedures,  metrics,  and  marketing  practices. 

Must  possess  a  BA/6S  degree  or  equivalent  and  7  years  of  progressive 
Business-to-Consumer  Telemarketing  experience  with  at  least  5  years  in  a 
managerial  capacity.  Experience  in  a  people,  marketing,  and  technologically 
intensive  environment  preferred. 

We  offer  a  competitive  compensation  and  benefit  plan.  Interested  candi¬ 
dates  please  fonvard  your  resume  including  salary  history/require- 
mentsto: 

Publishers  Circulation  Fulfillment,  Inc. 

Oxford,  NJ  07863-241 
Fax:  (908)  453-4395 

L.o!s.Nagie@pcfcorpxom^^^^^|^^Ki  ^j||a  «||£ 


Phone:  1-888-825-9149  - 

tl 

LI 

ISSI 

Fl 

El 

I  HI 

IVE 

R] 

ISI 

Nl 

Q  -  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003 

HPREUSS  (gEDITORANDPUBLISHER.COM 
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Deputy  Director, 


National  Telemarketing  Sales 
and  Operations 


WWW.PCFCORP.COM 


PRESSROOM 


SEVERAL  PRESSROOM  FOREMAN  posi¬ 
tions  available  with  a  family-owned 
newspaper  group  in  NY  state.  Must  have 
experience  running  4Color  on  Community 
or  Urbanite  presses.  Excellent  pay  and 
benefits.  Please  fax/E-mail  resume  to; 

(716)  684-3659 
michael-valentine@mailcity.com 


-POSITIONS  WANTED^ 


EDITORIAL 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona.  CA  92880 


GOOD  WRITER  (B.S.  &  J.D.)  without 
clips  seeks  editorial  position  in  business 
reporting,  courts,  GA,  copy  desk.  Tech 
savvy,  astute,  motivated.  Call: 

(212)  504-8006  or  (877)  834-4112 

SPORTS  WRITER  with  five  years  experi¬ 
ence  seeks  new  challenge.  QuarkXPress 
knowledge.  Accent  on  preps.  Will 
relocate.  Call  Keith  (810)  367-2184. 


II  -POSITIONS  WANTEF 


EDITORIAL 


HEALTHCARE  BUSINESS  REPORTER 
Seeking  position  with  major  media  cover¬ 
ing  emerging  disaster  of  eldercare  as 
baby  boomers  learn  complexities  of  car¬ 
ing  for  aging  parents.  Am  former  news¬ 
paper  reporter  and  financial  news  service 
editor  with  5  years  experience  managing 
home  health  care  agency.  Have  written 
about  health  care  issues  as  a  freelancer; 
author  of  four  published  non-fiction 
books.  Respond  via  E-mail  to: 

rossirossi@mindspring.com 


TRUE  LOVE  ISN’T  DEAD.  It  just  needs 
your  help.  Reporter  seeks  job  in  London 
to  join  girlfriend  of  two  years.  Jeff  (703) 
838-1794.  Any  challenge  accepted. 


PRODUCnON/TECH 


PRODUCTION  MANAGER 
25  years  experience.  All  aspects  of  pro¬ 
duction  from  pagination  and  computers 
to  distribution.  Medium  or  small  daily, 
weekly  or  commercial.  Looking  for  a  new 
challenge. 

DUBLDIST@aol.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  dote. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/sjDaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 

AU  OTHER  CLASSIFICATIONS 

1  week . 

$12.00 

1  week . 

....  $11.00 

2  weeks . 

$11.18 

2  weeks . 

....  $9.70 

3  weeks . 

.  $9.80 

3  weeks . 

....  $8.50 

4  weeks . 

.  $8.25 

4  weeks . 

....  $7.25 

12  weeks . 

.  $7.90 

1 2  weeks . 

....  $6.40 

26  weeks . 

.  $7.10 

26  weeks . 

....  $5.60 

39  weeks . 

.  $6.80 

39  weeks . 

....  $5.30 

52  weeks . 

.  $6.45 

52  weeks . 

....  $4.95 

POSITIONS  WANTED 

Iweek . $6.CX) 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3.70 

BUND  BOXES:  $25  per  insertion;  counts  as  odditioixil  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  week . 

. $131 

12  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  ail  od  copy  must  be 
submitted  in  writing  via  mail,  emailor  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


C14  EDITOR  &  PUBLISHER  CLASSIFIEDS  AUGUST  14,  2000 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  od  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  fl..  New  York,  NY  10(X)3 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 

www.editorandpublisher.com 


Culture  1 


August  14, 2000 


CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 

The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  August  7, 2000 

This  Last  3-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sales 

1  New  Hollow  Man  26,414,386  3  26,414,386 

2 

1 

Nutty  Professor  II:  The  Klumps 

18,166,965 

10 

76,700,495 

3 

New 

Space  Cowboys 

18,093,776 

3 

18,093,776 

4 

New 

Coyote  Ugly 

17,319,282 

3 

17,319,282 

majority  have  been  certified 

5 

2 

What  Lies  Beneath 

13,808,388 

17 

95,130,565 

gold  or  platinum. 

6 

3 

X-Men 

6,762,378 

24 

136,238,491 

7 

4 

Scary  Movie 

4,248,067 

31 

140,102,129 

Week  of  817100 

8 

5 

The  Perfect  Storm 

3,976,870 

38 

165,579,835 

Artist/Group:  Lucy  Peari 

9 

7 

The  Kid 

2,989,675 

31 

58,320,496 

10 

8 

The  Patriot 

2,317,507 

40 

105,718,592 

Song/Video:  "Dance  Tonight" 
Director:  Darren  Grant 

11 

6 

Pokemon  2000 

2,119,065 

17 

38,227,013 

12 

9 

Thomas  and  the  Magic  Railroad 

2,027,042 

12 

10,858,849 

Comprised  of  Dawn  Robinson 

13 

10 

Chicken  Run 

1,878,525 

47 

97,164,394 

(En  Vogue),  Ali  Shaheed 

14 

11 

Loser 

636,586 

17 

14,440,360 

Muhammad  (A  Tribe  Called 

15 

12 

Me,  Myself  &  Irene 

560,525 

45 

87,431,364 

Quest),  and  Raphael  Saadiq 

16 

14 

Gladiator 

493,925 

94 

180,973,015 

(Tony!  Toni!  Tone!)  -  this  R&B 

17 

13 

Big  Momma’s  House 

492,734 

66 

113,922,308 

supergroup  also  enlisted  hip-hop 

18 

15 

M:I2 

471,336 

75 

212,126,649 

heavyweights  Snoop  Dogg  and 

19 

16 

Gone  in  60  Seconds 

436,372 

59 

95,901,067 

Q-Tip  to  assist  on  their  debut 

20 

18 

Rocky  &  BuUwinkle 

411,840 

38 

24,208,485 

record.  “Dance  Tonight”  is  their 
first  single. 

21 

42 

Shanghai  Noon 

367,404 

73 

55,457,053 

22 

20 

Michael  Jordan  to  the  Max 

315,224 

94 

9,381,912 

23 

New 

Saving  Grace 

287,452 

3 

287,452 

Artist/Group:  Common 

24 

21 

Sunshine 

258,805 

59 

3,736,384 

Song/Video:  “The  Light” 

25 

New 

Hardiljo  Pyar  Karega 

249,561 

3 

249,561 

This  is  Common’s  (a.k.a.  Rashid 
Lynn)  second  single/video  follow¬ 
ing  “The  Sixth  Sense”.  Blending 
blues,  jazz,  hip-hop  and  gospel, 
his  latest  record.  Like  Water  for 

26 

23 

The  Croupier 

236,994 

112 

4,044,991 

27 

22 

Road  Trip 

202,660 

80 

67,873,470 

28 

25 

Cirque  du  Soleil 

181,156 

94 

4,939,366 

29 

24 

But  I’m  a  Cheerleader 

175,182 

31 

912,784 

30 

28 

Mysteries  of  Egypt 

158,549 

797 

37,172,091 

Chocolate,  promises  to  be  his 

31 

27 

U-571 

154,685 

108 

76,934,890 

biggest  hit  to  date. 

32 

19 

Shaft 

150,123 

52 

63,162,043 

33 

26 

Blood  Simple  (re-issue) 

145,598 

31 

1,007,942 

34 

17 

The  In  Crowd 

143,869 

19 

5,148,684 

35 

29 

Chuck  &  Buck 

107,926 

24 

615,899 

©2000  MTV 
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MTV  Top  20 
Countdown 

Week  of  8/7/00 

1.  Nelly  “Country  Grammar” 

The  BillboanI  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  on 

Week  Week  Chart  Artist  Album 

1-3  Various  Artists  Now  4 

2.  Eminem  “The  Way  I  Am” 

2 

2 

12 

Britney  Spears 

Oops!  I  Did  It  Again 

3.  Janet  Jackson  “Doesn’t  Really  Matter” 

3 

3 

6 

Nelly 

Country  Grammar 

4.  DMX/Sisqo  “What  You  Want” 

4 

4 

11 

Eminem 

Marshall  Mathers 

5 

5 

20 

‘N  Sync 

No  Strings  Attached 

5.  Busta  Rhymes  “Fire” 

6 

7 

45 

Creed 

Human  Clay 

6.  Incubus  “Stellar” 

7 

6 

15 

Papa  Roach 

Infest 

7.  Papa  Roach  “Last  Resort” 

8 

8 

26 

3  Doors  Down 

The  Better  Life 

9 

9 

4 

Soundtrack 

Nutty  Professor  II 

8.  Everclear  “Wonderful” 

10 

13 

45 

Sting 

Brand  New  Day 

9.  Britney  Spears  “Lucky” 

©2000  Billboard/SoundSean,  Inc. 

10.  RO.D.  “Rock  the  Party” 

11.  SR-71  “Right  Now” 

12.  Wheatus  “Teenage  Dirtbag” 

13.  Red  Hot  Chili  Peppers  “Californication” 

14.  Disturbed  “Stupify” 

15.  No  Doubt  “Simple  Kind  of  Life” 

The  Billboard  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 

This  Last  Peak  Wks  on 

Week  Week  Pos.  Chart  Title  Artist 

1119  Incomplete  Sisqo 

2 

2 

1 

17 

Bent 

Matchbox  Twenty 

16.  Dr.  Dre  “The  Next  Episode” 

3 

4 

3 

15 

Jumpin’ 

Destiny’s  Child 

17.  Def tones  “Change” 

4 

3 

1 

16 

It’s  Gonna  Be  Me 

‘N  Sync 

18.  Creed  “With  Arms  Wide  Open” 

5 

10 

5 

5 

Doesn’t  Really  Matter 

Janet  Jackson 

19.  Matchbox  Twenty  “Bent” 

6 

5 

1 

23 

Try  Again 

Aaliyah 

7 

8 

6 

16 

Absolutely 

Nine  Days 

20.  3  Doors  Down  “Kryptonite” 

8 

6 

4 

34 

I  Wanna  Know 

Joe 

9 

7 

1 

31 

Everything  You  Want 

Vertical  Horizon 

10  12 

10 

8 

No  More 

Ruff  Endz 

©2000  MTV 

©2000  Billboard/Soundscan 
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AR  CCI,  AND  IBM’S 


V 


Product  offers  a  choice  of  database  and  server  platforms 

BY  JIM  ROSENBERG 

HE  Associated  Press  now  sends  its  members  to 


TIBM  Corp.  to  upgrade  their  Preserver  archiving  sys¬ 
tems,  which  AP  will  stop  supporting  in  2002.  In  a 
deal  dating  back  to  last  fall,  however,  big  publishing 
systems  developer  CCI  Europe  adopted  the  IBM 
product  as  its  own,  with  the  understanding  that  it  would  sell  to  the 
world’s  top  700  newspapers  and  IBM  would  sell  to  the  rest. 

But  IBM’s  NICA/6000  and  CCI’s  MediaStore  are  at  once  more 
and  less  alike  than  they  were  once  made  to  appear.  The  questions 

arise:  Who  is  selling  what?  And  to  whom?  l  product  manager),  said  NICA  is  indeed  a 
With  the  AP  and  CCI,  the  computer  maker  multimedia  archive  capable  of  handling 

gained  the  seals  of  approval  from  two  I  audio  and  video  content  as  well  as  text 

influential  suppliers  to  newspapers.  In  and  images  for  print  only.  He  explained 

exchange,  it  is  taking  over  Preserv- _ ^ _ 

er  source  code  and  honoring  up-  W  i  “[For  referrals]  we  i 

grade  requests  from  AP  members  :  # tell  [members]  TBIVI 
while  also  creating  options  that  leU  LOlOmuersJ  lUiVI 

should  make  NICA  more  attrac-  The  AP  haS  Stmck  11' 

tive  to  customers  of  CCI,  which  _  ..  .  , 

has  offices  in  Kennesaw,  Ga.  deal  WltJl  OCI. 

ft  -TOMBRETTIH 

expected  at  Nexpo  and  an-  AP  business  development  dir 

nounced  the  following  week,  was 

delayed  only  because  it  involved  “two  big  i  that  it  is  designed  for  print  publishers, 
companies  that  do  things  carefully,”  said  i  but  able  to  store  and  search  for  whatever 
Tom  Brettingen,  AP  business  develop-  nonprint  objects  may  be  part  of  such 
ment  director.  The  structure  of  the  deal  customers’  Web  site  content.  It  is  not, 
was  in  place,  but  not  absolutely  locked  up  j  however,  an  archive  useful  to  broadcast- 
owing  to  last-minute  paperwork,  and  j  ers.  IBM,  he  said,  is  building  a  different 
finding  the  people  to  sign  off  on  it,  he  j  product  to  accommodate  CNN’s  huge 

said,  assuring  that  there  was  “no  last-  '  stores  of  video  footage, 
minute  haggling  over  terms.”  NICA/ 6000  can  group  content,  create 

Brettingen  also  confirmed  the  transfer  subarchives  with  their  own  metadata,  link 
of  source  code  for  Preserver,  which  he  i  related  content  in  multiple  media,  and 

said  has  about  60  users,  more  than  two-  I  search  for  text  within  graphics  as  well  as 
thirds  of  them  in  the  United  States.  Some  -  across  different  databases, 
customers  run  multiple  systems.  I  IBM  may  be  looking  at  all  but  the  700 

Clarifying  an  earlier  report,  David  largest  newspapers,  but  when  asked  to 

Rocha,  IBM  NICA/6000  digital  media  whom  AP  will  refer  its  members  —  many 
solutions  manager  (formerly  AP  Preserver  I  among  the  same  700  —  Brettingen  said, 


audio  and  video  content  as  well  as  text  mar 
and  images  for  print  only.  He  explained  and 

i  “[For  referrals]  we  will 
tell  [members]  IBM. 
The  AP  has  struck  no 
deal  with  CCI.” 

WjHHk  —  TOM  BRETTINGEN 

AP  BUSINESS  DEVELOPMENT  DIRECTOR 


that  it  is  designed  for  print  publishers, 
but  able  to  store  and  search  for  whatever 
nonprint  objects  may  be  part  of  such 
customers’  Web  site  content.  It  is  not, 
however,  an  archive  useful  to  broadcast¬ 
ers.  IBM,  he  said,  is  building  a  different 
product  to  accommodate  CNN’s  huge 
stores  of  video  footage. 

NICA/6000  can  group  content,  create 
subarchives  with  their  own  metadata,  link 
related  content  in  multiple  media,  and 
search  for  text  within  graphics  as  well  as 
across  different  databases. 

IBM  may  be  looking  at  all  but  the  700 
largest  newspapers,  but  when  asked  to 
whom  AP  will  refer  its  members  —  many 
among  the  same  700  —  Brettingen  said, 


www.editorandpublisher.com 


“We  will  tell  them  IBM.  The  AP  has  struck 
no  deal  with  CCI.”  WTiat  happens  after 
that,  he  added,  is  up  to  IBM. 

Calling  IBM  and  CCI  partners,  not 
competitors,  Rocha  said  IBM  wants  only 
to  put  NICA  into  newspapers,  regardless 
of  how.  “Ultimately,  it’s  the  customer 
that  gets  to  decide,”  he  said.  Buying  from 
IBM  or  CCI,  “they  will  get  the  identical 
product  either  way”  —  unless  a  customer 
wants  to  integrate  the  archive  with  an 
installed  CCI  system,  which  is  where  CCI 
adds  value. 

But  Christian  Ratenberg,  with  CCI’s 
“virtual  customer”  market  research,  in¬ 
sisted  that  although  it  has  the  same  core 
NICA  technology,  MediaStore  comes 
with  CCI  project  expertise,  XML  text 
storage,  and  metadata  structure,  and  it  is 
delivered  and  installed  using  CCI’s  new 
“Baseline”  package  approach  “to  make  it 
extremely  fast  to  implement”  —  unlike  its 
own  “Customline”  traditional  systems 
project  model  and,  at  least  until  now, 
what  Ratenberg  called  IBM’s  “one-off” 

NICA  installations.  He  said  CCI  will  help 
IBM  identify  methods  to  speed  imple¬ 
mentations. 

Ratenburg  also  emphasized  the  inter¬ 
face  to  CCI’s  NewsDesk  system,whence 
text  arrives  formatted  in  extensible 
markup  language,  images  are  JPEG  files, 
and  EPS  graphics  also  may  be  supplied  in 
native  format  “so  you  could  rebuild 
ill  or  change  the  object  later  on.” 

Because  MediaStore  saves  pages 
in  PDF  “with  links  ...  to  all  the 
I  individual  objects,”  clicking  on  an 
object  brings  up  the  text  or  image 
and  its  metadata.  Links  work  in 
JEN  reverse,  showing  an  object’s  page 
'TOR  context. 

The  links  are  possible  only  be¬ 
cause  all  the  structural  information  is 
available  from  the  CCI  NewsDesk  data¬ 
base.  “It  remains  to  be  seen  if  this  will  be 
possible  with  other  customers  as  well,” 
Ratenburg  said. 

But  where  MediaStore  might  be  a 
foot  in  the  door  for  CCI  at  prospective 
customer  sites  (much  as  it  put  its  pagina¬ 
tion  onto  others’  front  ends,  then  later 
followed  with  its  own  editorial  system), 

Rocha  anticipates  no  reason  for  resent¬ 
ment  by  CCI.  A  project  office  consisting 
of  IBM  and  CCI  personnel  keeps  the 
companies  aware  of  NICA  orders  and 
installations  to  “avoid  stepping  on  each 
other’s  toes,”  he  said. 

But  while  Brettingen  said  that  regardless 
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of  seller,  “essentially,  it’s  the  same  thing,” 
the  “it”  that  the  two  organizations  sell  may 
be  an  IBM  database  on  an  IBM  server  or  an 
Oracle  database  on  a  Sun  server. 

The  Oracle  and  Sun  options  correspond 

to  the  CCI  systems’  database  and  the  large 
number  of  CCI  customers  running  Sun- 
based  systems.  Newer  sites  with  NT-based 
client  workstations  run  Oracle  on  Sun 
servers.  “We  want  to  provide  choices  for 

1 

the  customer,”  said  Rocha.  The  deal  recog¬ 
nized  the  need  for  the  choice. 

And  just  as  AP  Preserver  users  can  keep  ; 

their  RS/6000  servers,  CCI  users  can  keep  [ 

their  servers  and  their  database  software.  11 

EQUIPMENT 

PREPRESS 

Baseview  Products  Inc. 

Ann  Arbor,  Mich. 

Installed  systems  in  30  states,  two  Cana¬ 
dian  provinces,  Ireland,  Belgium,  and  the 
Bahamas  (where  The  Freeport  News  uses  a 
10-workstation  NewsEditPro  IQue  system 
with  QTools,  DragX,  WireManager  IQue, 
and  Transporter  software).  The  Mansfield, 
Ohio,  News  Journal  uses  LivelQue  with  its 
NewsEditPro  IQue  system  for  dynamic  up¬ 
dating  of  its  Web  site.  The  Daily  News, 
Jacksonville,  N.C.,  put  AdManagerPro  on 
11  workstations  and,  to  consolidate  infor¬ 
mation,  uses  Tl  lines  to  link  its  database 
with  those  of  three  other  Freedom  Commu¬ 
nications  papers  in  the  area  —  The  Free 
Press,  Kinston,  The  Sun  Journal,  New  Bern, 
and  The  Havelock  News,  a  weekly. 

Gannet  Media  Technologies 
International,  Cincinnati 

Introduced  the  I-Commerce  interface 
component  of  its  DC4  text  and  image 
archiving  system,  enabling  newspapers  to 
make  their  historical  databases  available 
through  unobtrusive  integration  with  an 
existing  Web  site.  Using  a  shopping-cart 
approach  for  finding  and  buying  stories 
and  pictures,  visitors  pay  with  a  credit 
card.  The  new  product  is  powered  by  an 
Oracle  8i  database  and  search  engine. 

Unisys  Coup.,  Blue  Bell,  Pa. 

Extended  its  Hermes  editorial  system 
with  Hermes  OnLine,  enabling  papers  j 

to  create  Web  pages  using  all  Hermes’ 
capabilities  and  support  for  extensible  | 
markup  language  (XML).  New  Hermes  |, 
modules  include  a  plug-in  for  Adobe  k 

InDesign  (to  store,  retrieve,  and  paginate 
InDesign  objects  in  Hermes)  and  the  i 
Index2Business  tool  (to  quickly  create  [ 
business  or  other  indices  for  an  entire 
publication). 

The  new  MediaCenter  is  a  tool  kit  for  ac¬ 
cessing  Unisys’  WireCenter  incoming  wire 
copy  and  photo  management  and  its  Doc- 


Center  archive  via  the  Internet.  Enhance¬ 
ments  to  AdCenter  include  better  screen 
design  and  file  backup,  unlimited  adjust¬ 
ments,  per-appearance  modifications, 
expanded  rating  structure,  and  Content 
Server  ad  tracking  developed  by  Media- 
Bridge  Technologies  Inc. 

Harris  Publishing  Systems 

CORP.,  Melbourne,  Fla. 

Unveiled  Jazstor,  a  text-and-image  (in¬ 
cluding  PDFs)  archiving  component  of  its 
Jazbox  cross-media  editorial  system  for 
midrange  papers,  which  also  can  be  inte¬ 
grated  with  other  vendors’  systems.  Jazstor, 
which  supports  XML  tagging,  can  capture 
content  as  it  is  produced  or  at  defined 
times.  Controllable  access  Irom  the  Web 
browser  client  permits  quick  and  advanced 
fiill-text  cmd  data-field  searching  and  as¬ 
signment  and  routing  of  files  back  into  a 
live  database.  A  fiill-featured  DataVue 
librarian’s  client  also  is  available.  Content 
management  is  based  on  Harris  Data  Cen¬ 
ter  technology  serving  papers  since  1992. 

OUTPUT 

CreoScitex 

Vancouver,  British  Columbia 

Is  completing  installation  of  56  Dolev 


Dolev  imagesetters  at  Dow  Jones’  Naperville,  III., 

1  4NewsV  XL  imagesetters  at  The  Wall 
I  Street  Journal’s  17  print  sites  to  support 
j  its  color-driven  press  expansion.  The 
!  internal-drum  machines  output  50-plus 


broadsheet  pages/separations  per  hour. 

Punch  configurations  on  the  Journal s 
Dolevs  were  customized  for  compatibility 
with  the  paper’s  existing  plate-exposure 
systems.  CreoScitex  also  supplies  the  inter¬ 
face  between  the  imagers  and  Dow  Jones’ 
page-distribution  system. 

POST-PRESS 

Craftsman  Newspaper 
Production  Systfjvis, 

Dayton,  Ohio,  and  Cape  Coral,  Fla. 

\  Sold  a  Winrob  automatic  palletizer  to 

I  the  Atlan  ta  Journal-Constitution.  It  is  the 
j  AJCs  second  such  machine,  made  by  Schur 
Packaging  Systems,  Horsens,  Denmark. 
The  first,  bought  last  November,  picks  up 
I  one  row  of  untied  bundles  at  a  time.  The 
;  new  4842  model  lifts  an  entire  pallet  layer 
in  one  movement.  Craftsman  also  received 
a  letter  of  intent  Irom  the  Chicago  Tribune 
for  19  palletizers,  which  transfer  up  to  35 
strapped  or  25  unstrapped  bundles  a 
minute,  depending  on  product  size.  Ancil¬ 
lary  features  include  15-pallet  dispenser 
and  integrated  slipsheet  applicator, 
i  Already  shown  in  Europe,  Schur’s  A  855 
!  inserter  will  debut  in  North  America  at 
j  next  June’s  Nexpo.  Rated  at  35,000  cycles 
!  per  hour  and  expandable  to  30  hoppers, 

— i  the  machine  may  be  shown  running  at 
]  fiill  speed  with  an  online  inkjet  printer 
I  1  on  the  delivery.  The  inserter  uses 
toothed  belts  instead  of  transmission 
E  chains,  a  gripper  conveyor  to  move  in- 
H  serted  product  to  stackers,  and  a  swivel- 
*  ing  touch-screen  console  at  the  jacket 

/  end  for  operation  and  diagnostics.  In  ad- 
dition  to  inkjet  printing,  options  include 
^  hopper  loaders.  Zone  operations  and 
small-bundle  production,  supplement 
-  -  repair,  and  detection  of  supplement  and 

jacket  doubles  are  available  through 
connection  to  the  Thorsted  Total  Mail- 
i  room  Systems  production  control  sys- 
int  tern.  Craftsman  also  received  letters  of 
intent  for  machine  controls  from  The 
!  Orlando  (Fla.)  Sentinel  and  The  Arizona 
Republic  in  Phoenix,  and  will  supply  con¬ 
trols  for  The  Washin^on  Post’s  fourth  col¬ 
lating  line  from  Prim  Hall  Enterprises. 
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The  cold  truth 


NANOOK  is  the  ESKIMO  WORD  FOR 
polar  bear.  Lake  ice  is  15% 
stronger  than  river  ice  to  stand 
on,  and  new  ice  is  stronger  than  old  ice. 
The  proper  expression  is  “sled  dog  rac¬ 
ing,”  not  dog  sled  racing.  The  Good  Fri¬ 
day  earthquake  that  hit  Alaska  in  1964  is 
the  strongest  on  record  in  North  America. 
A  “Geoduck”  is  not  a  new,  amphibious 
family  car  but  a  large,  edible  clam,  and 
the  word  is  pronounced  “gooey-duck.” 

And  who  cares  about  any  of  this?  Dean 
Gottehrer,  for  one. 

Back  in  1987,  when  he  served  as  both  a 
journalism  prof  at  the  University  of  Alas¬ 
ka  and  a  newspaper 
copy  editor,  he  decided 
that  he  was  tired  of  in¬ 
consistent  editing  at 
Alaska  papers,  which 
did  not  seem  to  know 
the  ditference  between 
king  and  chum  salmon 
or,  for  that  matter,  be¬ 
tween  Yupik  Eskimos 
and  Athabascan  Indi¬ 
ans.  Along  with  Dean 
Fosdick,  then  The  As¬ 
sociated  Press’  Altiska 
bureau  chief,  he  wrote  what  has  been 
called  the  first  AP  stylebook  dedicated  to  a 
single  state.  But  given  the  way  things  go  to 
extremes  there,  it  is  no  wonder. 

Now  the  book  has  been  revised,  expand¬ 
ed,  and  republished  at  128  fact-  and  fim- 
packed  pages  by  Epicenter  Press  (“Alaska 
is  the  most  seismically  active  of  all  50 
states”)  and  is  a  must  not  only  for  reporters 
based  there  but  anyone  in  “The  Lower  48” 
who  writes  about  the  icy  region.  For  order¬ 
ing  information,  contact  Publisher  Kent 
Sturgis  at  GkSturgis@aol.com. 

—  Greg  Mitchell 


STYLEBOOK  FOR 

ALASKA 
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_ THE  BEST  —  AND  REST  —  OF  THE  PRESS _ 

'Why  is  Lieherman  an  exception  to  media  skepticism 
about  politicians  who  hold  deep  religious  views?’’ 

-  DAN  KENNEDY,  “BOSTON  PHOENIX” 


Photo  of  the  week 


RACHEL  RITCHIE,  THE  PROVIDENCE  JOURNAL,  AUG.  6 

IT  STARTED  INNOCENTLY  ENOUGH  ON  AUG.  6,  WHEN  48-YEAR- 
old  Providence  (R.I.)  Journal  staff  photographer  Rachel 
Ritchie  was  assigned  to  cover  a  local  Puerto  Rican  street  fair. 
It  ended,  three  days  later,  with  the  Providence  police  issuing  a 
formal  apology  to  the  Journal,  along  with  a  new  directive  to  its 
officers  regarding  their  treatment  of  the  media.  Those  reactions 
came  in  response  to  the  paper’s  charge  that  officers  acted  illegally 
in  manhandling  Ritchie  and  attempting  to  seize  a  roll  of  her 


film,  which  contained  shots  of  a  gunman 
who  wounded  four  people,  leaving  one 
critically  injured,  at  the  street  fair. 

Ritchie  had  approached  Patrolman  Pe¬ 
ter  Flynn  after  the  shooting  and  informed 
him  that  she  might  have  photographs  of 
the  shooter  as  he  casually  left  the  scene, 
with  gun  still  drawn.  But  when  they 
arrived  at  the  Journals  building,  Flynn, 
acting  on  the  orders  of  his  superiors,  at¬ 
tempted  to  seize  the  film.  Ritchie  resisted, 
and  according  to  her  statements,  her  arm 
was  bent  behind  her  back  and  she  was 

B  forced  to  the 
ground.  Her  film 
was  taken  and  she 
was  hauled  to  police 
headquarters. 

Once  there,  offi¬ 
cers  belatedly  de¬ 
cided  to  return  the 
film  and  released 
her.  A  cop  accompa- 
Rawson  calls  photo  nied  her  to  the  Jour- 

“pretty  incredible.”  darkroom,  and 

officers  left  later  with  the  photos  of  the 
suspect.  The  alleged  gunman,  38-year-old 
David  Fontanez,  was  arrested  that  night. 
Ritchie’s  pictures  appeared  in  the  Journal 
the  next  day. 

Meanwhile,  Journal  Senior  Vice  Presi¬ 
dent  and  Executive  Editor  Joel  P.  Rawson 
threatened  court  action.  Security  cameras 
had  captured  the  confrontation  at  the  Jour¬ 
no/ building.  Police  Chief  Urbano  Prignano 
Jr.  soon  issued  an  order  stating  that  “at  no 
time”  should  officers  interfere  with  a  pho¬ 
tographer  shooting  a  police  event;  seize  film 
or  other  “work  products,”  such  as  notes;  or 
take  members  of  the  media  into  custody  un¬ 
less  there  is  reason  to  suspect  them  of  a 
crime.  Rawson  told  E^P  that  he  was  satis¬ 
fied  with  the  police’s  mea  culpa  and  the 
Journal  will  take  no  further  action.  Ritchie, 
who  reportedly  is  still  shaken  from  the  inci¬ 
dent,  declined  to  speak  with  ECfF,  but  Raw- 
son  hailed  her  “bravery”  in  getting  the 
photos  in  the  first  place.  —  Erin  Whalen 


Innovative  editing 


ALBANY  TIMES  UNION,  AUG.  6-14 

Murder  was  afoot  in  Saratoga,  N.Y.,  and  this  time 
the  Times  Union,  the  newspaper  in  nearby  Albany,  was 
more  than  an  objective  chronicler  of  what  happened.  In 
fact,  the  paper  ordered  the  killing,  concocted  motives,  created  a 
murder  plot,  and  brought  suspects  to  life.  It  sounds  sinister,  but 
actually  it  was  all  for  fim,  a  work  of  fiction  to  help  usher  in  the 

annual  racing  season  at  Saratoga,  where  for  features,  who  is  credited  with  spear- 
high  society  spends  the  dog  days  of  sum-  heading  the  effort,  said  she  got  the  idea 

[2  i  from  someone  at  a  small 
jig  New  England  newspaper. 

1  Features  writer  and 
columnist  Kate  Gurnett 
““  j  wrote  the  first  chapter.  “It 

Ives  1  .  ,  f,.  , 

_  i  was  my  job  to  establish 
voice  and  set  the 

“It 

tion,  especially 
since  I  did  two 

summer  at  the 

Iowa’s  fiction 
writing  program 

Sllsss  I  of  us  was  not  to 

S—  “  f  meld  fiction 
t  too  much  with 
l  reality.” 
f  Amy  Biancolli 
I  said  she  had  no 
i  problem  writing 
I  fiction  in  a  normal¬ 
ly  nonfiction  venue. 
“This  was  fim,  “  she  explained. 
“We  had  a  lot  of  meetings,  outlining  plots, 
so  each  of  us  knew  exactly  what  we  had  to 
include  in  our  chapter.  So  I  knew  what  I 
had  to  put  in  Chapter  Seven.” 

The  jury  is  still  out  on  how  readers  re¬ 
spond  to  fiction  in  newspapers  —  the  in¬ 
tentional  kind  —  but  the  Times  Union  is 
already  talking  about  another  story  line 
for  next  year.  —  David  Noack 
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£&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week”  and 
other  features  in  this  section.  Please 
send  to  either  hottype@editorand 
publisher.com,  or  “Hot  Type,"  Editor  & 
Publisher,  770  Broadway,  New  York, 
NY  10003-9595.  Submissions  cannot 
be  returned. 
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Ethics  Comer 


Curtis  in  the  midst  of  religion,  journalism,  and  the  field  of  dreams 


CHAD  Curtis  e-mailed  me  last  month  after  I 
wrote  in  this  space  about  his  behavior  with  Jewish 
sportswriters,  his  aversion  to  skin  magazines,  and 
his  tense  relationship  with  his  former  New  York 
Yankee  teammates. 

Curtis  noted  I  had  interviewed  lots  of  people.  But  not  him.  A 
good  point,  this  being  an  ethics  corner.  He  wasn’t  blaming  me  for 
what  I  wrote.  He  said  I  was  just  reporting  what  people  told  me 

without  checking  it  out  with  him.  dent  would  be  a  Christian.  But  if  I  could- 


Lots  of  readers  weighed  in,  via  e-mail 
and  telephone,  for  and  against 
him.  Some  said  Curtis  should 
keep  his  religion  to  himself. 

Others  said  Curtis  was  a  moral 
beacon  and  that  Jews  shouldn’t 
be  so  sensitive. 

I  told  Curtis  the  purpose  of 
the  column  was  to  show  how 
reporters  sometimes  let  their 
sources  get  away  with  saying 
offensive  things  because  they 
do  not  want  lose  their  access  to 
them.  In  this  case,  some  writers  were  of¬ 
fended  by  what  Curtis  said,  but  kept  it  to 
the  mselves.  Thus,  their  readers  were 
kept  in  the  dark. 

On  the  phone,  we  spoke  for  an  hour 
and  a  half.  Curtis  is  an  oft-quoted  source 
for  journalists  writing  about  religion  and 
sports.  He  is  just  as  likely  to  be  inter¬ 
viewed  by  The  Wall  Street  Journal  as 
ESPN.  He  worried  my  column  {E^P, 


BY  ALLAN  WOLPER 


July  10,  p.  32)  might  give  people  the  im-  j  newspaper  of  his  new  team,  the  Texas 


pression  he  did  not  respect  Jews  or  their 
religion,  although  he  admitted  some  of 
his  views  on  Judaism  might  anger  Jews 
who  don’t  know  him. 


He  said  he  had  great  concern  and  affec-  !  to  me  before  it  ran,”  Curtis  explained, 
tion  for  Jews  and  offered  this  political  j  “That  way,  there  never  would  be  any 

point  to  prove  it:  “If  I  was  running  for  j  misrepresentation  of  what  I  said.” 

president  of  the  United  States,  my  first  j  It’s  not  likely  that  will  ever  happen, 
choice  for  a  running  mate  for  vice  presi-  I  His  column  is  a  diary  of  his  life  as  a 


dent  would  be  a  Christian.  But  if  I  could¬ 
n’t  find  one  that  I  would  be  satisfied  with, 
the  next  group  of  people  that  I 
would  look  toward  would  be 
the  Jewish  people  because  I 
feel  a  kinship  with  them  more 
than  I  do  with  anybody  else 
outside  of  Christianity.” 

(Curtis  offered  this  insight  a 
month  before  U.S.  Sen. 

Joseph  Lieberman,  D-Conn., 
an  orthodox  Jew,  was  picked 
to  run  as  the  Democratic  can¬ 
didate  for  vice  president.) 

And  then  Curtis  added,  “That  kind  of 
remark  doesn’t  come  from  somebody 
who  has  negative  feelings  toward 
Jewish  people.” 

Curtis  said  reporters  often  misquote 
him,  misunderstand  him,  take  things  out 
of  context,  or  twist  his  thoughts,  which 
was  why  last  spring  he  began  writing  a 
column  on  baseball  and  religion  for  the 
Arlington  Morning  News,  the  hometown 


Rangers.  His  column  also  is  published  in 
The  Dallas  Morning  News. 

“My  deal  with  them  is  that  any  editing 
they  did,  they  would  have  to  pass  it  back 


Christian  person  who  plays  baseball.  So 
Curtis  never  wrote  a  word  in  the  spring 
about  his  well-publicized  clubhouse 
argument  with  Royce  Clayton,  the  Texas 
Rangers  shortstop. 

Curtis  told  Clayton  to  stop  playing  an 
explicit  rap  song  in  the  team’s  club¬ 
house.  They  exchanged  unpleasantries. 
Afterward,  Clayton  posted  a  message  on 
his  personal  Web  site  calling  Curtis  “a 
cancer.”  The  two  players  eventually 
shook  hands.  Clayton  blamed  the  Web 
site  attack  on  a  ghostwriter. 

Curtis  is  philosophical  about  journal¬ 
ists  in  general. 

“You  have  good  baseball  players,  and 
you  have  baseball  players  who  are  not 
that  good,”  Curtis  said.  “You  have  re¬ 
porters  who  are  outstanding,  and  some 
who  are  not  that  good  at  what  they  do.” 

He  particularly  wanted  to  reply  to  an 
April  16  Newsday  column  by  Jon  Hey- 
man  that  I  quoted  and  that  criticized 
Curtis’  missionary  zeal  in  the  Yankee 
clubhouse  last  year.  Heyman,  who  is 
Jewish,  wrote,  “Curtis  ...  tried  to  con¬ 
vince  some  Jewish  writers  that  they  were 
making  a  big  mistake  and  needed  to  re¬ 
think  their  beliefs.” 

Heyman  told  me  he  believed  Curtis 
was  telling  Jewish  writers  that  they  were 
bound  for  hell  unless  they  switched  reli¬ 
gions,  something  Curtis  says  he  would 
never  say  to  anyone  who  was  Jewish. 

“I  believe  that  Judaism  is  the  absolute 
foundation  of  Christianity,”  Curtis  ex¬ 
plained.  “There  is  no  separation  between 
Judaism  and  Christianity  as  far  as  I  am 
concerned.  Christianity  is  the  fulfillment 
of  the  Jewish  scriptures.  Obviously,  most 
Jews  are  going  to  disagree  vrith  me  on 
that  point.” 

Curtis  acknowledged  telling  Suzyn 
Waldman,  a  Yankee  beat  reporter  and 
broadcaster  who  is  Jewish,  that  he  fears 
for  the  fate  of  Jews  who  reject  Christ  as 
their  messiah.  Waldman,  who  is  a  friend 
of  Curtis,  told  me  that  Curtis  sees  Jews 
who  reject  Christ  as  being  trapped  in  a 
building  about  to  blow  up. 

“I  told  Suzyn,  ‘If  I  knew  beyond  a 
shadow  of  a  doubt  that  our  hotel  was 
going  to  be  blown  up,  and  I  am  the  only 
one  who  knew  it,’”  Curtis  said,  “‘what 
kind  of  guy  would  I  be  if  I  didn’t  tell 
anyone?’”  D 
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